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96iAeX.  (jJPujL  Step  and  Repeat  Monoplates  are  used  today  by  leading 

comnrercial  printers,  label  printers,  carton  manufacturers 
match  manufacturers,  decalcomania  and  specialty  printers  throughout  the  country. 
1st.  Register  is  attained  in  minutes  instead  of  hours. 

2nd.  On  most  bleed  jobs  single  trimming  saves  you  up  to  40%  of  your  cutting  time. 
3rd.  On  bleed  jobs  it  can  save  you  as  much  as  25^%  in  paper  stock. 

4th.  Step  and  Repeat  Monoplates  are  guaranteed  to  save  you  up  to  SOy©  ol 
usual  costs  of  originals  and  electros  necessary  to  makeup  the  job. 

5th.  Better  results  in  register  and  reproduction.  The  Monoplate  is  an  original 
engraving,  not  a  duplicate. 

Send  in  your  next  order  that  can  run  in  multiples  or  write  us  for  more  information  oa 
Step  and  Repeat  and  on  the  Monoplate,  the  printing  plate  that  is  helping  commercial 
printers  compete  with  offset  successfully. 


NU-ERA  PHOTO  ENGRAVERS,  INC 

Chicago  Plant  —  732  SHERMAN  STREET  —  Wabash  4796 

Kansas  City  Plant  —  304  WEST  10th  STREET  —  Victor  1872 


DAYCO  ROLLER 


IS  DIFFERENT  FROM  ANY 
OTHER  ROLLER  EVER  MADE 


Don*t  expect  to  find  any  other 
roller  on  the  market  that  re¬ 
motely  resembles  Dayco,  the  original 
and  leading  synthetic  rubber  roller. 
There  is  none!  Unless  it’s  a  Dayco,  it 
isn’t  the  one  and  only  pioneer,  all¬ 
purpose  performance  leader,  because: 
Daycos  are  the  only  precision  built 

*  rollers  backed  by  26  years’  experi¬ 
ence  in  the  development  of  new  and 
exclusive  synthetic  rubber  materials. 

2  The  Genuine  Dayco  Roller  has  a 

*  patented  renewable  printing  surface 
of  exclusive  synthetic  materials. 

9  Daycos  are  “tailored”  to  the  exact 
"  degree  of  plasticity  which  your  work 
requires. 

4  Daycos  retain  perfect  symmetry  and 
tack  for  millions  of  impressions. 


So,  don’t  be  “taken  in”  by  appearances 
—remember,  only  Dayco  Rollers  have 
toughness,  tensile  strength  and  all-sea¬ 
son  performance  qualities  that  have  been 
proved  for  8  years  on  the  presses  of 
America.  Only  Daycos  retain  the  same 
consistency,  diameter  and  tack  in  all 
weather  and  under  all  conditions. 

Impossible-to-imitate,  economical-to- 
use  Dayco  Rollers  are  as  different  from 
all  others  as  day  is  from  night,  and  a 
trained  Dayco  representative  will  prove 
that  statement. 

THE  DAYTON  RUBBER  MFG.  CO. 

Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 

CANADIAN  REPRESENTATIVES: 
lAanton  Bros.,  Ltd.,  Elizabeth  Street,  Toronto 


THE  ORIGINAL  AND  PIONEER  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPHIC  ROLLERS 
THE  ALL  PURPOSE  ROLLER  FOR  FORM.  DISTRIBUTOR,  DUCTOR.  ETC 


OAVCO 

PATCNTEO  RENEWABLE  SURFACE 
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•  • .  is  ourimproved  Emerson  Black  D-904,  which  prints 
well  on  all  grades  of  book  papers.  Recently  made 
denser  and  faster- setting,  it's  a  very  popular  all-pur¬ 
pose  black,  indeed!  See  your  Huber  Representative. 


Wh«n  lh«r«  w«r«  no  printing  ink  manuiacturora  as  wa 
know  them  today,  Huber  specialised  in  the  manufacture 
of  dry  colors  for  printers  who  mulled  their  own  inks  by 
hand.  Today,  more  than  a  century  and  a  hall  later, 
Huber  still  manufactures  its  own  dry  colors,  carbon 
black  and  other  raw  materials,  controlling  erery  step  in 
the  production  of  its  inks  from  the  ground  up 


„thoS  h«ber  distributors 


Robinson  Company  .  Portland 

IKachusehs 

Brand  Papers.  Inc.  .  Springfield 
HAMPSHIRE 

H.  Robinson  Company  Manchester 

W  ^RK 
J.  &  F.  B.  Garrett  Company  .  Syracuse 

OHIO 

Capital  City  Ink  Co.  .  .  Columbus 
The  Ohio  &  Michigan  Paper  Co.  Toledo 

PENNSYLVANIA 

Arthur  H.  Held  .  .  .  Pittsburgh 
Donaldson  Paper  Co.  .  .  Harrisburg 

H.  A.  Whiteman  &  Co.,  I  nc.  Wil  kes-Barre 
H.A.Whiteman&Co.,  Inc.  Williamsport 

MIDDLE  WEST  and  WEST 

COLORADO 

A.  E.  Heinsohn . Denver 

ILLINOIS 

Economy  Printers  Products  Co.  Chicago 
Marvin  Envelope  &  Paper  Co.  Chicago 
Newhouse  Paper  Co.  .  •  .  Moline 

INDIANA 

Butler  Paper  Co.  .  .  .  Fort  Wayne 
Century  Paper  Co.  .  .  Indianapolis 

IOWA 

Newhouse  Paper  Co.  .  .  Des  Moines 
Newhouse  Paper  Co.  .  .  Dubuque 

MICHIGAN 

Universal  Sales  Co.  ....  Flint 


Springfield 


Fort  Wayne 
Indianapolis 

Des  Moines 
Dubuque 


^Supply  Co.  Minneapolis 

MISSOURI 

Butler  Paper  Co.  .  .  .  Kansas  City 
WISCONSIN 

Steen-Macek  Paper  Co.  .  Green  Bay 

SOUTH  and  SOUTHWEST 

ALABAMA 

Strickland  Paper  Co.  .  Birmingham 
Strickland  Paper  Co.  .  .  .  Mobile 
ARKANSAS 

Arkansas  Paper  Co.  .  .  Little  Rock 
GEORGIA 

Vulcan  Paper  Corp.  .  .  .  Atlanta 
KENTUCKY 

Bush-Krebs  Co . Louisville 

LOUISIANA 

Louisiana  Paper  Co.  .  .  Shreveport 
MISSISSIPPI 

Mississippi  Engraving  Co.  .  Jackson 
NORTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Charlotte 
Dillard  Paper  Co. .  .  .  Greensboro 
OKLAHOMA 

Butler  Paper  Co . Tulsa 

SOUTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Greenville 
TENNESSEE 

S.  M.  Kieth  Paper  Co.  .  Chattanooga 
Southern  Paper  Co.  .  .  .  Knoxville 
TEXAS 

Natho'Ross  Paper  Co.  .  San  Antonio 
Southwestern  Paper  Co.  .  .  Dallas 
Southwestern  Paper  Co.  .  Fort  Worth 
VIRGINIA 

Roanoke  Paper  Co.  .  .  .  Roanoke 


Kansas  City 


Birmingham 
.  .  Mobile 

Little  Rock 

Atlanta 


Greenville 

Chattanooga 
.  Knoxville 

San  Antonio 
.  .  Dallas 
Fort  Worth 


Roanoke 


J.  M.  HUBEB,  INC. 

NEW  YORK  •  CHICAGO  e  ST.  LOUIS  e  BOSTON 


B 


HUBER  EMERSON  BLACKED- 
MAGENTA  LAKE-D- 


Membership  in  the 

NATIONAL  BUSINESS  PAPERS  ASSOCIATION  REQUIRES  .  .  . 

Audited  Circulation 


HI 


1^  The  National  Business  Papers  Association  demands 
^  that  each  member  publication  give  certified  proof  of 
audited  circulation  twice  a  year. 

^  As  a  member  of  the  Association  we  heartily  approve  of 
^  this  requirement  and  offer  copies  of  our  audited  cir¬ 
culation  to  anyone  who  wishes  to  see  them. 

1^  As  publishers  of  a  business  magazine  we  believe  that 
^  advertising  should  not  be  placed  in  publications  that 
are  not  audited  because  audited  circulation  is  in 
keeping  with  present-day  trends  of  removing  doubt 
and  uncertainty  from  circulation  claims. 

The  GRAPHIC  ARTS  MONTHLY 

Circulation  audited  semi-annually  by  Controlled  Circulation  Audits  Inc. 
Member  NATIONAL  BUSINESS  PAPERS  ASSOCIATION 
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SaveJAor^^ 

CHALLENGE  EQUIPMENT 


with  this  . 


CHALLENGE 
GALLEYS 

Four  types 
for  every 
service  re¬ 
quirement: 
Rigid- Rim, 
heavy  duty  .  .  .  Double- 
Wall  Pressed -Steel  and 
Single  Wall  Non-Rust,  for 
proofing  purposes . . .  and 
Steel  Storage  Galleys. 


CHALLENGE 
PORTABLE 

router  ^ 

Prevents  de-  ^ 

lays  before  ^ 
and  after  the  ^ 
job  is  on  the  press.  Single 
adjustment  sets  cutting 
tool.  Always  cuts  square 
with  the  work.  Light, 
handy,  plugs  into  any 
socket.  Two  convenient 
handles  for  easy  opera¬ 
tion.  Latest  type  univer¬ 
sal  motor,  dynamically 
balanced,  with  toggle 
switch  control. 


Challenge 

TYPE-HIGH  UNIT 
Serves  as  router,  router 
vise,  and  a  type-high 
machine.  Trims  wood 
mounted  halftones,  elec¬ 
tros,  or  solid  metal  cuts. 


CHALLENGE  QUOINS 
AND  KEYS 


Large,  small,  and  dwarf* 
sizes  with  keys  to  fit;  also 
pressman's  keys.  Quoins 
designed  to  operate  eas¬ 
ily  and  avoid  slippage. 
Get  prices  now. 


#  Check  up  on  your 
shop  needs  and  fill  them 
with  Challenge  equip¬ 
ment.  It’s  a  good  invest¬ 
ment  that  will  pay  off  in 
profits!  Write  today  for 
specific  information  on 
any  of  the  items  shown; 
also  on  Challenge  Proof 
Presses,  Ink  Distributors, 
Galley  Cabinets,  Wilson 
Semi-Steel  Book  Blocks, 
Newspaper  Bases,  and 
Semi- Steel  Imposing 
Surfaces. 


For  low-cost  paper  punch¬ 
ing.  Made  in  foot-power, 
hand  and  junior  hemd 
models.  Ask  for  data. 


Challenge  Labor-Saving 

IRON  FURNITURE 


Finished  to  point-system 
accuracy  with  "velvet 
edges"  all  around.  Write 
for  list  of  sizes  today. 


CHALLENGE  MAMMOTH 

IRON  FURNITURE 


For  book  or  color  work 
where  large  open  spaces 
must  be  quickly  filled. 
Accurate,  light,  durable, 
with  "velvet  edge"  fin¬ 
ish.  Write  for  list  of  70 
sizes  —  7  fonts. 


GRAND  HAVEN 


CHALLENGE  PLATE¬ 
MOUNTING  EQUIPMENT 
Sectional  blocks  and 
hooks  are  adaptable  to 
mounting  and  registering 
all  kinds  of  plates  on 
flat  -  bed  presses.  Save 
time;  promote  fine  print¬ 
ing.  Write  now  i 


THE  CHALLENGE  MACHINERY  CO. 


MICHIGAN 

50  Church  Street,  NEW  YORK 


:elpful  books 

PHOTOLITHOGRAPHY  f 
and  OFFSET  PRINTING  ^ 

by  /.  S,  Mettle  and  Harry  Keusch 


The  Encyclopedia  of  Ideas _ Price  $20.00 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C,  McMurtrie 

The  Gutenberg  Document _ Price  $  5.00 

by  Douglas  C.  McMurtrie 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers _ Price  $  3.75 

by  Fred  W,  Hoch 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Pressroom  Problems  and  Answers _ Price  $  3.00 

by  Fred  W,  Hoch 

Handbook  for  Pressmen _ Price  $  3.00 

by  Fred  W,  Hoch 

Printing  Papers  _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

The  Binding  of  Books _ Price  $  2.00 

by  F.  F.  Perry  and  C,  T,  Baab 

The  Practice  of  Printing _ Price  $  1.80 

by  Ralph  W,  Polk 

Arithmetic  for  Printers _ Price  $  1.72 

by  /.  Woodard  Auble 

Elementary  Platen  Presswork  _ Price  $  1.50 

by  Ralph  W.  Polk 

Tips  on  Presswork _ Price  $  1.50 

by  G.  C,  Cooper 

Pressman's  Pocket  Manual _ _ Price  $  1 .00 

by  /.  N,  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1.00 

by  Albert  Highton 


PLEASE  SEND  MONEY  WITH  ORDER 
Orders  from  foreign  countries  must  include  10%  additional 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 


•Craftsman  Automatic  presses  have  greatest  versa* 
tility.  They  combine  the  convenient  make-ready  of 
handwheel  impression  control,  operating  ease  and 
all-around  usefulness  of  a  platen  press  with  the  cost¬ 
cutting  advantages  of  high-speed,  automatic  feeding. 
In  addition,  the  range  of  sizes  provides  you  a  choice  of 
press  that  will  fit  the  needs  of  your  plant  most 
advantageously. 

10"zl5"and  12"zl8"Craftsman Presses  are  similar 
in  general  design  and  construction.  Both  presses  are 
practical  units  that  will  turn  out  a  large  percentage 


of  your  "run-of-hook"  work  at  a  satisfactory  profij 

Heavy  duty  141^"  z  22"  unit  provides  a  press  thq 
not  only  does  fine  color  printing  but  which  will  alsl 
do  die -cutting,  creasing,  scoring,  and  embossing 
and  give  continuous  production  for  blanking,  inM 
ing,  and  stamping  book  cases.  I 

Craftsman  Automatics  can  multiply  man  power  i 
your  plant  since  pressmen  keep  these  pressa 
running  steadily,  with  a  higher  standard  of  pres 
work  and  better  daily  production.  Write  us  fd 
complete  details.  I 


THE  CHANDLER  &  PRICE  CO.  •  CLEVELAND,  OHIO 

NEW  YOHK  Grand  Central  Palace,  480  Lexington  Ave 
CHICAGO;  Transportation  Bldg.,  608  S.  Dearborn  St 
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MONTHLY  CIRCULATION:  CLOSE  TO  68,000  COPIES 


jJpHBBSBI 


NE1>V  PRINTING 


MARKETS 
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*  In  times  like  these,  when  business 
progress  almost  daily  creates  new  lines 
of  business,  new  products,  new  services, 
and  new  methods,  the  job  printer  finds 
a  corresponding  development  of  new 
uses  for  printing  and  printing  services 
— a  result  of  this  progress.  Not  only 
do  these  factors  create  new  printing 
business,  but  the  printing  needs  of  in* 
dividual  firms  and  organizations  ex¬ 
pand  and  change  with  their  individual 
developments  of  product,  service  and 
method. 

Here,  undoubtedly,  is  the  key  to 
much  additional  volume  for  printers 
who  are  alert  to  these  changes  within 
their  own  business  area,  and  who  in¬ 
form  themselves  of  the  particular  types 
of  printing  service  which  are  in  this 
way  created.  And,  as  a  basic  business 
development  policy,  the  printer  will 
find  new  markets  at  his  door — markets 
in  which  slower  competition  has  not 
yet  made  the  selling  difficult. 

Let  me  cite  one  single  example : 
Hundreds  of  sales  organizations  have 
been  using  slidefilms  for  years  to  train 
their  men.  Thousands  of  firms  have 
used  the  medium  for  training  artisans 
and  other  employees;  and  for  the  sale 
of  their  products  and  services.  The 
film  medium,  has,  of  course,  cut  deeply 
into  the  printing  of  manuals  and  in¬ 


struction  books.  However,  in  recent 
months  it  has  become  the  general  prac¬ 
tice  to  prepare  co-related  printed  mat¬ 
ter  of  various  types  to  supplement  this 
filmed  material.  Previously,  films  had 
been  used  as  substitutes  for  booklets 
and  manuals.  Thus,  the  printer  who 
has  lost  printing  business  of  this  kind 
to  the  films  is  regaining  it  rapidly; 
and  one  Detroit  printer  was  quick  to 
learn  of  this  trend,  and  being  in  the 
heart  of  the  film  production  area,  has 
capitalized  on  it. 

*  «  * 

New  industries  open  up  vast  fields  for 
the  job  house.  Manufacturers  of  spe¬ 
cialties  whose  models  and  styles  change 
yearly  or  with  the  season  can  be  sold 
much  additional  printing  service  if  the 
printing  salesman  learns  what  these 
changes  are  and  when  they  are  to  be 
announced. 

New  products  always  present  oppor¬ 
tunities  as  well.  One  New  York  print¬ 
ing  salesman  constantly  noses  about 
among  his  clients  and  prospects  to  find 
out  what  new  products  if  any  are  in 
creation;  and  when  they  are  to  be  an¬ 
nounced  and  marketed.  And  every  new 
product  calls  for  more  or  less  printed 
matter. 

I  know  another  printing  salesman 
who  has  built  up  a  considerable  list  of 
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house  organ  jobs  merely  by  uncovering 
firms  and  organizations  which  have 
been  using  multigraphed  company  news 
bulletins,  usually  in  multigraphed  form, 
and  selling  them  the  idea  of  a  letter* 
press  job. 

Mergers  of  large  concerns  have  been 
the  specialty  of  a  Chicago  house  be¬ 
cause  an  important  merger  nearly  al¬ 
ways  creates  a  complete  revamping  of 
printed  matter  from  stationery  to  cata¬ 
logs  and  direct  mail  material. 

This  kind  of  alert  selling  should  be  a 
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part  at  least  of  the  sales  activities  of 
every  progressive  printing  house. 

New  firms  and  factories  locating  in 
the  printer’s  community  herald  their 
arrival  openly  through  the  local  news-  ■ 
papers  and  Chamber  of  Commerce, 
Many  printers  watch  for  these  an¬ 
nouncements  in  a  systematic  manner 
and  land  many  a  good  *  profitable  ac¬ 
count  in  that  way — by  getting  at  the  , 
printing  buyer  even  before  the  ground 
is  broken.  On  an  important  potential 
account  it  often  pays  to  travel  to  the 
home  office  for  a  solicitation. 

*  *  * 

Finding  new  uses  for  printing  is  cer¬ 
tainly  the  printer’s  best  promotional 
effort.  By  it,  he  steps  out  ahead  of 
competition  wliich  is  content  to  trudge 
along  the  beaten  path.  Here,  compe¬ 
tition  becomes  a  very  minor  factor— 
often  being  non-existent. 

Closely  allied  with  this  kind  of  sell¬ 
ing  is  a  persistent  effort  to  discover 
development  and  events  in  the  affairs  of 
large  local  concerns  which  may  call 
for  something  special  in  the  way  of 
printing.  A  fiftieth  anniversary  of  a 
business — ^providing  the  printer  knows 
about  its  coming — some  weeks  or 
months  ahead  is  often  worth  a  sizable 
otder  for  a  booklet,  announcements  and 
other  material  which  the  printer  is  in 
a  position  to  supply. 

It  is  natural  that  the  use  of  the 
printed  page  should  expand  and  de¬ 
velop  with  the  expansion  and  develop¬ 
ment  of  business,  products,  services, 
and  methods  of  doing  business — even 
with  methods  of  living.  Thus,  the 
printer  of  this  day  has  a  far  wider  po¬ 
tential  market  than  did  the  printer  of 
ten  or  twenty  years  ago.  The  problem 
is:  how  can  this  expansion  and  develop¬ 
ment  be  made  to  produce  additional 
printing  sales?  , 

One  of  the  most  valuable  assets  of 
any  printing  salesman  is  a  news  re- 
( Continued  on  page  64) 
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THE  CHAMPION  PAPER  AND  FIBRE  C  0.,  H  a  m  i  1 1  o  n.  0  h  i  o 


CffAMP/OJV  PJPIP 

Highest  quality,  an  extensive  line,  and  finer 
printed  results,  for  years  have  maintained 
Champion  as  the  largest  maker  of  printing 
papers.  Along  this  endless  paper  thoroughfare 


papers.  Along  tnis  enaiess  psmer  thoroughfare 
moves  the  advertising  of  the  best  merchandise 
America  has  to  sell,  and  this  parade  succeeds 
in  selling  the  whole  show,  from  hats  to  hatch¬ 
ets,  shoes  to  sugar,  cornets  to  corsets.  Whether 
customers  need  coated  or  uncoated,  offset, 
postcard,  cover,  envelope,  or  cardboard,  they 
gain  better  places  in  the  parade,  and  you  get 
more  business, when  you  use  Champion  paper. 


MILLS  AT  HAMILTON.  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturmn  of  Advortuon’  and  Publuhon*  Coated  and  Uncoated  Papert,  Cardboarde 
Bond*,  Envelope  and  Tablet  Writing  ,  .  ,  Over  1,500,000  Pounda  a  Day 

DISTRICT  SALES  OFTICES 

NEW  YORK,  CmCAGO.  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


olke  [Printers  [Part 

in  National  Civilian  Defense 

William  Easton 


Technical  Director 
Safety  Research  Institute 


*  Active  participation  in  an  organized 
effort  to  protect  our  towns  and  cities 
from  the  attack  of  enemies  may  appear 
to  be  a  remote  possibility  to  the  print¬ 
ers  of  Topeka,  Kansas.  The  chances 
are,  however,  that  they  and  their  fellow 
craftsmen  all  over  the  country  will  be 
playing  a  real  part  in  national  civilian 
defense  before  the  snow  flies  again. 

The  national  organization  for  pro¬ 
tecting  lives  and  property  against  de¬ 
structive  hostile  forces  of  every  de¬ 
scription  is  rapidly  being  gotten  into 
working  order  under  the  leadership  of 
Mayor  Fiorello  H.  LaGuardia,  of  New 
York  City,  and  will  soon  have  local  rep¬ 
resentatives  in  every  American  com¬ 
munity.  The  first  of  these  to  be  ap¬ 
pointed  will  undoubtedly  be  the  De¬ 
fense  Fire  Chief,  because,  as  European 
experience  has  abundantly  proved,  our 
national  existence  may  depend  upon 
our  ability  to  cope  promptly  and  ef¬ 
fectively  with  fires  started  by  air  raids, 
saboteurs,  and  other  causes. 

As  soon  as  a  Fire  Defense  Chief  be¬ 
gins  work  on  his  local  organization,  he 
is  going  to  be  interested  in  the  printing 
establishments  under  his  jurisdiction, 
because  of  their  number,  the  high  grade 
of  workers  they  employ,  and  the  large 
amount  of  combustible  materials. stored 
in  them. 

The  first  thing  he  is  going  to  ask  of 
the  printers  is  a  complete  report  on  the 


ganized  fire  defenses  and  the  fire  hazards  in 
d  cities  each  establishment,  according  to  the 
appear  bulletin  on  “Civilian  Defense,”  whichl 
e  print-  was  recently  issued  by  the  Office  for 
chances  Emergency  Management, 
r  fellow  The  Fire  Defense  Chief  will  wantj 
will  be  this  information  for  two  reasons:  (1) 
civilian  to  evaluate  the  adequacy  of  each  Indus- 
lin.  trial  plant’s  system  of  protection  again 

dr  pro-  fire,  and  (2)  to  determine  the  fire- 
inst  de-  protection  facilities  available  for  the 
ery  de-  general  defense  of  the  community. 

;en  into  Plant  Fire  Defense — No  official  state^ 

rship  of  ment  has  as  yet  been  issued  as  to  the 

of  New  character  of  the  fire-defense  system 

•cal  rep-  each  plant  should  possess,  but,  presum 

in  com-  ably,  British  practice  will  be  followed 

be  ap-  According  to  this  practice,  each  occu 

the  De-  pancy  is  expected  to  be  as  nearly  self 

uropean  sufficient  as  possible,  so  that,  should  a 
(red,  our  large  number  of  fires  be  started  at  the 

id  upon  same  time  in  a  given  community,  the 

and  ef-  great  majority  will  be  extinguished  by 

ir  raids,  private  fire  brigades  and  the  municipal 

fire-fighting  forces  will  be  free  to  com 
!hief  be-  bat  the  most  threatening  blazes, 
ition,  he  Printing  plants  that  are  already  well 
printing  protected  against  fire  will  probably  not 
idiction,  be  expected  to  make  any  radical 
;h  grade  changes  in  their  set  up,  but  those  that 

he  large  depend  primarily  upon  the  municipal 

Is. stored  fire  department  may  be  asked  to  or¬ 

ganize  an  effective  fire-defense  system. 
0  ask  of  For  this  purpose,  the  departmental 
t  on  the  fire-brigade  system  merits  considera- 
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jtYBOLD 

electric 

^UTONVATlC 

cp ACt R 


SniOLD  SALES  AND  SEIVICE: 

NewTork:  E.P.Law*OfiCo.,lnc. 
42»-43t  WMt  33rtl  StrMt 

Chicam:  Chas.  N.  Stavmis  Co., 
■ncIrlKMie  W.  Harrison  St. 

Soutfaeni  Sales  District,  Atlanta, 
Ga. ;  Harris-SayboM-PottarCo. 
t20  Sprins  Straat,  N.W. 

Central  Sales  District,  Dasrton, 

Ohio:  Hairis  •  Saybold  •  Pottar 
Co.,  319  Washington  Straat 

San  Francisco,  Los  Angeles, 
Seattle:  Harry  it.  BrIntnaU  Col 

Toronto,  Montreal:  Harris«Say- 

bM-Pottar  (Canada)  Ltd. 

latin  America  and  West  Indies : 
National  Papar  &  Typa  Co., 
120  Wag  St.,1«aw  Y<^ N.  yI 


Sometimes  it  pays  to  wait.  It  pays  to  wait  when  you  gain  advan* 
'tages  impossible  to  obtain  otherwise.  Advantages  of  the  Seybold 
Electric  Automatic  Spacer  are  worth  waiting  for. 

It  is  the  only  paper  cutting  machine  that  eliminates  the  human 
element  from  ever^  action  affecting  accuracy  and  speed.  All  the 
operator  has  to  do  is  load  the  machine — throw  the  knife  for  each 
cut— unload  it. 

All  other  operations  of  moving  the  stock  forward  and  ^umng 
the  cut  are  performed  by  the  machine.  It  never  gets  tired.  Its 
precision  accuracy;  is  constant.  It  maintains  its  rate  of  output  with 
absolute  uniformity.  It  makes  its  operator  the  unquestioned 
master  of  the  art  of  modern  paper  cutting. 

Faced  with  the  largest  volume  of  regular  business  in  its  history 
and  called  upon  to  assist  in  the  national  defense  program,  Seybold 
must  continue  to  schedule  deliveries  in  sequence  with  order  dates. 
But  regardless  of  those  conditions,  orders  for  the  Seybold  Elec* 
trie  Automatic  Spacer  continue  to  be  placed  by  companies  who 
know  that  the  machine  is  'worth  •waiting  fori 

SEYBOLD  DIVISION,  Harrls-Swybold-Potter  Company 

831  WASHINGTON  STREET  •  •  •  DAYTON,  OHIO 
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tion,  especially  in  printing  plants  where 
fire  may  spread  rapidly  and  deluges  of 
water  cause  about  as  much  damage  as 
fire  itself.  Under  this  system,  all  able- 
bodied  workers  are  trained  to  extin- 
.  guish  small  fires  with  hand  extinguish¬ 
ers  and  other  suitable  equipment,  and, 
under  the  (^ptaincy  of  their  foreman, 
instantly^ -tackle  any  blaze  that  may 
break  ,,0jiU-  m  their  department.  The 
^  pl^nt  Iwre  chief  hastens  to  every  fire 
and,  .if  necessary,  orders  other  depart¬ 
mental  brigades  to  lend  a  hand.  Unless 
the  department  brigade  is  large  enough 
to  cope  with  a  serioils  fire  emergency, 
there  should  be  no  delay  in  calling  the 
public  fire  department.  Experience  in¬ 
dicates,  however,  that  properly  trained 


special  problems  resulting  from  ’ 
raids. 

Community  Fife  Defense — The  du¬ 
ties  of  the  Fire  Defense  Chief,  as  out 
lined  in  the  “Civilian  Defense”  bulle 
include  the  organization  of  an  ad( 
quate  fire-fighting  force  to  safeguar 
his  own  community  and  to  arrange  mu¬ 
tual-aid  fire-defense  pacts  with  neigh¬ 
boring  communities. 

From  this  it  appears  that  every  print¬ 
ing-plant  fire  brigade  may  form  a  part 
of  a  larger  organization  and  may,  in  an 
emergency,  be  called  upon  for  service 
outside  the  plant  and  even  outside  the 
community.  In  addition,  fire-brigade 
members  'having  special  qualifications 
will  also  be  asked  to  volunteer  for 


and  equipped  workers  will  put  out  70%  the  community’s  auxiliary  fire-fightingj 
or  more  of  all  fires  occurring  in  work-  forces  and  undergo  special  training  in, 
ing  hours  before  they  have  done  serious  emergency  work. 

.damage.  If  it  seems  premature  to  take  these 

The  formation  of  industrial  fire  hari-  precautions,  it  is  well  to  remember  that 
gades  will  be  encouraged  by  the  Fire  Grwt  Britain  owes  her  existence  today 
Defense  Chief  to  afford  immediale  pro- largely  to  the  fact  that  her  fire-defense^ 
tection  against  sabotage  and  to  pr6vid|^^««^eire  organized  well  in  advance  of  the 
units  that  can  be  trained  to  haiidle  thjjf'  need  and  were  ready  when  call  came. 


The  Printer 


arranged  an 


Cops — ^blondes — questionnaires — 
badges  are  guarding  the  great 
American  Business  Manl  An  in¬ 
troduction  is  a  big  help! 

Same  thing  holds  true  for  direct 
mail.  For  example:  here’s  a  job 
for  the  Whitin  Machine  Works 
of  Whitinsville,  Mass.,  printed  by 
the  Washington  Press  of  Worces¬ 
ter.  A  strong,  timely  story  told  in 
8  pages  and  cover,  8^  x  11,  sad¬ 
dle  wire,  black  and  orange. 

The  printer  arranged  an  intro¬ 
duction  for  the  booldet  by  featur¬ 
ing  the  title  on  the  envelope  as  a 
corner  card. 

He  insured  the  safe  arrival  of  the 
booklet  by  using  U.  S.  E.  Strong 
White  Booklet  Envelope  No.  9. 

In  other  words,  he  produced  a 
job  short  of  nothing— ‘Snd  made 
an  extra  profit.  And  the  mailing 
has  been  an  outstanding  success! 

FREE ...  all  aid  to  printers  by 

>1  II  C  F  Send  coupon  now 
/  W.J.  K.  Sample 

Kit  featuring  these  enve- 
Ski  lopes.  You’ll  find:  (1)  Sam- 
d  —  pie  of  the  Whitin  job; 

H  ^  (2)  Facts  about  new  lower 

H  Book  Rate  Postage;  (3) 

y  Samples  with  Typlate* 

Comer  Cards,  including  a 
novel  teaser  campaign. 

Q|  111  •  Typlate  —  a  type  plate 

R|  or  design  print^  directly 

vAyy  from  tsrpe,  rules  and  oraa- 

_  ments  found  in  your  cases. 


U.  S.  ENVELOPE  CO. 

Dept.  G16,  Springfield,  Mass. 

Send  me  free  Sample  Kit  showing 
modern  corner  cards  for  booklet  en¬ 
velopes. 


manufacturing  DIVISIONS'*’- 5  SALES- SERVICE  OFFICES 


Firm  Name. 
Address . 


Attention  . 

My  Paper  Merchant  or  Envelope 


offer  is  limited  to  the  U.  S.) 


HOW'S  ItouA.  AOVtKttWiS 


PRINTERS  WHO  AVmTtSE 

should  send  specimens  for  re> 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  h^arshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  I  have  witnesses !  I  have  letters  from  my  clergyman,  my  Congressman— 
and  several  hat-check  girls!  They  all  agree  that  I’m  a  fairly  meek  fellow, 
and  not  the  jut-jawed,  hard-boiled  yegg  a  lot  of  my  readers  would  make 
me  out  to  be.  Now  take  the  case  of  one  correspondent,  the  Direct  Mail 
Printing  Co.;  they  don’t  even  give  me  a  chance  to  keep  in  good  with  my 
mailman.  Right  smack  on  the  envelope  they  address  me  as  “Harold  Tuf 
Eg  Marshall.’’  Is  that  fair,  I  ask  you?  Well,  I  guess  that’s  the  lot  of  all 
crusaders  .  .  .  and  I  hope  you’re  satisfied!  But  there’s  really  no  need  to 
fear  this  column’s  criticism,  Mr.  Direct  Mail  (or  anyone  else,  for  that 
matter),  when  you’ve  submitted  anything  as  magnificent  as  your  “Direct 
Mail-O-Log.”  There  you’ve  got  a  promotion  piece  that  seems  to  encom¬ 
pass  all  of  the  ideas  and  dreams  every  promotion  man  ever  had — rolled 
right  into  one  handy  32-page  booklet.  Each  and  every  page  is  designed 
to  catch  the  eye  and  interest  of  printing  buyers;  each  and  every  page 
serves  a  useful  purpose.  Starting  from  the  obvious,  with  postal  rules,  hints, 
etc..  Direct  Mail’s  booklet  gracefully  works  its  way  through  layout  sugges¬ 
tions  for  many  types  of  printing,  standardized  price  lists,  and  type  speci¬ 
men  sections  (this  is  a  feature  of  virtually  every  page).  The  Direct  Mail-0- 
Log  serves  its  purpose  without  the  addition  of  expensive  geegaws  or 
fripperies;  it’s  a  good-looking,  utilitarian  job,  extremely  well-done.  What’s 
more  it’s  the  sort  of  promotion  piece  that  every  printer  can  do,  even 
though  he’s  got  only  one  press  and  a  stickful  of  type.  Better  write  today 
for  your  copy  of  this  booklet;  Direct  Mail  Printing  Company’s  address  is 
480  Canal  Street,  New  York,  N.  Y.  (postage  6c).  Ad  Rating:  AAA. 


PRODUCTION  PRESS,  307  East  Court 
St.,  Jacksonville,  Illinois.  Paper  makers 
frequently  offer  booklets,  etc.,  that  are  help¬ 
ful  for  printing  buyers.  Production  Press 
has  done  a  worthwhile  job  with  some  recent 
editions.  Instead  of  distributing  them 
promiscuously,  it  first  sent  out  a  small 
folder  explaining  these  booklets,  their  use 
and  value.  A  smartly  designed  business 
reply  card  invited  readers  to  send  for  the 
booklets  (and  free  memo  pads).  Ad  Rat¬ 
ing:  B. 


THE  PHEASANT  PRESS,  Greenlawn. 
Long  Island,  New  York.  To  impress  pros¬ 
pects  with  their  ability  to  design  and  print 
displays  and  show  cards,  this  enterprising 
shop  sent  out  a  bold,  postery  mailing  piece 
that  might  very  well  be  used  as  a  display 
sign  for  its  products.  Here’s  another  good 
angle  that’ll  bring  business  to  this  shop, 
and  help  the  U.  S.  A.,  at  the  same  time.  A 
little  slip  offers  to  print  a  small  “Buy  U.  S. 
Savings  Bonds  and  Stamps’’  slug,  free,  on 
a  thousand  envelopes.  That’s  an  idea  any 
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with  the  Christensen  Multiple-Head 
Gathering  and  Stitching  Machine 


Staples  are  well-placed  and  uniform. 
Signatures  are  regular.  Work  is  deiiv- 
ered  neatly  stacked.  Less  spoilage  and 
smearing. 

Be  in  a  position  to  back  up  your  de¬ 
livery  promise  with  good-looking,  on- 
time  work  that  keeps  customers  loyal — 
on  all  saddle-stitched  jobs.  Install  a 
Christensen  Multiple  •  Head  Gathering 
and  Stitching  Machine.  Six  sizes  for 
every  reguirement. 

The  Christensen  Machine  Co. 
100  Fourth  St.  •  Racine,  Wis. 
Branch  Office*  and  Dittributora 
in  United  State*  and  Canada 


Get  rid  of  your  handicap — guit  trying  to 
match  "twelve-cylinder"  folding  equip¬ 
ment  with  "one-horse"  stitchers.  Here's 
a  machine  that  does  keep  pace  with 
your  high-speed  folders.  It's  easily  and 
quickly  adjusted  .  .  .  for  speeds  up  to 
9,000  operations  per  hour  ...  to  help 
you  make  both  long  runs  and  little  jobs 
pay  a  profit. 

You  match  the  output  of  from  three  to 
six  single-head  pamphlet  stitchers,  on 
either  single  or  multiple-on  work.  Books 
inserted  on  the  machine  are  stitched 
automatically,  with  no  additional  labor 
cost  or  handling.  Performs  noiselessly 
and  accurately. 


in  your  bindery 


Don’t  let  a  bottle-neck 


prevent  you  from  quoting  profitable  competitive 
prices  on  saddle-stitched  work  - 


printer  will  be  glad  to  have.  The  slug,  we 
believe,  can  be  obtained  either  from  the 
Post  Office,  or  Treasury,  in  Washington. 
Ad  Rating:  A. 

YALE  PRESS,  Inc.,  205  West  19th  Street, 
New  York,  N.  Y.  To  emphasize  the  extras 
of  its  printing  service,  this  plant  sent  out 
an  impressively  designed  broadside  cap* 
tioned  “12  is  fine,  but  a  baker’s  dozen  is 
better!”  This  mailing  piece  depends  upon 
simplicity  and  well-placed  white  space  for 
its  attractiveness  and  punch.  A  business 
reply  card  helps  to  make  prospects  out  of 
readers.  Ad  Rating:  A. 

ALLEN,  LANE  &  SCOTT,  1211  Clover 
St.,  Philadelphia,  Pennsylvania.  A  blotter 
that  captures  itinerant  interest  via  a  beach 
scene  background,  urges  recipients  to  “En* 
joy  a  care-free  vacation  by  leaving  your 
important  sales  printing  with  us,  for  pro¬ 
duction  while  you’re  away.”  That’s  a  good 
enough  thought  to  salt  away  for  next  year’s 
use.  Ad  Rating:  A. 

SCHAEFER  PRINTING  CO.,  2817  De¬ 
troit  Ave.,  Cleveland,  Ohio.  This  plant’s 
good-looking  blotter  “Keep  the  Wheels 
Moving”  is  thoroughly  in  today’s  spirit. 
Its  excellence  of  design  and  well-printed 
execution  make  one  feel  that  they  really  can 
“keep  the  wheels  moving.”  Ad  Rating :  A. 
DIXIE  PRESS,  Washington,  at  Main, 
Athens,  Tennessee.  Since  letterheads  and 
business  cards  are  not  technically  consid¬ 
ered  advertising  pieces,  those  you  have  sub¬ 
mitted  will  not  be  reviewed  here;  but  they 
do  indicate  that  you  are  wide-awake  to 
modern  designing  principles.  Why  not 
apply  some  of  that  ability  to  some  real 
advertising  for  yourself? 

JACKSON  PRINTING  &  ADVERTIS¬ 
ING  CO.,  Kansas  City,  Missouri.  Our  old 
friend,  Merrill  E.  Jackson,  has  returned 
after  a  long  absence.  His  July  4th  message, 
broadcast  on  an  attractively  designed  and 
printed  postcard,  is  worth  passing  along: 
“It’s  great  to  be  an  American,  but  it  is 
greater  to  be  the  kind  of  an  American  that 
I  makes  America  great.”  Ad  Rating:  B. 

THE  FRITZ-CROSS  Co.,  St.  Cloud,  Min¬ 
nesota.  “Fritz-Cross  Service”  is  a  fine 
and  neatly  compact  little  houseorgan,  and 
I  it  is  a  good  idea  to  keep  getting  it  out 

regrularly  each  month,  as  you  do.  But  how 
about  giving  your  readers  a  treat  (and  some 
new  interest  I )  with  a  refreshing  new 
format? 


WILLIAM  E.  FUDGE’S  SONS,  225  Va- 
rick  St.,  New  York,  N.  Y.  A  super-huge 
envelope — a  beautifully  (but  beautifully  I) 
printed  Lincoln  message — and  Rudge,  on 
a  tiny  slip  asks:  “Did  This  Mailing  Com¬ 
mand  Your  Attention?”  Further  smart 
Rudge  copy  goes  on  to  say  “If  Rudge  can 
do  this  for  Rudge,  perhaps  he  can  do  it 
for  you; — and  don’t  get  the  idea  that  we 
are  extravagant  for  Rudge — Rudge  can’t 
afford  to  be  extravagant  either.  Under  3c 
of  our  company’s  sales  dollar  goes  for  sales 
promotion  of  all  kinds.”  .  .  .  and  logical, 
tool  Ad  Rating:  A  A.  (Better  not  ask  for 
specimens  unless  you  send  Rudge  a  buck 
to  cover  costs.) 

TYPOGRAPHIC  VOGUE,  INC..,  164 
West  25th  St.,  New  York,  N.  Y.  The 
calendar-blotter  sent  out  to  prospects  by 
this  house  presents  a  pleasant  and  attrac¬ 
tive  appearance.  It  is  captioned  “Typog¬ 
raphy  plus  .  .  .”  That,  however,  is  not  a 
very  interesting  headline.  How  about  at¬ 
tempting  to  sell  some  of  the  things  typog¬ 
raphy  will  do  for  its  purchasers,  rather 
than  merely  “typography?”  Ad  Rating:  B. 

FOOTE  PRINTING  CO.,  EUzabethtown, 
Kentucky.  A  homey  little  card  announced 
the  fact  that  this  shop  would  be  closed  for 
a  short  time  to  afford  “The  Foote  Family” 
its  first  vacation  in  seven  years.  Sent  early 
enough  to  help  customers  anticipate  needs. 
A  good  idea,  rendered  in  a  friendly,  human 
manner.  Ad  Rating:  A. 

ALLIED  PRINTING  CORP.,  720  S. 
Dearborn  St.,  Chicago,  Illinois.  Instead 
of  merely  sdling  “printing,”  this  shop 
goes  after  “color.”  The  letter,  a  blotter, 
and  a  business  reply  card  that  formed  this 
particular  promotion  did  their  chromatic 
bits  to  present  a  complete  and  co-ordinated 
color  story  for  Allied.  Ad  Rating:  B. 

JAMES  E.  SHAW,  45  N.  Division  St., 
Buffalo,  N.  Y.  Okay,  Jim,  take  the  palm 
again.  Your  “How  Much  Are  Pads?” 
blotter  looked  like  such  a  good  human  in¬ 
terest  story,  I  read  every  word  of  the  not- 
too-corny  copy.  Ad  Rating:  A. 

THE  MODEL  PRESS,  46  Westminster 
St.,  Bellows  Falls,  Vermont.  Vermont  is 
observing  its  Sesqui- Centennial,  and  this 
shop  did  the  timely  thing  by  issuing  a 
convenient  little  memory-jogging  booklet 
which  shows  local  scenes  as  they  were  many 
years  ago.  Ad  Rating :  B. 
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legal  reqmrements. 

8.  Sight  Draft — for  coUec* 
tions,  sight  payment. 

9.  Trade  Acceptance — for 
deferred  payment  for  com¬ 
mercial  purchases. 


Hammermill  Paper  Co.  cam-ao 
Erie.  Pa. 

Please  send  me  the  Hammermill 
Safety  Reference  File  of  Check 
Styles. 


Name..... 

Position. 


Of  by  the  makers  of  hammermill  bond 


(Please  attach  to  your  business  letterhead) 


Display  Type 

Out  of  stock  we  supply  the 
lines,  sorts,  or  fonts  you 
want.  And  that  service 
embraces  over  120 
different  type  faces  in 
a  complete  range  of  sizes. 
*A.  T.  F.,  Acme,  Baltimore 
and  all  late  monotype  faces. 

Write  For  Oor  New  Type  Chart 
Just  Off  The  Press 


I 


CniE  TVPE  FOUnORV 

161  W.  Harrison  Stn  Chicago,  III. 


*A.T.F.  type  available  by  line  or  sorts  only 


LINOTYPE  -  INTERTYPE 

FONTS  WANTED 

Send  proofs  if  available,  with  full  de¬ 
scriptions,  mentionirsg  how  matrices 
run  in  machine,  condition  of  lugs, 
teeth,  side  walls.  We  buy,  sell,  trade 
in  all  kinds  Linotype- Intertype  equip¬ 
ment. 

MONTGOMERY  &  BACON  CO. 

Frank  A.  Montgomery,  Owner 
Towanda  Pennsylvania 


COST 
CUTTER^ 
SAWSj 


ACCURATE 

EFFICIENT 

ECONOMICAL 


Sold  on  a  Money- Back  Guarantee 

Write  for  Folder 

C.  B.  NELSON  &  CO. 

720  South  Dearborn  St.  Chicago,  III. 


lyptstiiine 

QUtsiions 
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HAMMOND  MACHI 

’612  DOUGLAS  AVE.  • 


NERY  BUILDERS, 

•  •  KALAMAZOO,  MIC 


Pnciprn  R  rn  n  r  k  -  7  1  Wp«t  9  r  rl  <;  t  r  p  p  t 


n  r  L  r  i  t  V 


N  p  \A/  Y 


WANTED!!! 

PRINTERS  INTERESTED 
IN  EXTRA  BUSINESS— 
EXTRA  PROFITS! 

Multipljr  the  nambcr  of  cnstom* 
ers  on  your  books  by  $12^0. 
The  total  represents  the  amount 
of  PROFIT  this  offer  may  mean 
to  you  in  the  next  twelve 
months  t  PROFIT  on  business 
yon  aren't  getting  motet 

Your  average  customer  nses 
about  $50  worth  of  LABELS 
yearly.  Yon  can  get  this  basi> 
ness,  earn  25%  to  40%  profit. 
We'll  show  yon  bow.  Send  for 
Ever  Ready’s  Printers*  Profit 
Plan.  Cut  out  and  paste  this  ad 
on  your  letterhead.  Mail  today. 

Ever  Ready  Label  Corp. 

145  East  25th  Street 
New  York,  N.  Y. 


Your  Chicago  Office  Should  Be  in  the- 

Transporlation  Building 

because  of  these  reasons: 

Center  of  Chicago’s  printing  district. 
Parking  space  available. 

Excellent  city  transportation  and  close 
to  all  railroad  terminals. 

Every  office  has  outside  light. 

First  class  building,  service  and  main¬ 
tenance. 

TRANSPORTATION  BUILDING 
Dearborn,  Harrison,  Federal  Sts. 
Chicago,  III. 


C&G  SAWLINER 

HAS  EVERYTHING 

72  Pica  Gauge  adjustable  to  points; 
safe,  positive  Workholder;  V*Belt;  Ball 
Bearing  Mandrel ;  Miter  Gauge  and 
Miter  Vise  and  Trimsteel  Blade. 
Cabinet  Model  $25.00  extra. 

Write  for  Details 

Milwaukee  Saw  Trimmer  Corp. 

612  E.  Clybourn  St.  Milwaukee,  Wis. 


etition  on  many  constant  machine  prob¬ 
lems,  and  is  quickly  available. 

A  foundation  must  first  be  estab¬ 
lished  to  insure  uniform  rigidity  before 
touching  side  knife  adjustment.  First, 
tight  locking  studs  and  bushings — kept 
tight;  a  loose  stud  affects  trim.  Equally 
important  is  support  of  the  mold  slide 
guide  support  screw  at  left,  brought  up 
to  a  light  bearing  underneath,  with  ma¬ 
chine  stopped  at  cast.  This  up-thrust 
position  of  mold  and  slide  is  then  du¬ 
plicated  when  the  slug  is  presented  to 
the  knives.  Much  variation  between 
long  and  short  trim  is  eliminated,  and 
the  remainder  of  the  problem  then 
lies  principally  in  the  knives.  Proper 
brake  friction  checks  excess  vibration 
of  mold  disk  coming  to  rest. 

Knives  ground  in  pairs,  level,  rea¬ 
sonably  sharp,  are  required.  Even  then 
slight  variations  develop.  A  true  ver¬ 
tical  “kissing”  trim  of  the  left-hand 
knife,  from  top  to  bottom,  eliminating 
overhang  of  cap  letters,  is  necessary. 
If  then  the  slug  is  still  minus  in  its 
center  area,  a  slight  tilt  may  be  pro¬ 
duced  in  the  cutting  edge  of  the  left- 
hand  knife  in  the  minus  area — just  a 
light  touch  with  a  very  small  carbo¬ 
rundum  stone  held  at  a  45  to  60-degree 
angle,  to  induce  that  portion  of  the  slug 
to  veer  fractionally  toward  the  rib 
knife,  to  that  extent  permitting  a  very 
slight  cap  overhang  in  the  minus  area 
offsetting  the  original  variation  be¬ 
tween  long  and  short  readings.  A 
( Continued  on  page  63) 
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Collating  13  webs  at  once 

dependably  and  profitably 


SNAP-OUTS,  zig-zag  continuous  forms, 
register  forms,  etc.,  are  produced  eco¬ 
nomically  and  profitably  by  means  of 
the  New  Era  flat-bed  web  press  and 
the  New  Era  collating  machine  (shown 
above) .  The  latter  machine  is  used  also 
for  collating  offset-printed  webs. 

NEW  ERA  collating  machines  will  han¬ 
dle  up  to  13  webs  (6  carbon  rolls  and  7 
printed  rolls) ,  producing  either  snap- 
outs  or  zig-zag  continuous  forms.  On 
the  latter,  perforating  is  done  through 


both  carbon  and  paper  sheets.  New  Era 
collators  are  a  safe  investment  .  .  . 
backed  by  extensive  experimentation 
and  the  final  test  of  daily  service  over 
a  period  of  years. 

PRINTING  In  any  number  of  colors,  on 
one  or  both  sides  of  the  web,  is  done  on 
New  Era  presses  at  speeds  up  to  7500 
impressions  per  hour.  Write  for  litera¬ 
ture  on  these  presses  (Bulletin  1 1 )  and 
on  New  Era  collating  machines  (Bul¬ 
letin  12).  Please  mention  the  kinds  of 
work  in  which  you  are  interested. 


NEW  ERA  Manufacturing  Co.,  371  Eleventh  Ave.,  Paterson,  N.  J 


COMPOS 

RULES,  LEADS,  SLUGS 


•  The  experience  of  hundreds  of  printers  and 
typocraphers  that  Compo’s  Handflnithed  Rules 
and  other  Strip  Material  has  saved  money  in 
labor  costs  and  has  speeded  up  production  in 
lockup,  makeup  and  in  makeready  operations. 

COMPO  HANDFINISHED  RULE 
ONLY  16c  PER  LB. 

LEADS  1  1  V2C  SLUGS 

(Piioot  subject  to  change  without  notice) 

AU  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and  apac- 
ins  materials.  Immediate  shipmmt.  These  low 
prices  compel  ns  to  request  check  with  order  to 
eliminate  bookkeepins.  W all  chart  sent  on  request. 


COMPO  RULE  CO. 

55  E.  Wacker  Drive  Chicago,  III. 


SAVE  Tuio- 

^|l  ^  ON  YOU 

r n  M  DD 


THIRDS 


YOUR  RULED  FORM 
COMPOSITION  COSTS! 


WITH  THE 

UNIVERSAL 

MONO-TAIULAR 

I  R  0  A  C  H 


Mott  OntitanSIni 

•  nS  Virtitllt 
M  t  t  h  •  4  of 

RULED  FORM 
PRODUCTION 


WRITE  FOR  FULL 
PARTICULARS 


UNIVERSAL  MONO-TABULAR  CORP. 

1905  BRYAN  ST.  DALLAS,  TEXAS 


answered  by 
HAYWOOD  H.  HUNT 

Re  Reproduction  Proofs 

uiw  ^  previously  employed  in  an 

in  VjI,  office  equipped  with  a  precision 
— cylinder-type — proof  press.  There  wt 
took  a  good  many  reproduction  proofs 
of  type.  I  am  at  present  in  a  plant 
which  does  not  have  this  type  of  a 
proof  press,  but  where  such  reproduc¬ 
tion  proofs  are  taken  on  a  platen.  They 
are  just  breaking  into  some  advertis- 
low  ing  composition  requiring  reproduction 
lesiu  proofs,  and  have  had  very  little  expert- 
—  ence  as  yet.  Is  it  possible  to  get  such 
proofs  without  the  cylinder  proof  press? 
The  principal  trouble  they  seem  to  have 
is  with  **pickin^*  of  stock. 

L.  T.  E.,  Denver,  Colo. 

A  Your  question  should  probably 
•  be  referred  to  the  presswork 
division,  but  since  it  is  a  common  query 
in  composing  room  circles  these  days 
with  so  much  work  being  done  that  re¬ 
quires  reproduction  proofs,  we  will 
attempt  some  kind  of  an  answer.  The 
cylinder-type  precision  proof  press  is 
of  course  the  ideal  one  for  pulling  good 
proofs  of  every  kind — as  opposed  to  the 
platen  press,  but  we  have  seen  good 
proofs  taken  on  the  platen,  too.  Great 
care  should  be  taken  that  the  form  is 
well  planed;  and  it  is  inadvisable  to 
have  too  large  a  form.  Better  take  the 
proofs  in  two  sections  than  to  have  too 
heavy  a  form,  for  a  very  heavy  impact 
is  necessary  on  a  platen,  and  time  may 
often  be  saved  and  a  better  result  ac¬ 
complished  by  breaking  the  form  into 
two  forms.  Or,  you  might  find  it  better 
to  print  the  larger  type  in  one  form  and 
the  smaller  type  in  another,  so  that  ink 
may  be  more  carefully  regulated.  Some¬ 
times  sufficient  ink  to  cover  large  type 
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RODNEY  B.  JANES  &  COMPANY 

333  EAST  AYE.  DEPT.  21  ROCHESTER,  N.  Y. 
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EXCEPTIONAL  VALUE 
IN  CHRISTMAS  CARDS 


Ask  to  See 


LINE 


1941  'Wonder  Box  ’ 
21 -Card  Assortment 

YOUR  COST  40c 
RETAILS  FOR  $1.25 

(With  Name  Imprinted) 

Here's  an  unusual  value  in  a  21 -card 
all  one  gauge  Christmas  Box  Assort¬ 
ment  that  can  be  imprinted  with  the 
customer's  name.  Every  design  is  an 
exclusive  artistic  creation,  each  card 
having  one  or  more  inserts  and  repro¬ 
duced  on  a  variety  of  fine  paper 
stocks.  "Wonder  Box"  Christmas 
Assortments  are  opened  and  packed 
flat  for  imprinting.  Your  cost,  40c 
per  box  f.o.b.  Rochester,  New  York. 


OUTSTANDING  NEW  PERSONAL 
CHRISTMAS  CARD  SELECTIONS 


CLEVER  LINE 

50  for  $1  Retail 
Brown  Book  Series  100 

ETCHING  LINE 

25  for  $1.35  Retail 
Grey  Book  Series  200 

SUPER-VALUE  LINE 

50  for  $1  Retail 
Red  Book  Series  300 


TRU-ART  LINE 

25  for  $1.95  Retail 
Green  Book  Series  400 

ARTISTIC  LINE 

25  for  $1  Retail 
Blue  Book  Series  500 

DE  LUXE  LINE 

44  Exclusive  Designs 
Retail  up  to  $18  per  100 


We  proudly  present  the 
year's  most  distinctive 
lines  of  Personal  Greet¬ 
ings.  Each  with  sender's 
name  imprinted.  Beau¬ 
tiful  sample  books  con¬ 
taining  these  6  exclu¬ 
sive  lines  sent  to  you  no 
charge  on  request.  Ask 
for  them  by  name. 


u  :ss:^^"‘“'':;:  \ 

u  u  '““*'i^>*'V^'  rcS»«»'  \ 

u\ 

\\  \\  \\  Write  today  for  your 

yy  yy  yy  copy  of  our  Wall  Chart. 

STRIPFOUNDERS 

SIR  Sh«rman  Street  Chicago^  Illinois 


agoW 


STERLING  SHEET 
REGISTER  GAUGES 

Offer  a  simple  and  inexpen¬ 
sive  means  of  pre-rejnstering 
process  and  multi-color  print¬ 
ing  plates.  Designed  for  use 
with  Sterling  Toggle  or  PMC 
Wamock  Metal  Base  Sys¬ 
tems,  they  will  save  their 
cost  many  times.  Write 
for  details. 


THE  PRINTINQ  MACHINERY  CO. 

436  Commercial  8q.  Cincinnati,  Ohio 


Takes  the  “work” jut  of 
PRESSWORK 


THE  GUMMED  PRODUCTS  COMPANY 
Officer  Troy,  Ohio 


means  too  much  for  the  smaller,  more 
delicate  faces.  The  trouble  of  “pick¬ 
ing’*  is  serious,  but  with  some  experi¬ 
menting  you  should  be  able  to  find  a 
dense  black  soft  enough  not  to  “pick.” 
We  have  seen  pressmen  almost  stop 
their  presses  when  the  sheet  is  leaving 
the  type  after  impression.  If  your  plant 
happens  to  have  a  small  job  cylinder 
you  might  find  it  more  economical  to 
take  reproduction  proofs  on  this  press 
instead  of  the  platen,  for  there  should 
be  less  picking  on  this  press. 

»  «c 

Re  Spacing  Material 

Q/n  working  with  type  cast  on 
■  angular  bodyt  I  have  been  im~ 
pressed  with  the  lack  of  variety  in 
spacing  material  furnished.  For  in- 
stance^  with  the  24-point  size  we  have 
only  the  choice  of  two  thicknesses  of 
spaces — a  2- point  space  and  a  6-point 
space.  Since  some  of  the  type  we  have 
to  handle  requires  considerable  care  in 
getting  correctly  spaced^  this  forces  us 
to  cut  paper  and  cardboard — and  this 
makeshift  spacing  material  has  been  re¬ 
sponsible  for  work-ups  on  the  press. 
Don*t  you  think  there  should  be  a 
greater  selection  of  spaces  in  type  of 
this  sort?  I  have  noted  that  with  the 
30-point  the  only  spaces  furnished  with 
the  type  is  a  2h^-point  space  and  one 
that  is  7  points  thick. 

J.  R.  McA.f  Topeka^  Kansas 

A  You  are  correct  as  to  the  thick- 
•  ness  of  spaces  regularly  furnished 
with  the  fonts  of  angular  type.  There 
should  be  at  least  one  other  thickness. 
However,  by  buying  spaces  separately 
you  can  get  some  other  thicknesses. 
There  is  a  space  IV^  points  thick  which 
may  be  had  with  both  the  24-  and  the 
30-point  sizes.  You  can  doubtless  get 
these  by  contacting  your  nearest  foun¬ 
dry  branch.  We  have  often  found  it 
necessary  to  cut  paper  and  cardboard, 
too,  in  order  to  get  proper  spacing  and 
( Continued  on  page  62) 
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An  Expert  Recommended  a  Magician  ■  ■  ■ 

Our  Answer  was  the  Beckett  Perpetual  Auto-File! 

There  is  nothing  tricky  about  the  Beckett  Perpetual  Auto-File.  It 
is  merely  the  application  of  experience  and  common  sense  to  the 
problem  of  dummy  and  sample  papers  that  confronts  every  print¬ 
er,  artist  and  advertising  man.  The  compact  and  beautiful  steel 
cabinet,  and  the  almost  automatic  free  service  that  goes  with  it, 
will  place  at  your  finger  tips  a  great  and  orderly  selection  of 
Cover,  Text,  Offset  and  Opaque  papers.  This  wonderful  conven¬ 
ience  and  selling  tool  is  in  use  in  thou¬ 
sands  of  America’s  leading  graphic  arts 
establishments.  It  will  save  you  time  and 
trouble  and  solve  your  dummy  problem. 

For  sale  to  the  graphic  arts  industry  on¬ 
ly  at  the  nominal  price  of  $5.00.  Your 
money  will  be  refunded  if  you  don’t  like 
it  and  tell  us  so  within  thirty  days.  We 
don’t  think  you’ll  want  your  money  back. 

THE  BECKETT  PAPER  CO.  .  .  HamUton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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Take  ESTIMATORS'  Jobs! 

Learn  HOW  by  mail  in  25  lessons 

More  PRINTING  ESTIMATORS  are 
needed.  Military  seirice  draft  causing 


More  PRINTING  ESTIMATORS  are 
needed.  Military  seirice  draft  causing 
racanoies.  Our  25  lesson  cotine  includes 
persoiul  coaching  and  3  bound  books — 
actual  nroduction  records  on  composition, 
press  work  and  bindery  operations.  National 
Defense  means  better  jobs.  PREPARE! 
Write  today  for  details  about  easy  method 
of  payins  as  you  go. 


Jack  Tarrant  School  of  Estimating 

Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


UPRieHTGRAIN  BASE 


A  Self-contained  Tacking  Base. 
Made  any  size. 

Used  where  speed  in  mounting 
plates  is  required. 

The  economy  base  for  Folding  Box 
and  Label  Printers. 

Write  for  Information  and  Prices 

J.  W.  Pitt,  Ine.,  Bath,  N.  Y. 


^  cNewliorkslipular 


HOTEL 


LINCOLN 


44*11 45" 


OUR  CHOICBT  ROOIMS  Fromi 


400  ROOMS  eoch  with 
lotK  Servtdor,  ond  Rodio. 
*  four  fine  resiowronts 
oworded  Grand  Phx  1940 
Culinary  Art  Exhibition 


hURU  KRAMER 
Mieeixr 

John  L  Morgan 
Gen. 

HOaaiMMR 


IN  THE  CENTER  Of  MIO-TOWR  NEWTQRK 


PHOIOmtCHflOICBl 


ootsiions 


answered  by 
J.  S.  MERTLE.  A  Jt.P.S. 


Acids  in  Photomechanics 

★  Any  process  based  on  chemistry  must 
of  necessity  employ  acids,  either  in 
their  pure  form  or  in  the  form  of  acid 
salts.  The  photomechanical  processes 
are  no  exception  and  we  shall  therefore 
briefly  review  those  acids  in  widest  use 
in  platemaking,  so  that  our  readers  may 
be  familiar  with  their  derivation  and 
constituency,  and  the  various  uses  to 
which  they  are  put. 


Acetic  Acid,  Glacial 


Constants:  CHs.COOH;  moleculai 
weight,  60.03;  specific  gravity,  1.049; 
boiling  point,  118®  C.  A  colorless  liquid 
with  a  strong  pungent  odor,  called  gla¬ 
cial  because  it  congeals  at  a  tempera¬ 
ture  of  16.7®  C.  Generally  obtained  by 
destructive  distillation  of  wood,  al¬ 
though  also  produced  from  acetylene  and 
water  by  oxidation  of  acetaldehyde  with 
air.  Commercial  glacial  acetic  acid  is 
about  99.5%  pure  and  is  used  for  etch¬ 
ing  steel,  also  for  counter-etching  zinc 
and  aluminum  pressplates  in  lithog¬ 
raphy.  Sometimes  added  to  gelatin  and 
albumen  substratums  in  collodion  pho¬ 
tography,  also  as  a  restrainer  of  fer¬ 
rous  sulfate  developers  (wet  collodion), 
and  serves  as  an  ingredient  in  lead  in- 
tensifiers.  It  is  a  solvent  of  gelatin  and 
celluloid,  and  is  employed  in  the  manu¬ 
facture  of  cellulose  acetate,  the  base  of 
non-inflammable  film. 


When  diluted  in  the  proportion  of 
three  parts  of  acid  with  eight  parts  of 
water,  glacial  acetic  acid  forms  the 
28%  acid  used  as  a  **shortstop**  between 
development  and  fixation;  also  in  acid 
fixing  baths ;  as  a  restrainer  in  wet  col¬ 
lodion  developer;  as  a  scum  remover 
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HARRIS  •  SEYBOLD  ■  POTTER  -  COMPANY 


THE  PRINTING  CRAFTSMAN  NEEDS  THE  FULL 


RESOURCES  OF  MODERN  HARRIS  OFFSET 


With  the  swiftly  changing  scenes  across  today’s  business  horizon,  the  printer 
needs  every  pressroom  advantage.  The  demand  for  movement  and  drama  in 
printed  impressions  can  be  satisfied  only  when  all  press  facilities  are  made  available. 


The  versatility  as  well  as  the  quality  of  Harris -produced  offset  has  made  Harris  the 
choice  of  those  who  know  Lithography.  Harris  equipment  accords  the  printer  the 
full  resources  of  modern  offset. 


LSQ  •  26"  X  40"  •  SINGLE  COLOR 


EDIPHONE  (the  EDISON 
dictating  machine)  and  you 
never  wait  to  dictate 


If  you’d  use  an  Ediphone,  the  modern  dic¬ 
tating  machine,  you’d  never  wait  for  a 
steno.  You’d  reach  for  the  Ediphone  re¬ 
ceiver  and  dictate  letters,  memos,  ideas, 
the  inst^t  you  wanted  to.  You’d  finish  a 
day’s  driving  work  in  mid-aftemoon.  Edi¬ 
phone  saves  you  hours  and  money.  Inquire: 


THE  EDIPHOl^E 

EDWIN  C.  BARNES  &  BROS. 

173  W.  Madison.  Chicago.  Alto:  Peoria, 
8t.  Louis,  Rockford,  8.  Bend,  Davenport. 


Visit  your  ATF  Branch  TODAY! 


verything 


for  Printers  •  Letterpress  or  Offset 


AMERICAN  TYPE  FOUNDERS 


Covcrwcll 
PriniincS  Inku/^ 


MANUFACTURED  BY 
Jiariin  ^ritcoU  &  Co. 

CHICAGO 


in  the  glue  enamel  process ;  and  in  coih 
junction  with  salt,  as  a  cleaning  ageot^ 
for  copper  plates  and  rotogravure  cyhi 
inders. 

Boric  Acid 

Constants:  HgBOs;  m.  w.  61.84;  s.  g. 
1.435;  soluble  in  water  and  alcohol 
Occurs  as  a  white  powder  or  crystds, 
slightly  unctuous  to  the  touch.  Oh 
tained  by  the  interaction  of  sulfuric 
acid  on  borax,  but  is  also  found  native. 

In  the  past  added  to  wet  collodion  d^ 
velopers  (instead  of  acetic  acid) ;  as 
an  ingredient  in  modern  *‘fine  grain” 
developers,  and  a  restrainer  in  process 
developers  of  the  paraformaldehyde  i 
type.  Suggested  as  an  acid  shortstop 
(1:30),  also  as  a  stain  preventative^ 
when  added  to  hypo  fixing  baths. 

Carbolic  Acid 

Constants:  (^HgOH;  m.  w.  94.05; 
s.  g.  1.071;  soluble  in  water,  alcohol, 
ether,  etc.  More  properly  termed 
phenol,  this  substance  really  is  not  a 
true  acid,  but  is  rather  a  type  of  ter¬ 
tiary  alcohol.  Occurs  as  colorless, 
needle-shaped  crystals  or  as  a  white 
crystalline  mass,  having  a  burning  taste 
and  a  characteristic  creosote-like  odor. 
Obtained  from  coal  tar,  or  by  heating 
monochlorbenzene  with  sodium  hy- 
droxid  solution  under  high  pressure. 
Carbolic  acid  is  a  powerful  antiseptic 
and  is  added  to  gelatin,  gum  and  paste 
solutions  as  a  preservative  to  prevent 
mold.  In  solution  with  turpentin,  it 
has  been  employed  for  removing  old 
work  from  litho  stones  and  zinc  plates,  | 
and  has  been  employed  for  chemically  j 
polishing  litho  stones.  At  one  time  pro¬ 
posed  as  an  addition  to  glue  enamel  in 
photoengraving,  on  the  assumption  that 
.  it  was  productive  of  sharper  shadow 
^  detail. 

Chromic  Acid 

(Donstants:  CrOg;  m.  w.  100.01;  s.  g. 
2.70.  Known  as  chromium  trioxid,  this 
occurs  in  the  form  of  purplish-red  nee- 
I  dies,  flakes  or  granular  powder,  soluble 
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4.  PHILADELPHIA, 
PENNA. 

5.  MONMOUTH 
JUNa,  NJ. 


FLASHDRI 

UHERPRESS 

GRAVURE 


long  established  business  has 
M  experienced  notable  expansion  in 
"  the  past  two  years.  Five  large,  stra¬ 
tegically  located  plants  now  create  fine  inks  for  printers  every¬ 
where  . . .  Maintenance  of  high  quality  in  the  manufacture  of 
inks  and  never-ceasing  research  to  produce  new  inks  of  higher 
service  have  made  possible  this  notable  growth... Today  in  the 
publishing  field  alone  Levey  inks  are  used  in  printing  more  than 
80,000,000  periodicals  monthly.  Send  us  your  ink  problems. 


0  Such  Success  Could 

from  Quality  and 


FRED'K  H.  LEVEY  CO.,  INC. 

JUrIJmI  If  smI  m 

Makers  of  Fine  Printing  Inks  Since  1874 

PHILADELPHIA  NEW  YORK  CHICAGO 

Brooklyn  -  Cincinnati  •  Monmouth  Junction,  N.  J. 


rORNERDOUNDEp 

SHCAN'ACTIOM  IV  S«i.P-»HA«aaNIMa|% 

No.  20  Desk  Model _ $  15.00 

Cabinet  Floor  Models: 

No.  50  FOOT  (light) _ $  37.50 

No.  90  FOOT  (heavy) _ $  90.00 

No.  90E  ELECTRIC _ $140.00 

Aak  for  Dealer’ m  Name 

LASSCO  PRODUCTS,  INC. 
485-495  Hague  Street 
^  Rochester,  New  York  ^ 

WRITE  NOW 

for  FREE  copy  of  the  ' 
NEW«  Soles-Promoting 


MID-STATES 

LABEL  DESIGN 
SEE-LEC-TOR 


MID-STATES 
OUBIMED  PAPER  CO. 
2515S.DamenAve.  Chicago 

in  ST.  LOUIS 

Directly  opposite  beautiful  For¬ 
est  Park  .  .  .  convenient  trans¬ 
portation  to  all  parts  of  greater 
St.  Louis  .  .  .  Accommodations 
featuring  luxurious  comfort  at 
reasonable  rates.  Fine  food. 

COOL  SPACIOUS  ROOMS 
AIR  CONDITIONED 
DINING  ROOMS 

CROWN  COCKTAIL  LOUNGE 

ROOMS  WITH  SQ 

PRIVATE  BATH  from  A* 

KINGS  HIGHWAY  AT  W.  PINE 

J.  K.  BRYAN,  MGR. 


in  water.  Prepared  commercially  by 
crystallizing  a  solution  of  sodium  bi- 
cluromate  and  sulfuric  acid.  Used  for 
cleaning  negative  glass  and  photo- 
grapic  utensils,  also  in  photographic 
bleaching  baths,  and  has  been  added 
to  glue  enamel  with  the  idea  of  increas¬ 
ing  the  acid  resistance  of  the  image. 
Sometimes  used  for  cleaning  (grain¬ 
ing)  copper  plates,  and  in  conjunction 
with  sulfuric  acid  for  removing  scum 
from  glue  enamel  images.  Widely  em¬ 
ployed  in  lithographic  etches  and  foun¬ 
tain  solutions,  also  in  chromium  plat¬ 
ing. 

Citric  Acid 

Constants:  (^HgOT.HaO ;  m.  w. 

210.08;  s.  g.  1.542.  A  tribasic  organic 
acid  occurring  in  colorless,  odorless 
crystals,  very  soluble  in  water.  Ob¬ 
tained  mostly  by  fermentation  of  su¬ 
crose,  though  naturally  present  in  many 
fruits,  and  most  abundantly  in  the  juice 
of  lemons  and  limes.  Serves  as  a  re¬ 
strainer  and  preservative  in  certain 
pyro  and  hydrochinon  developing  solu¬ 
tions,  and  when  added  to  ferrous  sul¬ 
fate  (collodion)  developers,  prevents 
turbidity  and  keeps  the  solution  in  good 
condition.  Employed  in  acid  fixing 
baths  and  for  clearing  negatives  of 
yellow  stain,  particularly  the  pyro  va¬ 
riety.  Used  in  the  past  for  work  on 
litho  stone,  and  favored  in  litho  foun¬ 
tain  solutions  for  aluminum  plates. 

Gallic  Acid 

Constants:  CjHeOe.HaO;  m.  w. 

188.06;  s.  g.  1.694;  readily  soluble  in 
hot  water,  less  so  in  cold.  An  organic 
acid  present  in  the  natural  form  in  tea 
and'  gallnuts,  and  prepared  commer¬ 
cially  by  boiling  tannin  with  dilute 
sulfuric  acid,  resulting  in  white  or 
fawn-colored  silky  needles  of  a  slightly 
acidulous  taste.  G^allic  acid  formed  one 
of  the  earliest  photographic  developers: 
it  is  still  used  for  development  of  im¬ 
ages  in  the  black  line  process,  also  in 
certain  processes  of  photography  on 
textiles.  Formerly  in  common  litho  use 
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PRINTERS 

Do  not  be  apprehensive  about  obtain¬ 
ing  your  necessary  supply  of  rollers. 
Rest  assured,  they  will  be  forthcoming 
as  needed. 

Don't  try  to  "beat  the  gun"  by  order¬ 
ing  way  in  excess  of  your  needs.  Such 
a  course  only  adds  to  the  difficulties 
the  roller  makers  are  experiencing. 

The  National  Association  of  Printers' 
Roller  Makers  is  cooperating  with  the 
Office  of  Production  Management  and 
the  situation  is  in  hand. 


SAM’L  BINGHAM’S  SONMFG.CO. 


ATLANTA 
DALLAS 
8T.  LOUIS 
CLEVELAND 
HOUSTON 


-  CHICAGO 

MINNEAPOLIS 
NASHVILLE 
INDIANAPOLIS 
PITTSBURGH 
DES  MOINES 


KALAMAZOO 
SPRINGFIELD,  O.' 
DETROIT 
KANSAS  OITY 
OKLAHOMA  CITY 
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as  a  substitute  for  the  nutgall  decoc¬ 
tion  employed  with  zinc  plates  and  oc¬ 
casionally  yet  employed  in  litho  etches 
for  zinc,  generally  in  conjunction  with 
phosforic  acid. 

Hydrochloric  Acid 

Constants:  HCl;  m.  w.  36.47;  s.  g. 
1.269.  A  colorless,  fuming,  very  cor¬ 
rosive  liquid,  made  by  the  action  of 
sulfuric  acid  on  common  salt,  and 
vigorously  attacking  all  metals  with  the 
exception  of  gold,  mercury,  platinum 
and  silver.  The  commercial  variety, 
generally  known  as  muriatic  acid,  con¬ 
tains  traces  of  iron  (yellow  color)  and 
should  not  be  used  for  delicate  photo¬ 
graphic  operations.  The  acid  is  em¬ 
ployed  as  a  cleansing  medium  for 
dishes  and  trays,  as  a  scum-remover  in 
the  glue  enamel  process,  and  as  an 
etching  agent  or  mordant  for  steel, 
copper  and  zinc.  Used  in  ink-reversal 
processes,  also  as  a  counter-etch  and 
for  deep  etching  in  lithography,  and 
forms  one  of  the  ingredients  in  solder¬ 
ing  fluids. 

Hydrofluoric  Acid 

Constants:  HF ;  m.  w.  20.01;  s.  g. 
1.15.  A  colorless,  fuming,  mobile  liquid, 
obtained  by  distilling  calcium  fluorid 
with  sulfuric  acid.  The  chief  use  of 
this  acid  is  in  etching  glass,  though  it 
has  been  used  to  some  extent  for  clean¬ 
ing  glass  plates  intended  as  supports 
for  collotype  images. 

Hydrofluosilicic  Acid 

Constants:  HjSiFe;  m.  w.  144.8;  s.  g. 
1.29.  A  colorless,  fuming  liquid,  ob¬ 
tained  commercially  from  gases  used 
in  phosfate  manufacture.  Sometimes 
used  in  combination  with  nitric  acid  to 
remove  old  work  from  aluminum  litho 
plates. 


Lactic  Acid 

(Constants :  CH3CH  ( OH )  .COOH ;  m. 
w.  90.05 ;  s.  g.  1.206.  A  colorless,  syrupy 
liquid,  produced  by  fermentation  of 
starch.  Used  as  a  preservative  of 
amidol  developers,  and  in  a  3%  solu- 
tion  as  an  acid  shortstop.  Employment 
in  development  of  litho  deep  etch  im¬ 
ages  by  the  gum  process,  also  for  the 
removal  of  oxid  deposits  occurring  dur¬ 
ing  deep  etching. 

Nitric  Acid 

Constants:  HNOs;  m.  w.  63.02;  s.  g. 
1.502.  A  fuming,  very  corrosive  liquid, 
produced  by  the  oxidation  of  ammonia 
with  air,  or  by  distillation  of  sulfuric 
acid  with  sodium  nitrate.  Used  in  vari¬ 
ous  ways  for  the  production  of  photo¬ 
graphic  chemicals,  also  for  cleaning 
negative  glass,  and  for  acidifying  silver 
baths.  Almost  universally  used  for 
etching  zinc,  serving  also  as  a  mordant 
for  steel,  copper  and  other  metals. 
Lithographically  employed  as  an  etch 
for  litho  stone,  also  for  counter-etching 
and  deep  etching  metal  plates. 

Oleic  Acid 

Constants:  CigH^Oj;  m.  w.  286.27; 
s.  g.  0.895.  A  pale  yellow  or  brownish- 
yellow  oily  liquid,  obtained  by  hydroly¬ 
sis  of  animal  and  vegetable  oils.  Em¬ 
ployed  in  printing  inks  and  to  some  ex¬ 
tent  in  litho  washout  solutions. 

Oxalic  Acid 

Constants:  HOOC.COOH.2HjO;  m.- 
w.  126.05 ;  s.  g.  1.653 ;  soluble  in  alcohol 
and  water.  An  acid  present  in  many 
plants  and  vegetables,  but  produced 
commercially  from  carbon  monoxid  and 
sodium  hydroxid.  Formerly  used  in  the 
platinotype  process  and  in  the  prepara- 
( Continued  on  page  62) 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

8UPERIOR-91t2 

SUPERIOR-31S3 


141-149  W.  OHIO  ST. 
CHICAGO.  ILL. 


ELECTROTYPERS 

NICKELTYPER8 

STEREOTYPERS 
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ROTARY  CYLINDER 
HOOKS 


Adaptable  to  YOUR  press 
Automatic  locking 
Stronger  and  more  versatile 
For  different  plate  heights 
Solves  Close  Margin  Problems 


WRITE  for  CATALOG  and  PRICES 

•UJflRnOCIC*,^SSi;ST€R.LI  nG* 

•tOCHS  TO««4.« 


THE  PRINTING  MACHINERY  COMPANY 

414  COMMIICIAL  lOUAIf  •  .  •  .  CW4<IMNAT1 ' 04410 


23  E.  26th  St.,  New  York  Oty 
608  S.  Dearborn  St.,  Chicago 


PRtSSlUOeK 

OUtSlIOOS 


answered  by 
MAGNUS  A.  ARNOLD 

Trouble  on  Letterhead  Job 


QWe  had  a  great  deed  of  trouble 
m  on  the  en^sed  job  trying  to 
make  it  look  right.  If  we  ran  enough 
ink  to  cover  the  top,  the  small  type  at 
top  and  bottom  of  sheet  filled  in.  If 
toe  cut  down  on  ink,  solids  at  top  did 
not  cover.  Job  was  run  on  a  10  x  IS 
Chandler  &  Price  open  press. 

In  order  to  get  good  results,  we  had 
to  run  fob  through  press  twice.  Job 
looked  all  right  then,  but  as  order  was 
10,000  letterheads,  this  necessitated  an 
extra  10,000  impressions  and  of  course 
there  was  no  profit  in  it. 

Can  you  advise  where  the  trouble 
lay?  Was  it  the  fault  of  the  press, 
ink,  paper  or  makeready?  Or  cuts? 

B.  V.,  New  York  City. 


A  The  letterhead,  sample  of  which 
•  you  sent  us,  can  he  printed  sat¬ 
isfactorily  on  the  10  x  15  C.  &  P.  press 
hy  the  following  method  of  press  pack¬ 
ing  and  makeready: 

Use  all  manila  packing  with  two 
sheets  of  60  lb.  S.  &  S.  C.  for  make¬ 
ready  purposes.  Have  platen  adjusted 
perfectly  level  and  with  just  enough 
packing  to  permit  of  printing  the  small 
type  clearly. 

Then  take  an  impression  on  one  sheet 
of  super;  on  this  paste  two  sheets  of 
folio  over  the  solid  at  top  of  sheet,  and 
one  sheet  of  folio  on  the  large  type 
underneath  this  solid.  Paste  this  in 
register  with  form  on  the  manila  below 
the  supers  and  remove  one  sheet  of 
super  for  the  overlay  you  have  added. 
Reduce  the  ink  with  halftone  black, 
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For  Extra  Profits  . 


for 

General  ENVELOPE  PRINTING 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  .  .  .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


r  BRISTOLS 
Plus  BOOKLETS 
imprinting  i  TAGS 

of  FOLDERS 
I  LABELS 


B.  VERNER  &  COMPANY 

52  Duane  Street  New  York  City 


The  Graphic  Anfs  Monthly — August^  1941 


39 


FULTON 

BLACK 

The  Ideal 
Job  Black 
INK 

Does  not  dry  on  the  Press  over 
night  or  skin  in  the  can — but 
does  dry  on  the  paper. 

No  waste — use  right  down  to 
the  bottom  of  the  can.  Works 
well  on  any  kind  of  stock. 

Send  for  a  Pound  Today 
No  Charge  If  Not  Satisfied 

85c 

PER  POUND 

5  pound  lot  at  75c  per  pound 
10  pound  lot  at  70c  per  pound 
in  one  pound  cans 

VAVRA-FREY  INK  CO. 

312  North  Laflin  St. 
CHICAGO  •  ILLINOIS 


using  two  ounces  of  halftone  black  to 
the  pound. 

In  all  cases  of  similar  forms  have 
the  impression  as  light  as  possible  on 
the  small  type  and  carry  just  enough 
ink  to  cover  properly  the  heavy  or  solid 
bold  face  type  with  added  impression. 

»  <c 

Matching  Engraver’s  Proofs 

Q  Enclosed  find  two  halftone  prints. 

m  I  should  like  to  know  how  to 
improve  them,  as  they  don't  look  as 
good  as  the  engraver's  proofs. 

This  fob  was  run  on  a  12  x  18  platen 
press  with  draw  sheets  and  underlay 
of  S.  &  S.  C.  stock  and  an  oil  treated 
tympan.  The  room  temperature  was 
105° f  but  the  r oiler s^  though  soft,  were 
fairly  tacky;  the  ink  and  stock  were 
obtained  especially  for  this  fob;  and 
the  halftone  was  a  neWy  excellently  en¬ 
graved  cut.  I  tried  running  more  ink 
to  obtain  a  better  contrast  in  tones j  but 
this  only  caused  piling  up  of  ink  on 
dark  tones  which  would  then  motile. 

1  would  appreciate  any  suggestions  and 
comment  you  would  make. 

A.  /.  L.y  St.  Louis,  Mo. 

A  Matching  engraver’s  proofs  on 
#!•  production  running  is  difficult  at 
best,  inasmuch  as  these  proofs  are  not 
made  under  production  conditions. 

The  lighter  of  the  two  copies  sent  is 
the  best,  yet  it  does  not  snap  up  the 
detail  as  it  should.  More  contrast  can 
be  put  into  the  cut  by  means  of  a  me* 
chanical  overlay  and  failing  this,  you 
can  make  a  hand  cut  overlay,  using 
folio  to  build  up  the  solids  and  middle 
tones. 

Put  two  folios  on  the  solids  and  one 
on  the  middle  tones.  This  will  enable 
you  to  run  with  less  ink,  thus  giving 
a  cleaner  print  throughout. 

Place  your  cut-out  and  overlay  .018" 
under  the  topsheet. 
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COLOR  PRINTERS...  IT  PAYS  TO  BE 
BASE  MINDED 


Blatchford 


THE  ORIGINAL 
HONEYCOMB 


For  color  printing  no  other  plate  mountinq  cystem  oilers 
all  of  the  Blatchiord  advantages.  Make-Up  within  one 
or  two  leads  oi  perfect  register  is  regular  practice  in 
Blatchford  equipped  color  plant.  Only  "whisker" 
moves  are  made  on  the  press. 

Make-ready  time  is  shortened  because  of  the  perfect 
Blatchford  support,  and  the  absolute  rigidity  of  hooks 
assures  permanency  of  register. 

Blatchford  Base  provides  a  true  and  permanent  "straight- 
edge";  forms  are  always  square;  and  because  you  can 
insert  hooks  after  plates  are  accurately  positioned,  it 

_  lends  itself  to  the  use  of  oiled  sheets  or  a  mechanical 

THE  GUARANTEED  BASE  system  of  Make-Up. 

Write  for  information 

E.  W.  BLATCHFORD  CO. 

63  Park  Row,  NEW  YORK  900  W.  ISrii  St.,  CHICAGO 


HERE  WE  SHOW  AN 

ORTLEB  INK 
AGITATOR 


DeLuxe  Motor  •Driven  on 
Miller  Major  Press 

This  type  is  desired  by  some 
pressmen. 

Agitation  of  ink  while  press 
is  standing. 

Also  made  co-operable  with 
press  without  motor. 

Seek  Further  Information 
by  Writing 

ORTLEB  MACHINERY  CO. 

St.  Louis,  Missouri 
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AS  NEW 

Latham  No.  403  Calendar 
Stitcher,  deep  throat  $265 

Latham  No.  303,  2  sheets 
to  _ $225 

Latham  No.  2NS,  2  sheets 
to  ^4" _ $140 

F.O.B,  Chicago 

ECONOMY  PRINTERS 
PRODUCTS  COMPANY 

609  South  La  Salle  St.,  Chicago 
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OUtSTIOflS 


answered  by 
ARNOLD  J.  McANENY 

Difference  in  Sizing 

QlThat  is  there  about  these  two 
m  stocks  which  causes  the  ink  to 
dry  on  one  and  not  on  the  other? 

They  were  run  at  the  same  time^  with 
the  same  ink  on  the  same  type  of  press. 
Notice  how  the  ink  has  set  on  the  sam¬ 
ple  marked  **A**  while  you  can  readily 
rub  it  off  the  sample  marked  **B**  even 
after  a  period  of  several  days. 

0.  A.  M.,  Milwaukee^  Wis. 

A  Although  the  sheets  look  alike, 
there  is  a  great  difiference  in  their 
sizing,  or  ability  to  withstand  penetra¬ 
tion.  The  hard  sized  sheet,  “A”  is 
suited  to  the  type  of  ink  which  has 
been  used.  Sample  is  so  slack  sized 
and  porous  that  it  allows  the  varnish  of 
the  ink  to  sink  into  the  body  of  the 
sheet.  Since  the  varnish  acts  as  the 
binder  which  holds  the  pigment  on  the 
surface,  and  since  this  binder  has  all 
been  absorbed  and  has  disappeared,  the 
pigment  is  left  free  and  unprotected 
so  that  it  may  easily  be  rubbed  off. 

You  may  do  one  of  two  things:  either 
specify  a  harder  sized  sheet,  use  a  dif¬ 
ferent  ink  with  a  heavier,  stiff er  var¬ 
nish,  or  both. 

»  «c 

Variation  in  Black 

QHere  are  several  samples  of  a 
•  black  and  white  job  run  some 
time  ago.  As  you  can  see,  there  is  a 
distinct  variation  in  the  shade  of  black, 
some  sheets  showing  a  rather  deep 
black,  while  others  have  a  bluish  cast 
to  them. 

We  thought  there  might  have  been 
some  variation  in  the  ink,  although  the 
ink  house  that  we  buy  from  is  a  very 
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BIG 

LEAD  THE  PARADE 


Masterpiece  Leadership  Triumphs  Again! 

What  a  line  of  irresistible  beauty!  Marvelous 
Values!  Outstanding  originality!  The  "Last 
word  in  quality  Christmas  Cards." 

SENSATIONALLY  LOW  PRICES 
89  Personal  Christmas  Cords  -  Book  A 
41  Business  Christmas  Cords  -  Book  B 
12  Colorful  25  for  $1.00  Designs  -  Book  C 
12  Gorgeous  25  for  $1.50  Creations  -  Book  D 

4  eye  catching  beautifully  bound  sample  books 
"Imprinted  Christmas  Cords  at  their  Best" 

BIG  PROFITS  -  SAMPLE  BOOKS  FREE 
SEND  FOR  SAMPLES  TODAY 

MASTERPIECE  STUDIOS 
Troy  at  21st  St.  -  Dep't  G-8  -  Chicago,  111. 


AMERICAN  BLUE  BOY 


5  WHEEL  BLUE  Bl 


6  WHEEL  BLUEnBOT 
MODEL  6 


.90 


Precision 


AT  Aii  BRAMCMiS  AMERICAN  TYPE  POUNDER 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVES  BROOKLYN  N.  Y 
BRANCM  — 105  WES"^  MADISON  S'^PEET  CHICAGO,  ILL 


« 
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VERE-GOOD 

PRODUCTS 

A  Quality  Line  of 
Printers'  Supplies 

1 .  Process  Printing  Powders. 

2.  Process  Printing  Ink  Com¬ 
pound. 

3.  Process  Printing  Ink. 

4.  Anti-Offset  Spray. 

5.  Anti-Offset  Compound. 

6.  Ink  Softener  and  Drier. 

7.  Water  Color  Ink  Fixitive. 

8.  Type  Cleaner. 

9.  Cold  Tabbing  Compound. 

Write  for  Samples 

DEVERE  COMPANY 

Manufacturing  Chemistt  to  tho 
Printing  Trade 

1 369 — 20th  St.  Racine,  Wis. 


The  BOLTON  KNIFE 


It  it  the  Knit*  that  does  the  cutting 


John  W.  Bolton  &  Sons,  Inc. 

Lawranca,  Mast. 


dependable  one  and  have  never  shipped 
us  a  poor  lot  before.  We  are  quite 
sure  that  the  paper  is  not  at  fault  but 
thought  that  even  so^  you  might  have 
some  solution  to  offer. 

H.  S.f  Detroit^  Mich. 

What  has  happened  is  easily  ex- 
•  plained.  This  job  was  spirit  var- 
nished.  The  alcohol  in  the  varnish 
dissolved  some  of  the  blue  toner  out  of 
the  black  ink,  causing  it  to  appear  as 
it  does.  This  is  a  very  interesting  com¬ 
plaint  and  quite  rare.  Press  varnishing 
the  job  would  have  saved  it,  for  as  you 
know  the  vehicle  in  press  varnish  is  not 
made  up  of  alcohol,  as  is  the  case  in 
spirit  varnish. 

»  cc 

Correction 

*  In  the  June  issue,  the  last  few  words 
should  have  read  **. . .  and  thus  present 
the  finish  and  sheen  that  most  custom¬ 
ers  require,”  rather  than  ** prevent.” 

»  « 

Don^t  Forget  the  Ladies 

by  J.  J.  FISHER 

★  Women’s  clubs,  church  and  social 
organizations  provide  one  of  the  surest 
and  most  satisfactory  ways  to  increase 
good-paying  orders  for  printing  work. 
The  daily  paper  lists  social  and  other 
activities  of  organizations  of  all  kinds. 
It  is  an  easy  matter  to  get  in  touch  with 
committees  which  handle  publicity. 

Before  soliciting  orders,  the  printer 
desiring  work  should  send  his  personal 
card  or  postal  card  to  officials  in  charge 
of  such  work  with  the  suggestion  that 
he  be  allowed  to  submit  quotations  on 
publicity  for  any  forthcoming  event  that 
may  be  in  preparation.  Should  he  re¬ 
ceive  an  invitation  to  call  and  discuss 
the  matter,  he  will  find  it  helpful  to 
be  prepared  with  a  variety  of  samples 
of  his  best  work  done  for  similar  oc¬ 
casions. 
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Mercury  Rollers  and  Blankets  are  constructed 
with  the  utmost  precision  and  all  materials 
used  are  of  the  highest  quality.  Their  per¬ 
formance  on  the  press  is  unexcelled  and  there 
are  Mercury  Rollers  for  every  type  of  equip¬ 
ment.  Printers  throughout  the  nation  recommend 
them.  You.  too.  will  be  more  than  satisfied. 
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RRPID  ROLLER  [ORIPnnV 

D.  M.  RAPPORT,  Pres.  Federal  at  26th  Street,  CHICAGO 


We4/(f4t  jlUe>  jol 


COLD  PROCESS 
SUPER-BINDING 
FLEXIBLE 


PADS-IT 


A  PADDING  CEMENT 
YOU  CAN  DEPEND  UPON 

Strong  enough  to  hold  cordhoard  - 
ao  flexihle  it  bends  without  crack* 
ing,  or  chipping.  One  thin  coat 
enough  for  average  job  ...  ready 
to  cut  in  15  to  20  minutes.  IFon’t 
burn  or  explode.  Made  in  red  and 
transparent  white.  Packed  in  handy 
wide  month  glass  quart  jars--  -4  to 
a  case  at  $4  per  gallon  delivered. 

If  your  jobber  cannot  supply  yon 
write  to 

THE  COMMERCIAL  PASTE  CO. 

524  Buttles  Avenue  Columbus,  Ohio 


More  than  a  century  of 
progressive  experience 
In  eyery 

Coes 

Machine  Knife 


U*  CM^  ma4f  oui ut€*l" 


LORING  COES  COMPANY 

Worcester  •  Massachusetts 


%\ik 

Mllllil 


iiiiih^Ph 


Binotfiy 

ootsiions 


answered  by 
EWING  H.  TAVEL,  SR. 


Use  Tobacco  Juice 


QHow  do  you  tint  the  sheets  to 
s  look  the  same  as  the  pages  in  an 
old  book  when  you  are  rebinding  and 
have  to  replace  some  of  the  pages  or 
inserting  blank  pages,  so  they  will  look 
old? 

E.  0.,  Pittsburgh,  Pa. 

A  The  simplest  and  most  satisfac- 
tory  way  to  tint  the  pages  after 
you  have  got  some  paper  about  the  same 
weight  and  kind  as  was  used  in  the 
book  originally,  is  to  get  some  tobacco 
and  put  in  water.  Adding  a  little  to¬ 
bacco  at  a  time,  use  a  sponge  to  daub 
the  juice  on  the  sheets  until  you  get 
them  the  same  shade  as  the  original 
This  method  has  been  used  by  older 
bookbinders. 

There  are  other  chemicals  for  tint¬ 
ing,  but  they  do  not  seem  to  be  as  easy 
to  handle,  and  do  not  always  match 
original  pages  as  well  as  does  the 
tobacco  juice  method. 

»  « 


Proper  Padding 


QWe  have  a  triplicate  invoice  and 
m  would  like  to  know  if  it  should  be 
trimmed  on  the  bottom  only  after  it  is 
collated,  or  on  the  head  also,  where  it  is 
to  be  padded,  before  or  after  padding? 

L.  J.  P.,  Cincinnati,  0, 

Ain  padding  any  job  it  is  necessary 
•  to  jog  the  job  to  the  guide  edge 
and  trim  for  a  padding  edge,  as  the 
padding  should  be  put  on  a  trimmed 
edge  so  it  will  make  a  smooth  job,  and 
should  then  be  trimmed  on  other  three 
edges  of  padding. 

( Continued  on  page  62) 


t 
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EXTRA 

PROFITS 


The  HI-PRO  Paper  Drill 

TA7HEN  you  select  a  paper  drill,  be  sure  you  get  the  one 
W  machine  that  gives  you  most  opportunities  for  profit— 
the  Rosback  Hi-Pro.  Whether  you  need  the  maximum  pro¬ 
duction  obtainable  from  a  single-spindle  power  drill,  or  only 
the  more  limited  output  of  a  foot-power  machine,  remember 
that  with  the  Rosback  Hi-Pro  you  cem  do,  on  your  one 
machine,  by  means  of  low-oost  practical  attachments,  every 
variety  of  work  that  can  be  done  by  any  paper  drill  at  any 
price. 

And  only  on  the  Rosback  Hi-Pro  can  you  obtain  the  pat¬ 
ented  one-piece  slotting  knife — approved  by  recognized 
authorities  as  the  most  efficient,  most  practic^  method  for 
slot  drilling. 

Write  us,  or  see  your  nearest  Rosback  dealer  for  prices 
and  full  information. 

F.  P.  ROSBACK  COMPANY 

Largest  Perforator  Factory  In  the  World 

BENTON  HARBOR.  MICHIGAN 

The  Graphic  Arts  Monthly — August,  1941 


ooooooo 

Tbs  Rosback  Hi-Pre  drills 
clsan,  round  holes,  any 
siaa  to  H*— the 

only  maehina  Tishig  sue* 
tion  on  the  drill  to  help 
pravant  drill  Jamming 
and  braakaga. 


Tha  Rosback  ona-piaca 
slotting  knifo  cuts  true 
slots,  same  width  at  bot* 
tom  as  st  top  of  paelH'.' 
no  spraading  as  it  gseg' 
through  tha  stock.  Ndta 
tapar-flarad  riot. 


Thraa  sisaa  of  round  cor* 
naring  knivas  availabla. 
Angle  gauges  with  mi* 
cromatar  adjustment  an* 
able  you  to  cut  true  cor* 
nars  avan  though  stock 
maynotbaasactly  square. 


Kalamasoo  slotting  dona 
on  either  power  or  foot* 
power  Hi*Pro  Drill,  the 
only  diSeranca  being  in 
tha  height  of  lift  cut  at 
aach  Stroks  of  tha  knife. 


Tissue 


closely^arded  secret  of  pap< 
by  the  A?a£ 
ChineM  aaitsmen  captured  after  a 
in  Samarkand  about  704  AD, 


tha  ni  ’  “  «aMiB  irom 

U  2*“*y  P«P«r  originaUv 

beaten  out  by  the  goldbeater's 
hammer. 


rhai^u  ''""‘"“OU*  existence  of  61  years 
Cherokee  Advocate,  an  weaki^l, 
P»P.r  printed  in  th.  Ch.re£,^d  E™i 
Juguagn.  cund  pni.Ue.iirrjySI 

Sii^rr;  "iir J?- JTd? 

T.r«Kl  In  111.  .rt  ol  CaS*., 


iRpnnIl  Mnrial  T3  PIT  A  TD  V 


and  THE  PRINTING  INDUSTRY 

(Bee.  U.  S.  Pat.  Off.) 

published  by  the 

Graphic  Arts  Publishing  Co. 
608  South  Dearborn  Street 
Chicago,  Illinois 

Telephone:  Harrison  0486 
Business  Staff 

A.  F.  Lewis _ General  Manager 

E.  H.  G\:e.kso^— -Advertising  Manager 
E.  B.  Addison _ Asst.  Adv.  Mgr. 

R.  R.  Berliner _ Eastern  Kept. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 


Editorial  Staff 
D.  B.  Eisenberc _ 


-Editor 


the  value  of  its  service  to  the  industry, 
inasmuch  as  it  keeps  its  members  in¬ 
formed  regarding  new  and  improved 
methods,  practices,  and  equipment 
which  they  can  utilize  to  advantage  in 
their  daily  work. 

Another  service  rendered  by  the  Crafts¬ 
men’s  movement  to  the  industry,  though 
tess  tangible,  is  the  encouragement  of 
manufacturing  executives  throughout 
United  States  and  Canada  to  learn  more 
about  their  own  jobs,  and  about  other 
branches  of  the  industry  on  which  their 
own  full  success  in  large  degree  de¬ 
pends.  The  consistent  educational  pro¬ 
gram  of  the  International  and  its  con¬ 
stituent  clubs  operates  to  the  distinct 
advantage  alike  of  employing  printers 
and  of  buyers  of  printing. 

We  have  been  much  impressed  by  the 
character  of  recent  issues  of  the  Crafts¬ 
men’s  aptly-named  Share  Your  Knowl¬ 
edge  RevieWy  and  the  soundness  of  the 
thinking  which  has  apparently  deter¬ 
mined  its  present  content.  This  is  not 
just  another  printing  journal,  among 
an  aheady  generous  number  varying 
widely  in  circulation  and  influence. 
With  its  abstracts  and  index  to  peri¬ 
odical  literature,  it  is  a  key  to  all 
printing  journals  published  throughout 
the  world,  bringing  to  Craftsmen  many 
a  nugget  of  technical  information  which 
they  could  ill  afford  to  miss. 


Magnus  A.  Arnold  Harold  Marshall 
J.  1.  Bieceleisen  a.  J.  McAneny 
Haywood  H.  Hunt  J.  S.  Mertle 
J.  Gus  Liebenow  H.  C.  Rockwell 
E.  H.  Tavel,  Sr. 

Hats  Off  to  the  Craftsmen! 

The  International  Association  of 
Printing  House  Craftsmen,  the  mem¬ 
bers  of  which  have  assembled  this 
month  in  annual  convention  at  Balti¬ 
more,  is  one  of  the  most  successful  as 
well  as  the  most  helpful  organizations 
of  international  sc<^  in  the  printing 
industry.  It  is^difficult  to  overestimate 

to  TlTr" 


And  other  educational  activities  are 

‘  being  vigorously  and  ably  prosecuted. 
A  comprehensive  list  of  speakers  for 
educational  meetings  has  just  been  is¬ 
sued,  an  educational-research  bulletin 
to  be  read  at  monthly  meetings  is  of¬ 
fered  to  the  individual  clubs,  and  other 
program  helps  are  in  preparation. 

Our  hats  off  to  this  organization  of 
active-minded  printers,  its  international 
officers,  and  the  able  chairmen  of  its 
educational,  research,  and  publications 
commissions!  Long  may  the  members 
of  this  Association  continue  to  **Share 
Their  Knowledge”  to  the  benefit  of  our 
industry ! 
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•  •  •  stands  for  Quality 
For  which  all  printers  strive 
It’s  inbuilt  in  KIMBLES 
To  help  printers  thrive. 


Mo/ors KIMELE 

Distributed  by  AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  25  Cities 
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Automatic  Quadding>(|t 
the  Ludlow  Self-Quadh 

Flush-left  or  flush-right  quadding-out,  in  any  typesttroi 
requires  neither  quads  nor  extra  spacing  with  the  LudiSc 

•  Using  this  simple  stick,  the  Ludlow  compositor 
“gathers”  typeface  matrices,  places  them  in  the  stick, 
adds  only  the  spaces  between  the  words  and  then 
pushes  up  the  slide,  locking  it  against  the  matrices 
with  a  half-turn  of  the  knob —to  produce  justified 
flush-left  quadding-out  of  the  slugline  when  cast. 

•  For  flush-right  quadding-out,  the  line  of  spaced 
matrices  may  be  inverted  in  the  stick,  or  the  stick 
may  be  held  in  inverted  position  while  the  line  of 
matrices  is  being  set  and  spaced. 

•  The  Ludlow  Self-Quadding  Stick  also  offers  ad¬ 
vantage  in  the  production  of  centered  lines.  With 
the  slide  set  to  the  desired  measure  according  to  the 
upper  scale  and  the  spaced  matrices  held  up  against 
the  end-piece  of  the  slide,  the  lower  scale  reading 
at  the  left  of  the  matrices  shows  how  much  quad- 


ding  is  required  al^ft, 
cally  quads-out  eq^att 

•  This  simple  andfct 
with  the  Ludlow isri^lc 
Ludlow  way  of  so^ma 
position  probleimfth 
simplified  practi(i|sn( 
records  in  Ludlowippc 
operation! 

I 

•  Complete  ink  Ion 
Quadding  Stick  (ebul 
for  automatically o^i 
upon  request. 


in< 


LUDLOW  TiG 

2032  ClybournA* 


i  Quadding  Stick  with  matrices  in  position 
I  flush-left  line.  Note  the  "centering” 
the  lower  bar  of  the  stick,  as  well  as  the 
4ire"  scale  along  the  top  bar. 


Below— Ludlow  compositor  placing  "gathered" 
typeface  matrices  in  the  Ludlow  Self-Quadding 
Stick  ...  In  the  lower  illustration  is  shown  a 
line  of  typeface  matrices  being  spaced  out  in  the 
Ludlow  Self-Quadding  Stick. 


INSTANTANEOUS 

TYPE  CLEANER 

Removes  tough,  hard- 
caked  ink  quickly,  thor¬ 
oughly.  Order  from 
your  dealer. 

CHALMERS  CHEMICAL 
COMPANY 

123  ChMtnutSL.Nawark.N.J. 


COUNTERS 

by 

Redingfron 

New  Knob  R*-Mt 
in  modole  for 
practically  ovary 
typo  of  prooa  . . . 
for  Chandlor  A 
Prioo  and  K  luoo, 
modal  DR.  38.29. 

F.  B.  REDINGTON  COMPANY 
110  S.  Sangamon  St.  Chicago.  III. 


STOP  AT  AN 

AIB-CONDmONED  HOTEL 
The 

FONTENEllI 


Guest  rooms  fashioned  for  1950  •  the 
smartest  dining  rooms  in  America  •  and 
beautiful  lobbies  all  air-conditioned 
for  Summer  comfort!  Dine  in  the 
Bombay- Black  Mirror  Room  and  the 
Amber  Room  G>ffee  Shop.  Relax  in 
the  fascinating  King  Cole  Room. 


6  FLOORS  OF  PERFECTLY 
AIR  CONDITIONED 
GUEST  ROOMS 


SILH  SCfittn 

QUfsiions 


answered  by 
J.  I.  BIEGELEISEN 

Causes  of  Ragged  Edges 

QJFe  have  recently  installed  a  silk 
■  screen  process  department  in  our 
printing  shop.  We  are  puzzled  as  to 
how  to  get  the  fine  sharp  lines  we  see 
in  the  work  by  people  more  experienced 
in  the  business.  What  can  be  the  cause 
of  ragged  uneven  edges  in  our  print-^ 
ing? 

R.  P.  Co.,  New  York,  N:  Y. 

A  Ragged  edges  are  due  to  one  or 
several  faulty  conditions. 

The  stencil  silk  may  be  too  coarse. 
The  finer  the  mesh  the  sharper  the 
print — all  other  conditions  remaining 
the  same.  A  No.  4  mesh  silk  will  not 
produce  the  sharp  crisp  lines  that  are 
possible  with  a  No.  18  mesh.  A  photO' 
stencil  for  reproducing  delicate  detail 
calls  for  a  No.  14  or  No.  16  mesh.  For 
coarser  and  larger  work  employing  the 
paper  stencil  method,  a  No.  8  or  No.  10 
mesh  is  O.K.  A  No.  12  mesh  satisfies 
most  general  printing  requirements. 

The  stencil  silk  may  be  too  loose. 
Good  sharp  work  can  be  produced  only 
with  a  properly  stretched  screen.  The 
silk  should  be  taut  as  a  drum.  A  silk 
screen  that  is  saggy  will  drag  along 
with  the  squeegee  and  creep  back 
when  the  squeegee  has  passed.  This 
undesirable  silk  movement  causes  a 
double  impression  on  the  print. 

The  maker eady  may  be  at  fault.  Both 
the  printing  bed  and  silk  screen  frame 
must  be  absolutely  level.  It  is  impos¬ 
sible  to  obtain  sharp  clean  work  with 
valleys  and  hills  in  the  beds  or  with  a 
warp  in  the  frame. 

The  squeegee  may  not  be  right.  The 
squeegee  rubber  should  be  “alive”  and 
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Vi  lb.,  $1.25 


1  lb.,  $2.00 


Wood^  Nathan  &Yirkus  Co. 

INCORPORATED 
112  Charlton  Street 
New  York,  N.  Y. 


WOOD,  NATHAN  &  VIRKUS 
CO.,  Inc. 

112  Charlton  St.,  New  York,  N.  Y. 
Gentlemen Please  rush  to  ns: 
n  Ve  1b.  can  VIrko  Gold  Ink  $1.25 
Q  1  lb.  can  VIrko  Gold  Ink  $2.00 
Q  Free  Informative  Booklet 

Name _ _ _ _ _ 

Company _ _ _ _ _ 

Address - - - 
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Tc^s  W*  *  - — 

^'insist  on 

Virko  GOLD  INK 


Now  you  can  give  your 
customers  consistently 
higher  c]uality  gold  ink 
jobs  .  .  .  because  VIRKO 
GOLD  INK  in  the  modem 
Quick -Mix  Duplex  Can 
takes  the  ^^trick^^  out  of 
gold  ink  printing.  You^ll 
be  surprised  at  the  econ- 
omy,  too.  So  .  .  .  order  a 
can  today  lb.  $1.25; 
1  lb.  $2.00)  or  send  for 
Free  Informative  Booklet 
on  Gold  Ink  Printing. 


USERS 


NK 


GOLD 


for  best  results 


^■4  Machines  for  Manifold 

Tipping — ^Jogging — Roll 
Feed  Carbon  Tipping 
W  for  Sales  Books  —  File 
Folder  Scoring -Gusset- 
ting  —  Sales  Book 
3  Forming-Scoring  —  En- 
velope  Scoring -Pasting- 
PQ  4^  Folding  —  Tape  End 
PQ  Trimmer. 

BRACKETT  STRIPPING  MACHINE  CO. 

608  South  Dearborn  St.,  Chicago,  III. 

330  West  42nd  St.,  New  York,  N.  Y. 


Downtown 

CLEVELAND'S 

Choice  Location 

A  little  old  fashioned,  yes,  but  a 
million  friends  still  say  "My  choice 
is  the  Colonial  in  Cleveland."  The 
reason  —  fine  location,  friendly, 
modern  service  and  COMFORT. 

ROOMS  $|.75 

AND  UP 

COLONIAL 

HOTEL 


flexible.  Stiff  unyielding  rubber  will 
drag  the  silk.  The  rubber  should  be 
about  ifk”  thick  and  extend  a  little  more 
than  1"  beyond  the  wood  holder.  Hie 
part  of  the  rubber  that  contacts  the 
silk  should  be  kept  sharp  and  square 
by  passing  it  over  a  long  sandpaper 
board. 

The  stencil  itself  may  not  be  sharp. 
Ordinarily  a  film  stencil  produces  very 
sharp  work.  However,  that  is  assuming 
that  the  film  has  been  adhered  prop¬ 
erly.  If  in  adhering  the  film,  too  much 
lacquer  thinner  is  used,  the  edges  will 
dissolve  and  break  away.  The  print 
cannot  be  better  than  the  stencil.  Gen¬ 
erally  speaking,  film  and  photo  stencils 
produce  the  sharpest  prints.  Tusche 
and  blockout  stencils  do  not  yield  very 
sharp  prints. 

The  paint  may  be  too  loose.  Paint 
that  has  been  thinned  too  much  will 
have  a  tendency  to  run  beyond  the 
natural  printing  edges.  To  “shorten” 
the  paint  and  at  the  same  time  to 
thicken  it  to  the  proper  consistency, 
mix  a  portion  of  Transparent  Base  paste 
into  the  paint.  Stir  the  mixture  thor¬ 
oughly.  A  quart  of  Transparent  Base 
is  sufficient  for  a  gallon  of  “soupy” 
paint.  The  exact  quantity  of  Base  is 
naturally  determined  by  the  condition 
of  the  paint.  Too  much  Base  will  make 
the  color  transparent. 


It  pays  to  advertise  in 
GRAPHIC  ARTS  MONTHLY 


CASLON  FOR  YOUR  PROFIT 


lock  boa  boWt  500 
plwt*  A— N, 

white  Corfoo  load 


Convenient!  Compact!  Cleon! 

Tha  Munising  Pok  it  onotbar  Manning  Finl. 
5000  phn*  occurala,  mill  cut  shaatt  raody 
to  print,  pockogad  ki  o  sturdy,  dustpro^ 
contoinar  which  olso  tarvat  as  a  compact 
storoga  or  dalivary  unit.  Tha  Pok  heusas  10 

Iproctkol  Codon  Utility  lexas.  Tha  box  fits 
tha  dask  drowar.  Ona  or  tan  shaats  ora  in* 
ftontly  ovoilobla.  both  tha  box  ond  tha  Pok 
corry  your  lobal.  It’s  thara  ot  ra*ordar  tiiaa. 

THE  MUNISING  PAPER  COMPANY  •  CHICAGO,  IUJN0I5 


K  UP  NOW  AND  SELL  PACKAGED  PRINTING  YOUR  CASLON  DISTRIBUTOR 
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You  Asked  for  It; 
Here  It  Is — 

The  New  LARGE 

WILSON 
LEHERHEAD 
GAUGE 

The  smaller,  18x30  pica  Improved  Wilson  Card  Gauge 
has  been  helping  thousands  of  printers  since  1934.  This 
new  8^x11  inch  Gauge  will  be  many  times  more  valu¬ 
able.  C  Setting  Gauge  pins  as  easy  as  1-2-3 ! 

1  Measure  stock  with  Gauge. 

2  Take  impression  on  tympan. 

3  Place  Gauge  on  tympan  over 
impression  and  insert  pins. 

Then  Go  I 

The  Wilson  Letterhead  Gauge  was  not  the  product  of  an 
over-night  idea.  It  has  been  carefully  engineered — in¬ 
corporating  all  tbe  results  of  experience  with  the  Wilson 
Card  Gauge.  This  new  Gauge  is  built  to  be  useful,  and 
durable,  \llien  you  soil  it,  wipe  it  off  with  gasoline — ^you 
won’t  wipe  off  everything!  (llie  Gauge  itself  is  protected 
by  an  outer  sheath  of  cellidoid.)  Indicia  are  in  red  to 
contrast  with  your  probable  black  printing. 

$1.00  POSTPAID 

Graphic  Arts  Publishing  Company 

608  South  Dearborn  St.  Chicago,  Illinois 
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COMHIUNICATIONS 


We  are  in  receipt  of  our  first  copy  of  your 
GAM.  Thanks  much.  We  think  it  is  fine. 
Is  a  hio  help  and  "eye  opener"  up  here. 
Especially  as  our  shop  is  limited  at  the 
moment,  and  we  are  building  from  the 
ground  up,  we  find  it  to  be  an  excellent 
guide. 

A.  L.  Calame 
The  Calame  Job  Shop 
Wrangell,  Alaska 
*  *  * 

Just  a  word  to  tell  you  that  we  sure  appre¬ 
ciate  our  copy  of  your  compact  little  mag¬ 
azine.  It  gives  us  many  ideas  for  our  shop. 
We  look  forward  to  receiving  it  every 
month  and  hope  you  will  keep  us  on  your 
mailing  list. 

J.  Darauld  Swinger 
Swinger  Print  Shop 
Galesburg,  III. 

*  «  * 

Thank  you  for  sending  me  The  Graphic 
Arts  Monthly.  I  do  not  know  how  you 
can  afford  to  send  it  free — it  is  valuable 
to  me.  I  have  only  a  small  plant,  but  my 
business  has  been  growing  right  along  and 
I  add  new  material  from  time  to  time. 

S.  C.  Benninger 
S  C  B  Press 
Grand  Chain,  III. 

0  0  0 

Your  monthly  publication  is  one  of  the 
most  used  periodicals  which  reach  our 
office.  We  are  dealing  with  several  firms 
which  advertise  with  you,  and  they  have 
all  proved  to  be  highly  satisfactory. 

George  F.  Borum 
The  Tidewater  Pub.  Co. 
West  Point,  Virginia 
0  0  0 

Have  received  mv  second  copy  of  The 
Graphic  Arts  Monthly  and  am  more  than 
pleased  with  its  handy  size — its  fine 


typography  and  presswork — its  wide  range  ' 
of  advertisers  and  its  wealth  of  informa¬ 
tion  to  the  trade.  In  short.  Its  "Tops." 
Thanking  you,  I  am 

C.  D.  Hibbard 
Glens  Falls,  New  York 
o  o  o 

For  some  years  we  have  been  receiving 
your  publication  periodically.  It  is  our 
desire  to  state  that  we  have  been  greatly 
ber>efited  with  the  very  valuable  informa¬ 
tion  obtained  from  it,  and  the  interesting 
data  concerning  the  graphic  arts.  We  con¬ 
gratulate  you  on  such  splendid  work,  en¬ 
abling  progress  and  further  knowledge  in 
printing. 

Guillermo  Lopez,  Mgr. 

National  Paper  &  Type  Co. 

Mazatlan,  Sinaloa,  Mexico 
*  e 

I  have  been  acguainted  with  your  maga¬ 
zine  for  some  time  and  have  found  it  very 
helpful  and  full  of  ideas.  The  reguest  to 
be  put  on  your  mailing  list  was  one  of  my 
first  acts  in  arranging  a  plant.  The  ads 
are  at  least  of  egual  interest  to  the  edi¬ 
torial  material,  since  they  help  us  to  keep 
up  with  the  latest  methods  in  the  busi¬ 
ness.  I  read  every  one,  including  the 
classified.  Thank  you  very  much  for  the 
two  issues  sent  and  look  forward  to  those 
following. 

William  Coyan 

Modem  Ptrg.  Cr  Lithographing 

Fort  Scott,  Kans. 

«  «  « 

Am  enclosing  $1.00  for  the  three  celluloid 
card  gauges.  This  is  a  small  shop  and  one 
could  be  enough,  but  this  allows  one  for 
use,  one  to  lose,  and  one  to  take  the  place 
of  the  other  two  when  neither  can  be 
found. 

J.  W.  Caum 
Honolulu,  Hawaii 
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THESE 

'  BLOTTERS 

^  will  answer  questions 

«  Ifou,  your  customers, 

and  their  customers 
are  asking  about  our 

«  DEFENSE  FORCES! 

FOOIMLL  1  ^ 

immL.  * 

Goes  1941  Football  Calendar 
shows  schedules  for  195  Col¬ 
leges  and  Uniyersities  and  con¬ 
tains  21  other  interesting  feat- 
ures.  24  pages,  size  35^x8^". 

Nou>  ready.  Write  for 
tamplee  TODAY. 


I  g  * 


Mnsifgnin  Blotter  •  •  •  identifies  in 
FULL  color,  ^  most  -  frequently  -  seen  ** 
Service  Insignia,  tells  where  they  are 
worn,  what  they  mean,  etc. 


Training  Center  Blotter  •  •  • 

shows  principal  Army,  Navy,  and  Marine 
Training  Centers  and  identifies  their 
principal  activities.  ^ 


(ioes 


LITHOGRAPHING 
COMPANY  •  •  •  • 


61  W.  61st  St.,  Chicago,  HI.*  53B  Park  PI.,  New  York 


NOLAN  MACHINERY  CORPORATION -ROME. NEW  YORK 
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PAR  FOR 

PRINTED  1 

PRINTERS 

PRODUCTS 

STANDARDS  FOR 

PRODUCTION 

PRfCf  DUeRMINATlON 

SCHSDULtS 

TWIN  SERVICES 

fwblnheil  for  and  sorving  progrotsivo  printer* 
throoghoul  North  Amorico.  Inquirio*  oro  invited. 

Foil  information  tent  upon  roquott  to  our  ofllco*. 

PIOOUaiON  STANDAIDS  COlPORATION 

MM*r(  oad  CMdAoiUt  te  Nte  GrnpAtc Art*  wu^AK^^  lbA«ini«i 
■  7*7  MOCfN  NHCNMAN  AVL,CHICA»0,  lUINOtt  liA 


See  How  Smart  American 
Printers  Save  Labor! 

Beginning  in  September  Ittue  of 
G.A.M.,  we  will,  from  time  to  time, 
show  you  interesting  facts — illustrated 
—on  how  smart  peters — ^large  and 
small  plants — consenre  labor,  save 
money  and  time,  increase  and  improve 
production — with  the  Craftsman  Line- 
Up  and  Register  Table. 

Craftsman  Line-Up  Table  Corp. 
45  River  Street  Waltham,  Mass. 


AMERICAN 

T  ;  AMERICAN 

Best  on  r  q  |_  |_  g  r 

pHnting  presj  COMPANY 


1342  North  HalstMl  St.,  Chicago,  III. 
225  N.  New  Jertsy  St.,  Intflanapellt,  Ind. 
1531  Branch  Street  St.  Louis,  ISo. 

ROLLERS 


EVERY  PRESSMAN 
WANTS  THIS  BOOKLET 


Helphil  hints  about  handling 
inks,  compounds,  driers,  eta 
Valuable  information  prepared 
by  experts.  Write  for  it  on  your 
firm  letterhead.  It's  FREE! 

E.J.  KELLY  CO. 

tl33l.nichwSL 


(j/hOO'pieade^ 

^  ALBERT  H.  HI6HT0N 


A.  K.,  Albany,  N.  Y.,  writes:  “Will 
you  please  secure  information  for  me 
regarding  the  name-origin  of  bach 
gammon?** 

The  word  backgammon  is  composed 
of  the  Anglo-Saxon  6ac,  meaning  back, 
and  gammon,  game  and  was  so  called 
because  the  pieces  (in  certain  circum¬ 
stances)  are  taken  up  and  obliged  to 
go  back  to  enter  at  the  table  again. 


D.  E.,  Chicago,  111.,  raises  the  ques¬ 
tion:  “Does  the  word  committee  take  a 
singular  or  a  plural  verb?  What  also 
of  none  and  government?** 

Since  committee,  like  group  or  com- 
pany,  is  a  collective  noun,  it  may  be 
followed  either  by  a  singular  or  plural 
verb;  more  commonly,  the  singular. 

None,  while  meaning  not  one,  may 
take  either  the  singular  or  plural  verb. 
There  is  sound  authority  for  both  uses. 

While  the  English  prefer  to  use 
government  (speaking  of  the  adminis¬ 
tration)  in  the  plural  sense:  “the  gov¬ 
ernment  arc,”  we  prefer  “the  govern¬ 
ment  is** 


S.  G.,  Morristown,  N.  J.,  postcards: 
“What  is  the  origin  and  meaning  of  the 
expression  Hobson* s  Choice?** 

The  story  goes  that  a  certain  Hobson, 
a  Cambridge  (England)  livery-stable 
keeper  in  the  17th  Century,  owner  of 
forty  horses,  obliged  the  would-be 
riders  to  take  only  the  horse  nearest  the 
stable  door.  Hence  the  meaning:  No 
other  choice;  in  the  sense  of  “take  it 
or  leave  it.” 
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k^uch  hospitality  as  must  have 
characterized  the  stately  homes  of 
Maryland's  early  settlers  plus 
194rs  finest  accommodations  have 
made  the  city's  newest  and  largest 
hotel  "Host  to  Most  Who  Visit  Bal¬ 
timore."  Quite  naturally  most 
people  prefer  such  a  combination. 


Unconditionally  Gnaranteed 

USE  MODELS  27  and  28 

NOW  40%  DISCOUNT 

Model  27—5  Wheels,  $12.  $7  OA  Upt 
40%  off  is  $4.80— or •iV  HCl 

Model  28—0  Wheels,  $14.  CQ  4(1 
40%  o«  is  $5.60— or HBl 

You  profit  by  using  good  eqidp*  Bgiraa 
ment.  Do  your  numbering  work  with 
new  Modem  Roberts  Numbering 
Machines  at  exceptionally  low 
prices — Inrentory  your  stock 
now  and  order  direct.  Remem- 
her!  there's  a  10%  trade-in 
allowance. 


The  Roberts  Numbering  Machine  Co.,  694-71 0  Jamaica  Ave.,Brooklyn,N.Y. 


Baltimore ’s  famous 

LORD  BALTIMORE  HOTEL 
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Composing  Questions 

( Continued  from  page  28) 

justification.  By  using  a  fairly  hard* 
pressed  cardboard  you  should  have  lit¬ 
tle  trouble.  The  greatest  difficulty  vre 
have  had  with  handling  the  angular- 
body  type  has  been  in  shaving  or  filing 
letters  where  some  particular  close- 
fitting  effect  was  desired.  Even  this  is 
possible,  by  filing,  but  with  some  sacri¬ 
fice  of  accuracy — and  much  expense  of 
patience. 

»  « 

Acids  in  Photomechanics 

( Continued  from  page  36) 

tion  of  ferrous  oxalate  developer.  Some¬ 
times  employed  for  making  corrections 
on  blue  prints.  Occasionally  used  in 
litho  transferring,  but  must  be  handled 
with  care,  since  the  acid  destroys  print¬ 
ing  ink  and  may  destroy  the  actual 
work  or  image. 

Phosforic  Acid 

Constants:  HsP04;  m.  w.  98.04;  s.  g. 
1.834.  An  odorless  liquid  of  a  syrupy 
consistency,  prepared  from  bone  ash 
or  mineral  phosfate  by  the  action  of 
sulfuric  acid.  Widely  used  in  litho¬ 
graphic  etches  and  fountain  solutions. 

Sulfuric  Acid 

Constants:  H,S04;  m.  w.  98.08;  s.  g. 
1B34.  A  dense,  odorless  liquid  of  an 


oily  appearance,  obtained  in  enormous 
quantities  by  the  combustion  of  sulfur 
(or  iron  pyrites)  and  the  oxidation  and 
hydration  of  the  resulting  sulfur  dioxid 
by  means  of  nitrous  and  aqueous  va¬ 
pors.  Photographically  employed  as  a 
cleaning  agent  (bichromate  pickle); 
also  added  to  certain  process  develop, 
ers;  chrome  alum  fixing  baths;  reduc¬ 
ing  solutions;  baths  for  chemical  re¬ 
versal  of  images.  Used  as  a  cleaning 
bath  in  copper  etching,  and  in  electro¬ 
typing  baths.  Employed  in  lithography 
chiefly  in  the  reversal  processes  of 
platemaking,  particularly  for  removal 
of  colloid  images. 

»  « 

Bindery  Questions 

( Continued  from  page  46) 

If  your  guide  is  on  the  edge  to  be 
padded,  the  job  naturally  will  have  to 
be  jogged  there  and  a  trim  taken  from 
the  opposite  edge  to  keep  the  job  to  a 
register  so  a  trim  can  be  taken  on  guide 
edge  of  job  to  be  padded.  But  if  the 
guide  is  on  the  opposite  end  from 
where  it  is  to  be  padded,  I  see  no  neces¬ 
sity  of  trimming  any  edge  except  the 
edge  to  be  padded.  After  the  job 
has  been  padded  it  should  always  be 
trimmed  on  the  other  three  edges  to 
clean  the  job  up. 

All  trimming  should  be  done  after 
collating  it  and  be  jogged  to  press  guide 
to  get  the  best  results. 


EXTRA  PROFITS  FOR  PRINTERS 

WHOLESALE  PRICES,  large  volume,  repeat  orders 


Every  Manufacturer,  Wholesaler,  Retailer  buys  Sales  Books,  Autographic  Register 
Forms,  Rotary  Printed  Manifold  Books,  One-Time  Carbon  Forms,  Envelopes,  etc. 
Volume  amounts  to  millions  annually!  We  specialize  in  these  products  at  low  cost 
and  give  printers  wholesale  prices.  Make  more  profit  without  increasing  present 
sales  expense,  overhead.  We  sell  exclusively  to  hundreds  of  printers  who  are  en¬ 
thusiastic.  Write  for  details  now,  including  our  low  manufacturing  costs  for  enve¬ 
lopes  of  all  kinds. 

Consumers  Printing  fir  Paper  Co.,  Newport,  Ky.  ctSn&ST 
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Typesetting  Questions 

(Continued  from  page  24) 

quarter-thousandth  “plus”  in  the  center 
area  of  a  30-em  slug  will  not  affect 
squaring,  and  does  co-operate  in  the 
squaring  of  shorter  slugs. 

The  linotype  right-hand  (rib)  knife 
is  bedded  upon  an  adjustable  slide 
block,  center  hung.  Its  bearings  must 
be  kept  snug  to  avoid  variations  in  rib 
trim. 

A  gummy,  sticky  clutch  face,  or 
over-packed  clutch  leathers,  or  both, 
will  exert  a  constant  pressure  upon  the 
atop  pawls,  which  then  resist  the  line 
delivery.  There  should  be  a  slight  re¬ 
bound  at  stop,  and  no  clutch  friction. 
Lines  will  then  deliver  freely,  and 
starting  lever  will  immediately  start  or 
stop  the  machine  at  any  point.  Keep 
clutch  face  clean  and  clutch  leather 
screws  deeply  bedded.  A  new  clutch 
rod  will  add  release  clearance  at  rest, 
if  the  holes  at  either  end  are  found  to 
be  elongated  with  use.  New  driving 
gear  bushings  are  sometimes  necessary 
when  badly  worn,  helping  to  restore 
proper  clutch  release  at  rest. 

»  <€ 

Illinois  Mechanical  Conference 

"k  The  annual  convention  of  the  Illinois 
Newspaper  Mechanical  Conference  will  be 
held  in  the  Hotel  Nelson,  Rockford,  Illinois, 
September  27,  28  and  29.  The  program  will 
consist  of  departmental  forums. 

Officers  of  the  Conference  are  Earl  Ander¬ 
son,  president;  Howard  M.  Colton,  vice- 
president  ;  and  Edward  S.  Nagel,  secretary. 

A  Practical  Touch  System 
for  Operating  the  Linotype 
by  E.  B.  Harding 


Send  check  for  $2J27  to 

GRAPHIC  ARTS  MONTHLY 

608  South  Doarborn  Straot 
Chicago,  III. 


Graphic 

- " 

Light  and 

Graphic  Bold 

ADD  GLAMOR  AND  THE 
ARISTOCRATIC  TOUCH 

Baltotype  faceSt  with  all  the 
feeling  of  cLarm  and  ^ayety 
of  pre-war  continental 
Europe  in  every  stroke  and 
serifi  Magically  impart  an 
air  of  distinction  to  tke 
slightest  kit  of  typography. 
Note  tkis»  too— Graphic 
Light  and  Graphic  Bold  are 
part  of  a  200,000  Ih.  stock 
of  types  your  customers  ap¬ 
prove.  Baltotype’s  Famous 
Sorts  Service  enables  you  to 
huy  from  a  few  characters 
to  weight  fonts  and  get 
delivery  NOW^.  Send  for 
our  complete  catalog. 


GRAPHIC  UGHT 
12  Pt.,  Complete,  $3.00 
1 4  Pt.,  Complete,  $4.20 
18  Pt.,  Complete,  $3.80 
24  Pt.,  Complete,  $4.50 
30  Pt.,  Complete,  $4.90 
36  Pt.,  Complete,  $6.10 
48  Pt.,  Complete,  $8.10 


GRAPHIC  BOLD 
12  Pt.,  Complete,  $3.60 
14  Pt.,  Complete,  $3.95 
18  Pt.,  Complete,  $4.20 
24  Pt.,  Complete,  $5.10 
30  Pt.,  Complete,  $5.65 
36  Pt.,  Complete,  $6.40 
48  Pt.,  Complete,  $9.45 


BALTIMORE  TYPE 

15-17  S.  Frederick  St.  Baltimore,  Md. 
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New  Printing  Markets 

( Continued  from  page  12) 

porter’s  flair  for  “news.”  It  is  of  very 
great  importance  for  the  salesman  to 
know  what  is  going  on  in  the  local 
commercial  scene.  What  plans  has  the 
local  furniture  factory  got  for  the  com¬ 
ing  season?  Any  new  factories  coming 
to  town?  On  what  date  is  the  next  big 
anniversary  of  the  Smith  Manufactur¬ 
ing  Company — one  of  the  city’s  staunch 
old  firms? 

*  •  * 

Andy  not  an  unimportant  feature  of 
this  kind  of  salesmanship  is  a  supply  of 
specific  suggestions  and  ideas  as  to  how 
printing  may  be  used  in  individual 
situations. 

“Printing  is  found  where  things  are 
happening,”  one  job  printer  of  note 
recently  remarked  —  paraphrasing  the 
famous  reply  of  a  great  newspaper 
editor  to  the  query  of  a  young  man  as 
to  “how  do  you  find  the  news?” 

“We  simply  go  where  there  are 
peop/e,  and  there  it  is.” 

Wherever  the  communication  of  ideas 
and  information  is  needful,  there  is 
potential  printing  business.  The  intro¬ 
duction  as  an  idmost  universal  prac¬ 
tice  in  business,  of  the  system  of  writ¬ 
ing  inter-office  memos  instead  of  de¬ 
pending  upon  verbal  communications 
created  millions  upon  millions  of  dol¬ 
lars  in  form  printing  for  the  American 
printing  industry.  And  the  introduction 
of  many  other  such  practices,  once  they 
spread,  are  creating  additional  print¬ 
ing  business  every  year. 

To  watch  for  these  trends,  to  know 


what  it’s  all  about,  to  know  where  to 
find  the  people  who  are  involved  in  it 
— is  a  very  important  part  of  printing 
salesmanship. 

This  is  the  new  idea  in  creative, 
progressive  selling  in  the  printing  trade. 

It  is  one  sure  way  to  greater  volume 
if  pursued  intelligently  and  persist- 


Good  Business  Getters 

by  Fred  E.  Kunkel 

★  When  customers  want  blotters  cut 
to  a  size  there  is  frequently  a  lot  of 
small  waste  ...  a  strip  waste  which 
C.  Sumpter  Layne  of  the  Service  Print¬ 
ing  Company  in  Lynchburg,  Va.,  de¬ 
cided  to  salvage  and  cash  in  on. 

He  took  a  half  dozen  of  these  narrow 
strips,  2"  X  9"  (which  was  waste  from 
a  blotter  a  customer  wanted  cut  to 
size),  and  clipped  together  five  or  six 
sheets,  covering  the  top  with  a  sort  of 
stiff  cellophane,  resembling  celluloid. 

On  this  he  printed  his  name,  address 
and  telephone  number,  plus  an  adver¬ 
tising  and  selling  story,  to  wit:  “Buy 
in  Lynchburg.  It  will  benefit  you  and 
others  too.  For  Better  Printing  .  .  . 
C.  Sumpter  Layne,  Phone  2613,  Service 
Printing  Company,  109  Ninth  St.” 

Customers  and  prospects  receiving 
these  blotters  appreciate  them  and  as 
they  use  them  they  just  pull  off  the 
soiled  blotter  on  the  bottom  and  still 
have  another  fresh  blotter  right  there 
for  their  use. 

“This  idea  has  not  only  brought  us 
business,  but  a  lot  of  people  come  in 
and  ask  for  more,”  Layne  explained. 


WOOD  TYPE 


Accurate  in  height. 
Expertly  seasoned. 
Perfect  printing  surface. 
Write  for  Specimen  Book  iVo.  38 

HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 
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OPPORTUNITY 

by  M.  E.  Morse 

★  You  have  often  heard  the  saying — 
“Opportunity  Knocks  But  Once.”  It  is 
a  fact  that  certain  opportunity  knocks 
but  once,  but  we  believe  there  is  more 
truth  in  the  quotation — 

“Never  Put  OflF  Until  Tomorrow, 

What  You  Can  Do  Today, 

For  Often  You  Find  When  Tomorrow 
Comes 

The  Opportunity  Will  Have  Passed 
Away.” 

One  may  not  realize  how  much  truth 
there  is  in  the  latter  quotation  until  he 
stops  to  analyze  certain  facts  or  happen¬ 
ings  in  his  every  day  life.  Let  us  say 
you  are  a  salesman.  A  personal  ac¬ 
quaintance  gives  you  a  lead  on  a  sale. 
You  make  a  note  of  it  at  the  time  and 
say  to  him,  “1  will  call  on  them  this 
afternoon.” 

By  the  time  afternoon  arrives  you 
have  made  several  other  calls  with  lit¬ 
tle  results.  When  you  reach  your  office 
you  are  tired.  You  remember  the  lead 
given  to  you  relative  to  Mr.  Prospec¬ 
tive  Customer,  and  say  to  yourself,  “I 
will  call  tomorrow  morning.” 

The  next  morning  you  arrive  at  his 
office.  You  state  the  purpose  of  your 
call.  The  superior  merits  of  your  serv¬ 
ice  are  gone  over  and  he  displays  great 
interest.  When  you  have  finished  he 
states,  “Well  I  am  sorry  I  didn*t  know 
about  your  service  yesterday.  I  believe 
I  would  rather  have  had  yours,  but  I 
have  already  placed  my  order  with  Mr. 
Bristol  of  the  Benedict  Company  (who 
is  your  biggest  competitor) .  Thus  your 
visit  ends  and  a  sale  is  lost.  If  only 
you  had  called  yesterday  instead  of 
waiting. 

There  are  countless  opportunities  for 
each  one  of  us  every  day.  The  impor¬ 
tant  thing  is  to  profit  by  the  mistakes 
we  make  and  when  future  opportuni¬ 
ties  present  themselves,  follow  them 
through  at  that  time. 


GONE  FOREVER! 

y  Money  paid  for  waste  effort  due 
y  to  short  cases  is  lost  forever. 
Money  invested  in  an  adequate 
supply  of  M  Gr  L  Foundry  Type 
y  is  a  source  af  revenue  for  a 

Y  long  time. 

Profit  as  many  other  leading 
^  printers  do  by  the  exclusive  use 
y  of  M  Gr  L  Foundry  Type.  Benefit 

Y  by  the  hundreds  of  modern  and 
conventional  faces  available.  Use 

^  the  M  Gr  L  one  day  economical 
y  sorts  service  and  get  the  type  you 
y  want  WHEN  YOU  NEED  IT. 

Though  extra  hard  and  long 
wearing,  and  cast  with  extra  ac- 
y  curacy  for  less  makeready,  M  Gr  L 

Y  Foundry  Type  is  NOT  expensive. 
See  for  yourself.  Mail  the  coupon 

^  below  for  latest  catalog  and 
y  price  list. 

M&L 

TYPE  FOUNDRY 

4001  RAVENSWOOD  AVE.,  CHICAGO,  ILL. 
TELEPHONE  LAKEVIEW  8201  TO  8207 

yyyyyyyyyy 

Please  send  latest  M  Gr  L  Type  spe¬ 
cimen  sheets  and  Price  List. 

Name _ 

Address - 
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A  Rubber  Band  Will  Do 

★  To  hold  type — ^from  single  lines  to  a 
stickful  or  more — or  small  forms  to¬ 
gether,  a  rubber  band  instead  of  the 
traditional  string  wrapping  is  quick, 
convenient,  and  easy  to  place  and  to 
remove.  If  spacing  changes  are  neces¬ 
sary  after  taldng  the  type  from  the  stick 
and  before  placement  in  the  chase, 
these  changes  may  be  made  without  re¬ 
leasing  pressure  on  the  type. 

Jocelyn  Dohm 
Olympia,  Wash. 

»  <c 

Toolboard  for  Pressroom 

'At  Outline  the  exact  shape  of  your  tools 
on  a  toolboard  that  has  been  painted  a 
light  color.  Then  fill  in  the  outline  in 
black  or  some  other  contrasting  color. 
No  chance  to  hang  that  wrench  or  other 
tool  on  the  wrong  hanger  as  the  back¬ 
ground  will  reveal  any  incorrectly 
placed  tools. 

Charles  Broad 
Chicago,  III. 


For  Consecutive  Numbering 

Ar  Here  is  a  neat  little  trick  that  will 
save  time  and  works  perfectly.  When 
running  numbering  machine  on  auto¬ 
matic,  tie  a  string  across  the  two  guides 
that  hold  the  paper  after  it  is  printed 
and  as  the  sheet  drops  it  will  flip  over 
and  this  saves  time  on  going  through 
and  turning  them  by  hand  to  get  the 
numbers  straight.  This  trick  has  been 
used  here  on  110  Index  cards  and  has 
saved  the  day  for  me. 

Grant  Wells 
Abingdon,  Va. 

»  « 

To  Find  Lost  Screws 

Ar  A  magnet  should  be  kept  handy  near 
the  typecasting  machine,  because  it  is 
a  simple  but  effective  way  to  find  small 
screws  when  they  are  dropped  and  be¬ 
come  lost  in  the  metal  shavings.  Just 
pass  the  magnet  through  the  shavings 
and  they  will  be  readily  found. 

Larry  Lasseigne 
Reserve,  La. 


225  N.  WABASH  AVE.  .  CHICAGO.  ILL. 
TELEPHONE  FRANKLIN  7601 


^a/uteA-&io^^u 


AOVERTISIMC  ART  STUOIQS  PHOTO  ENGRAVINGS  COMMERCIAL  PHOTOGRAPHERS 
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JUICY  PROFITS  for 

PRINTERS 


To  Prevent  Stock  Shifting 

tMost  platen  pressmen  have  had  stock 
shift,  due  to  wavy  stock  hitting  end 
guide  and  bouncing  back.  One  quick 
cure  is  as  follows; 

1.  Be  sure  stock  is  trimmed  even. 

2.  Register  sheet  of  stock  to  all  three 
guides. 

3.  Then  cut  in  tympan  a  straight  line 

long,  along  the  edge  of  regis¬ 
tered  sheet.  This  is  the  opposite 
side  of  guide  edge  and  should  be 
cut  well  down  in  sheet,  approxi¬ 
mately  1"  from  bottom.  Then 
start  at  beginning  of  first  line  and 
cut  another  line  outward  at 
about  45°  angle.  With  sharp  ob¬ 
ject  pull  flap  up  and  you  have  a 
perfect  lock. 

When  feeding  sheet  to  lower  guides, 
sheet  will  pass  over  flap  and  when 
sheet  is  registered  to  side  guide,  it  will 
fall  into  locked  position.  May  be  used 
for  hand  feeding  or  automatic. 

Byron  Abbott 
Rochester,  Ind. 

»  « 


«r<,  Mr.  Willoughby.  It  says  there  are  apt 
to  be  alight  errora,  aince  they  are  making 
changea  for  defenae  production.** 


.  .  .  with  Western's  outstanding 
selection  of  specialty  envelopes 
that  are  built  for  the  job. 

These  envelopes  feature  types 
for  inserting  pass  books,  poli¬ 
cies,  instruction  manuals  and 
licenses. 

For  a  complete  list  of  available 
specialty  envelopes  write  for  a 
catalogue  today. 

Free  Copy  of  **ldeas  from  WesieriC* 
Sent  on  Request 


WESTERN  STATES 

Envelope  Company 
MILWAUKEE  •  WISCONSIN 
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The  Spirit  That  Is  America 


by  R.  0.  Vandercook 


★  The  spirit  that  is  America — no  word 
written,  spoken,  or  printed  can  express 
it,  it  is  too  elemental;  a  force  that  de¬ 
scended  upon  Washington  and  the  Con¬ 
tinental  Congresfi  and  was  the  guiding 
light  when  no  human  precedent  could 
show  the  way. 

The  spirit  that  is  America  produced 
the  Monroe  Doctrine.  It  brought  about 
the  Louisiana  Purchase.  It  prevented 
the  building  of  fortifications  between 
the  United  States  and  Canada  and  it 
won  the  West. 

The  spirit  that  is  America  enveloped 
Lincoln  and  made  him  immune  to  the 
barbed  shafts  of  ridicule  and  criticism 
and  although  the  assassin’s  bullet 
ended  his  physical  being  it  gave  him 
immortality.  It  was  the  spirit  of  Amer¬ 
ica  that  carried  this  country  through 
the  trying  days  of  the  reconstruction 
period. 

It  was  the  spirit  that  is  America  that 
composed  the  Star  Spangled  Banner 
and  the  Gettysburg  address.  It  was  the 
spirit  that  is  America  that  brought 
about  compulsory  education  for  every 
citizen.  It  sprinkled  libraries  all  over 


this  country  using  as  its  instrument 
men  of  great  wealth. 

It  was  the  spirit  of  tolerance  that  is 
America  that  made  possible  the  Na¬ 
tional  Conference  of  Christians  and 
Jews,  of  which  a  former  vice-president 
of  the  United  States  is  president. 

It  was  the  spirit  of  cooperation  that 
is  America  that  guided  our  secretary 
at  the  Havana  Conference  and  is  build¬ 
ing  the  great  Pan-American  automobile 
highway;  and  is  bringing  into  closer 
affiliation  the  educational  facilities  of 
the  Americas. 

It  was  the  progressive  spirit  that  is 
America  that  produced  the  greatest  in¬ 
ventions  and  made  possible  the  greatest 
purchasing  power  of  every  citizen  and 
gave  to  those  who  create  by  hand  and 
brain  the  greatest  returns  for  their  ef¬ 
forts. 

May  it  continue  to  inspire  every 
artisan  in  our  factories  and  the  leaders 
of  our  military  forces  and  remove  from 
them  jealousies  and  vaulting  personal 
ambitions.  May  it  turn  our  practical 
politicians  into  statesmen  and  weld  us 
all  into  a  more  united  hemisphere. 


IDEAL  PLATE  GUMS 


Made  both  from  regular  rubber  and 
synthetic  compounds  to  meet  the  re¬ 
quirements  of  plates  for  the  high-speed 
printing  of  card  board,  cloth,  wood  and 
rough-textured  papers.  Special  for¬ 
mulas  for  aniline  and  linseed  base  inks. 


Ideal  gums  have  high  tensile  strength, 
mold  easily  and  are  abrasive-resistant. 
Save  on  ink  and  makeready  time. 
For  more  brilliant  colors  and  for  flat 
tints  that  are  smooth  and  even,  use 
plates  made  from  Ideal  plate  gums. 


IDEAL  ROLLER  &  AAANUFACTURING  CO. 

CHICAGO,  ILLINOIS  Sales  and  Service  Offices  in  Principal  Cities  LONG  ISLAND  CITY,  N.Y. 
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The  Enqrclopedia  of  Ideas 

Beyond  Comparison  as  a  Practical  Idea  Stimulator 

Two  years  of  creative  effort  have  gone  into  the  production  of  this  truly 
remarkable  book.  It  is  a  whole  library  of  practical  material  for  the  ad¬ 
vertising  man,  printer,  typesetter,  layout  man,  artist,  and  advertising 
or  printing  student,  contained  in  one  volume  for  ready  reference. 

The  book  is  entirely  made  up  of  basic  material  to  act  as  a  stimulant 
to  the  creation  of  ideas.  Even  a  casual  glance  through  its  many  pages 
cannot  help  but  to  ignite  a  spark  that  will  flame  into  an  idea  for  a  cus¬ 
tomer.  No  person  owning  a  copy  will  be  able  to  look  through  it  once 
and  put  it  away  on  a  shelf.  It  will  always  be  kept  within  arm's  reach  for 
ready  reference. 

It  is  not  a  book  of  words  but  of  practical,  helpful  material,  prefaced 
only  by  a  few  pages  pointing  out  fundamentals  that  must  be  reckoned 
with  in  the  production  of  advertising  material.  From  there  on  the  pages 
are  devoted  to  actual  examples.  A  partial  list  of  the  many  sections  is 
as  follows: 


Layout  Fundamentais 
Type  and  Rules  in  Layout 
Business  Stationery 
Return  Cards  That  Really  Return 


Envelopes  that  Sell  the  Enclosure 
Style  Pages  for  House  Organs 
The  Commonplace  in  an  Uncommon 
Way 


Page  Size  11  x  17  Inches — PRICE  $20.00 

25%  Discount  Allowed  Schools 


Over  1,400  Ideas  and  Illustrations 

e 

288  Colorful  Pages 

e 

Beautifully  and  Durably  Bound 

e 

Entirely  Printed  in  Two  Colors 

• 

Weighs  Approximately 
Eight  Pounds 


MAIL  THIS  COUPON  NOW 

GRAPHIC  ARTS  PUB.  CO. 

608  S.  Dearborn  St.,  Chicago,  III. 

Please  send  me  a  copy  of 

ENCYCLOPEDIA  OF  IDEAS 
□  Check  is  attached.  □  Send  C.O.D. 

I  agree  to  pay  all  shipping  charges. 

Name _ 

Address _ 

City  and  State . .  '  ,  . 
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Photo-Lithographers  Convention 

★  The  ninth  annual  convention  of  the  Na¬ 
tional  Association  of  Photo-Lithographers 
will  be  held  at  the  Netherland- Plaza  Hotel, 
Cincinnati,  September  18  to  20.  The  theme 
of  the  convention  will  be  “Operating  a 
Lithographic  Plant  in  an  Emergency  Pe¬ 
riod.” 

Manufacturers  of  various  products  have 
been  invited  to  send  representatives  to  shed 
light  on  the  subjects  of  availability,  deliv¬ 
ery  and  costs  of  necessary  lithographic 
equipment  and  supplies. 

A.  S.  Koch,  Keller-Crescent  Company 
and  Rex  G.  Howard,  Peoria  Blue  Print  & 
Photopress  Company,  will  discuss  “Han¬ 
dling  the  Paper  Work  On  an  Order.” 

A  panel  which  includes  some  of  the  in¬ 
dustry’s  outstanding  craftsmen  will  head  up 
the  Lithogrraphic  Production  Clinics.  Many 
questions  are  being  presented  for  discus¬ 
sion.  Some  of  these  are: 

What  are  some  of  the  best  methods  to 
use  for  the  conservation  of  aluminum  and 
zinc  plates,  especially  at  this  time  when 
these  two  metals  are  on  the  priority  list 
and  the  supply  is  limited? 

What  are  some  of  the  best  methods  to 
use  in  preserving  and  caring  for  our  blan¬ 
kets  and  rollers,  either  rubber  or  synthetic 
because  of  priority  and  shortage  of  basic 
materials? 

Has  the  use  of  fluorescent  lights  used 


in  a  group  for  light  hardening  bichromated 
gum  press  plates  proved  a  better  medium 
than  arc  lights  because  of  power  costs  and 
less  heat? 

Has  the  use  of  the  water  cooled  A-H  6 
Lamp  proved  successful  for  contact  print¬ 
ing  of  negatives  and  positives?  If  so,  what 
are  the  favorable  comments,  also  the  un¬ 
favorable  ? 

A  number  of  manufacturers  have  taken 
space  to  exhibit  their  products.  Among 
these  are  The  Champion  Paper  &  Fibre 
Company,  The  Dayton  Rubber  Manufac¬ 
turing  Co.,  Harris-Seybo Id- Potter  Co.,  In¬ 
ternational  Printing  Ink  Division  of  Inter¬ 
chemical  Corporation,  Litho  Equipment  & 
Supply  Co.,  Rapid  Roller  Co.,  Mark  Spe¬ 
cialty  Co.,  Vandercook  &  Sons,  Beckett 
Paper  Co.,  and  Russell  Ernest  Baum. 

»  <c 

Addition  to  Kelly  Plant 

★  Two  years  ago  the  E.  J.  Kelly  Company 
of  Kalamazoo,  Michigan  moved  into  a  new 
plant— new  from  the  ground  up — complete 
in  every  detail  for  the  manufacture  of  print¬ 
ing  and  lithographing  inks.  The  plant  was 
planned  and  built  with  the  idea  that  its 
capacity  would  be  sufficient  for  at  least  five 
years.  However,  only  one  year  later  it  was 
found  necessary  to  increase  laboratory  fa¬ 
cilities  and  an  addition  was  built,  which, 
together  with  considerable  new  and  modem 
equipment,  provide  greatly  improved  facili¬ 
ties  for  testing  and  experimental  work. 

Increased  business  this  year  has  made 
further  expansion  necessary  and  we  are 
advised  that  another  addition  to  the  plant 
has  just  been  completed  and  is  ready  for 
occupancy.  This  latest  addition  will  be 
used  primarily  for  storage,  enabling  the 
company  to  carry  much  larger  stocks  of 
raw  materials  on  hand  for  immediate  manu¬ 
facture. 


PRESSES  and 
EQUIPMENT 

for 

IMMEDIATE 

DELIVERY 


Here  are  just  a  few  of  the  hundreds  of  our  amazing 
bargains  in  rebuilt  machines — ready  to  go  to  work 
for  you.  Every  one  backed  by  our  liberal  guarantee 
of  satisfactory  service. 

HI-SPEED  MIEHLE  VERTICAL. 

NEW  STYLE  12"x18”  KLUGE  UNIT. 

41”  MIEHLE  AUTOMATIC  UNIT— Serial  over  18,000. 
No.  2  KELLY  PRESS— 24”x35”  sheet. 

STYLE  B  KELLY — 1 7”x22"— expertly  rebuilt. 

MILLER  SIMPLEX  PRESS— 20”x26". 


Write  at  once  kcHICAGO  PRINTERS'  MACHINERY  WORKS 
for  prices  609  West  Lake  Street  Chicago,  Illinois 
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Offset  Colorfully  Presented 

■k  Many  letterpress  printers  are  ignorant 
about  the  fundamental  facts  pertaining  to 
offset  lithography  and  its  many  and  varied 
applications. 

For  the  benefit  of  these  printers,  the 
Harris-Seybold-Potter  Company,  4510  East 
71st  Street,  Cleveland,  Ohio,  has  prepared 
a  very  informative,  colorful  52>page  book, 
entitled  “Your  Next  Move.” 

The  contents  of  this  book  give  the  reader 
in  a  non-technical,  easy-to-read  style,  the 
essential  facts  about  the  three  basic  meth¬ 
ods  of  printing;  preparation  of  copy  for 
offset;  information  about  the  camera,  the 
offset  plate  and  platemaking,  and  the  ofiFset 
press;  advantages  of  offset  printing;  appli¬ 
cations  of  offset  in  various  forms  of  print¬ 
ing;  and  much  other  helpful  information. 

The  book  physically  is  a  very  attractive 
job.  Color  has  been  used  throughout,  and 
in  a  manner  to  move  one  to  admiration. 
Gradations  of  tone'  in  background  areas 
and  vignetted  portions  have  been  master¬ 
fully  bandied,  and  especially  in  view  of  the 
fact  that  several  different  kinds  of  paper 
stock  have  been  used.  Excellent  are  the 
cover,  in  four-color  process  from  Koda- 
chrome,  the  duotone  spread  carrying  the 
Foreword  and  the  Index,  and  several 
spreads  in  four-color  processes. 

The  employment  of  eleven  different  pa¬ 
per  stocks,  including  various  coated,  bond, 
news,  fancy  finish,  and  cover  stock  serve 
to  impress  the  reader  with  the  adaptability 
of  offset  to  a  wide  range  of  paper.  And 
the  reproduction  of  the  same  halftone  on 
a  number  of  different  stocks  illustrates  the 
effects  of  these  stocks.  The  ability  of  off¬ 
set  printing  to  handle  various  art  tech¬ 


niques  is  revealed  in  the  use  of  line  draw¬ 
ings,  photographs,  Ben  Day  and  wash 
drawing  treatments. 

The  entire  book  was  printed  by  the 
Harris-Seybold-Potter  Company  on  a  Model 
L.  S.  B.  17"x  22"  Harris  Offset  Press; 
and  was  attractively  Plastic  bound. 

“Planning  for  Offset”  is  the  title  of  the 
well-printed  follow-up  book.  This  book 
was  prepared  for  the  purpose  of  outlining 
“the  basic  considerations  for  offset  pro¬ 
duction,  and  provide  the  printer  with  in¬ 
formation  upon  which  to  formulate  his  plans 
for  installing  offset,  as  parallel  equipment 
with  the  printing  processes.” 

»  « 

Swift  Joins  Driscoll  Co. 

★  C.  C.  Swift,  well-known  to  printers  in 
the  Middle  West  and  especially  in  Indiana, 
has  joined  the  sales  staff  of  Martin  Driscoll 
&  Co.,  printing  ink  maker.  Mr.  Swift  will 
represent  the  company  in  Indiana. 


Complete  with 
Spring  Gauge 


The 


Jacques  Bookbinders'  Shear 


IRON  TABLE — 26  inches 
wide  with  nickel  plated 
rules  for  gauging. 

GAUGES — Rapidly  ad¬ 
justed  for  accurate  cutting. 


CLAMP — Foot  clamping 
with  OUT  sectional  clamp, 
which  raises  parallel  and 
is  self-adjusting  to  all 
widths  and  thicknesses  of 
stock. 


SPRING  GAUGE — for  SIZES — 33  inch;  40  inch; 
narrow  cutting  furnished  45  inch;  50  inch:  60  inch; 
unless  otherwise  ordered.  72  inch. 

Write  for  Catalog  and  Prieee 

JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mass. 
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Improve  Filt-Air>Lite 

•k  Increased  emphasis  on  better  pressroom 
working  conditions,  particularly  with  ref¬ 
erence  to  the  reduction  of  atmospheric  dust 
caused  by  the  use  of  non-ofiset  spray  equip¬ 
ment,  recently  stressed  in  the  educational 
work  of  the  Graphic  Arts  Spray  Manufac¬ 
turers  group,  has  led  American  Type 
Founders  to  redesign  and  improve  the  ATF 
Filt-Air-Lite  which  combines  a  press  ven¬ 
tilating  unit  with  modern  fluorescent  light¬ 
ing  directly  over  the  delivery  of  the  press. 

The  new  Filt-Air-Lite  is  not  only  stream¬ 
lined  in  construction,  but  contains  an  espe¬ 
cially  powerful  fan  and  an  air  filter  of 
greatly  increased  efficiency.  The  unit  will 


fit  any  press  up  to  25''x  38"  sheet  size,  and 
may  be  fitted  with  either  press  bracket  or 
floor  bracket  attachment.  For  larger 
presses,  the  use  of  two  units  to  each  press 
is  recommended.  Three  models  are  avail¬ 
able:  Model  O  without  fluorescent  lamps; 
Model  2  with  two  fluorescent  lamps;  and 
the  Model  4  with  foiu*  fluorescent  lamps. 

»  « 

Radio  Program  Opens  Convention 

k  The  opening  of  the  annual  Convention 
of  the  International  Association  of  Printing 
House  Craftsmen  was  again  marked  by  a 
significant  radio  program.  This  was  heard 
over  Baltimore’s  great  50,000  watt  station, 
WBAL,  on  Sunday,  August  10. 

“Printing  Serves  America”  was  the  chal¬ 
lenging  title  of  this  broadcast.  The  script 
was  written  by  Douglas  C.  McMurtric, 
chairman  of  the  Educational  Commission 
of  the  Craftsmen  and  known  to  the  industry 
as  director  of  typography  of  the  Ludlow 
Typog^raph  Company. 

Frank  McCaffrey  of  Seattle,  international 
president  of  the  Craftsmen,  and  Eric  O’Con¬ 
nor  of  Montreal,  first  vice-president,  par¬ 
ticipated  with  Mr.  McMurtrie  in  the  presen¬ 
tation  of  the  program. 

»  « 

Gives  Feature  Address 

For  the  first  time  since  its  establishment 
24  years  ago,  the  Silver  Bay  Industrial 
Conference,  held  annually  at  Silver  Bay, 
Lake  George,  New  York,  this  year  selected 
as  its  key-note  speaker  a  representative  oi 
the  graphic  arts.  The  theme  of  this  year’s 
meeting  was  “For  National  Unity — Better 
Industrial  Relations.”  The  feature  address 
at  the  opening  session  on  July  23  was  made 


HIGH-SPEED  JOB  BLACK  INK 

N0.2141S  (BK10306AD) 

The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturer$  of  Fine  Litho  and  Printing  tnkt  for  All  Purpotet 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 
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by  Thomas  Roy  Jones,  president  of  Ameri¬ 
can  Type  Founders,  Inc.,  whose  subject  was 
“How  Defense  Is  Changing  Our  Industrial 
Relations  Responsibilities.” 

“The  eyes,  hopes  and  prapers  of  free 
men  everywhere  are  on  American  industry 
in  this  world  crisis,”  Mr.  Jones  declared. 
“Because  of  the  great  variety  of  special 
and  deeply  serious  problems  superimposed 
on  the  inherent  responsibilities  of  manage¬ 
ment,  great  burdens  fall  upon  industry  and 
the  executives  who  guide  its  destinies. 
These  problems  and  responsibilities  may 
be  divided  into  three  major  categories. 

“First,  there  is  the  unprecedented  job 
of  producing  materials  of  war  in  quan¬ 
tities  which,  if  suggested  two  years  ago, 
would  have  branded  the  proponent  as  a 
lunatic,  and  all  to  be  done  soon  enough 
to  render  effective  the  much  needed  pro¬ 
tection. 

“Second,  there  are  the  social  and  eco¬ 
nomic  responsibilities  of  management. 

“Third,  there  is  the  responsibility  of  in¬ 
telligent  leadership  of  all  kinds  to  take  upon 
itself  the  burden  of  aiding  the  defense  of 
the  country  against  internal  threats  to  our 
way  of  life.” 

In  concentrating  attention  on  problems 
of  defense  production,  Mr.  Jones  stressed, 
we  must  not  lose  sight  of  what  we  are 
arming  to  defend. 

The  Silver  Bay  Industrial  Conference  is 
held  under  the  auspices  of  the  Industrial 
Service  of  the  National  Council  of  Y.  M. 
C.  A.s  in  cooperation  with  a  committee  of 
representative  industrial  men.  Its  purpose 
is  to  bring  together  representatives  of  all 
groups  in  industry  to  discuss  the  problems 
which  affect  human  relations  in  our  complex 
industrialized  life. 


To  Produce  Pliofilm  Line 

★  The  conversion  of  Pliofilm  into  specially 
designed  packages,  bags  and  merchandise 
display  covers  is  being  introduced  at  the 
Cromwell  Paper  Company,  Chicago,  ac¬ 
cording  to  Joseph  Weil,  president  of  the 
firm. 

Most  Pliofilm  items  produced  by  Crom¬ 
well  will  be  “custom  built”  to  solve  a  diffi¬ 
cult  packaging  problem  or  meet  the  indi¬ 
vidual  need  of  a  manufacturer  of  consumer 
merchandise.  A  large  section  of  the  new 
addition  to  its  Chicago  plant  at  4801-39 
South  Whipple  Street,  will  be  given  over  to 
the  Pliofilm  division. 

The  Cromwell  Paper  Company  also  man¬ 
ufactures  Cromwell  and  Ironsides  Tympan 
for  high  speed  presses,  Crom-Tex  laminated 
cellulose  acetate  specialties,  Crom-Pax 
mothproof  bags,  Pak-Pruf  shipping  papers 
and  shipping  bags. 

»  « 

Spot  Picture  Service 

★  Co-Operative  Features,  Inc.,  360  North 
Michigan  Avenue,  Chicago,  Illinois,  an¬ 
nounces  a  new  and  expedient  spot  picture 
service  for  weekly  newspapers.  Mats  of 
exclusive  photos  from  the  week  end’s  high 
lights  are  sent  to  the  subscriber  on  Monday 
night. 

A  recent  unbiased  survey  shows  that 
reader  interest  of  both  men  and  women  is 
greatest  in  news  pictures.  More  than  90 
per  cent  of  all  people  questioned  said  that 
they  read  the  caption  copy  with  pictures  in 
their  local  paper. 

It  has  been  proven  that  the  aggressive 
publisher,  regardless  of  the  size  of  his 
newspaper,  is  starting  to  use  pictures  in 
order  to  break  up  the  monotony  of  solid 
type  and  to  increase  the  reader  interest  in 
his  papers. 


CAST  IRON  IMPOSING  SURFACES 


Our  Surfaces  are  planed  perfectly  level  and  smooth.  They  are  braced  on  tne  under 
side  by  ribs  running  both  ways  of  the  plate  to  prevent  sagging. 

We  carry  many  standard  sixes  in  stock  and  can  make  up 
special  sizes  on  receipt  of  order 

ORGANS  &  WILCOX  MFG.  CO.,  Middletown,  N.  Y. 
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Tempo  Heavy  Condensed  Italic 

★  It  is  announced  that  Tempo  Heavy  Con¬ 
densed  Italic  is  now  available  in  matrix 
form  for  Ludlow  hand-set,  slug-cast  com¬ 
position  in  sizes  from  18  to  48  pt.,  the  30- 
pt.  size  being  shown  herewith. 

UCIBUAND 

Powerhil  fate 

This  recent  addition  to  the  Tempo  type* 
face  family  will  be  recognized  as  a  face  of 
wide  usefulness  for  advertising  and  com¬ 
mercial  printing,  and  of  special  interest  for 
newspaper  headlines.  This  italic  combines 
with  the  desirable  characteristics  of  the 
roman  Tempo  Heavy  Condensed  the  spirit 
and  vitality  of  a  full-sloping  italic,  but  with 
no  overhanging  kerns  to  break  o£f. 

Specimen  sheets  showing  the  full  size 
range  of  Tempo  Heavy  Condensed  Italic 
may  be  obtained  upon  request  addressed 


to  the  Ludlow  Typograph  Company,  2032 
Clybourn  Avenue,  Chicago. 

»  « 

Convention  of  Typographers 

★  The  Fifteenth  Annual  Convention  of  the 
Advertising  Typographers  Assn,  of  Amer¬ 
ica,  Inc.  will  be  held  September  15,  16  and 
17,  in  The  Greenbrier,  White  Sulphur 
Springs,  West  Virginia. 

The  Convention  Committee  consists  of 
E.  M.  Diamant,  Diamant  Typographic 
Service,  New  York,  chairman;  WilUam 
Carnall,  Los  Angeles;  P.  J.  Perrusi,  Ad¬ 
vertising  Agencies’  Service  Co.,  Inc.,  New 
York;  C.  E.  Ruckstuhl,  The  Typographic 
Service  Co.,  New  York;  Mrs.  F.  W.  Shae- 
fer,  Tri-Arts  Press,  Inc.,  New  York;  J.  A. 
Skelly,  Skelly  Typesetting  Co.,  Inc.,  Cleve¬ 
land;  K.  H.  Volk,  Kurt  H.  Volk,  Inc., 
New  York;  and  George  Willens,  George 
Willens  &  Company,  Detroit. 

»  a 

Electrotypers  and  Stereotypers 

★  The  44th  annual  convention  of  The  In¬ 
ternational  Association  of  Electrotypers  and 
Stereotypers  will  be  held  at  the  Knicker¬ 
bocker  Hotel,  Chicago,  September  17-19. 


exchaif/e  PUSTIC  BINDING  featute 


.  .  .  extra  powerful  selliag  tool  your 
customers  welcome  to  make  printed 
pieces— catalogs,  manuals,  other  ref¬ 
erence  books — far  more  profitable. 

PLASTIC  BINDING  is  the  only  me¬ 
chanical  binding  having  completely 
visible  backbone  permitting  colorful 
stamping  of  titles,  for  reference  and 
identification.  Write  today  for  de¬ 
tails  and  surprisingly  low  costs. 

Smid  dummie*  for  Plastic  Bind¬ 
ing  in  choice  of  thirteen  popular 
colors.  No  cost  or  obligation. 

PLASTIC  BINDING  CORPORATION 

732  Sherman  Street  Chicago,  Illinois 

LICENSEES  EVERYWHERE 
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1941-42  Harris  Calendar 

★  Encouraged  by  enthusiasm  created  by  last 
year’s  Carnival  of  Color,  and  convinced 
that  a  fresh  calendar  is  welcome  in  the 
middle  of  the  year,  Harris-Seybold-Potter 
Co.  has  just  issued  a  new  calendar,  running 
from  July,  1941  through  June,  1942. 

While  the  twelve  months  are  conveniently 
arranged  in  full  view,  utility  is  a  secondary 
feature  of  this  calendar.  Its  paramount 
attribute  is  the  illustration,  a  lithographed 
reproduction  in  color  of  an  oil  painting  by 
T.  M.  Cleland,  depicting  rural  living.  In 
the  conception  of  the  artist,  farm  life  is 
symbolic  of  true  Americanism,  and  he  has 
entitled  his  scene,  “God  Bless  America.” 

Mr.  Cleland  is  the  artist  who  rendered 
the  “Carnival  of  Color,”  which  was  used 
in  Litho  Media,  and  for  which  he  received 
the  Art  Directors'  Club  Medal  for  1940. 

The  paper  was  especially  made  for  this 
reproduction.  Rogers-Kellogg-Stillson,  of 
New  York,  produced  the  calendar. 


Vandercook  Press  for  G.  P.  O. 

★  The  United  States  Government  Printing 
Office  has  recently  installed  a  Sl''x75'' 
Vandercook  Imposing  Surface  Proof  Press. 

This  is  one  of  the  largest  proof  presses 
ever  buHt.  It  is  equipped  with  automatic 
inking  system,  grippers,  guides  and  sheet 
brush.  Due  to  the  ball  bearing  construction 
this  large  machine  operates  with  such  ease 
that  it  is  entirely  practical  to  use  it  on  small 
forms. 

According  to  the  manufacturer,  Vander¬ 
cook  Imposing  Surface  Proof  Presses  make 
possible  an  absolute  check  for  accuracy 
in  lineup  and  register  before  forms  are  sent 
to  the  press  room.  Complete  information 
may  be  obtained  from  Vandercook  &  Sons, 
900  N.  Kilpatrick  Avenue,  Chicago,  Illinois. 

»  « 

School  Has  Successful  Season 

★  Believing  that  every  employee  should 
have  practical  experience  in  the  use  of  the 
printing  and  lithographing  inks  which  it 
manufactures,  the  E.  J.  Kelly  Company 
some  time  ago  started  a  pressroom  school 
in  its  plant  in  Kalamazoo,  Michigan. 

The  classes  are  held  in  the  Kelly  Labora¬ 
tories,  which  are  equipped  with  complete 
facilities  for  different  types  of  printing. 
Under  the  supervision  of  experienced  print¬ 
ers  the  employees  are  taught  how  to  operate 
the  presses  and  are  given  an  opportunity  to 
observe  the  peculiarities  of  various  types  of 
inks  and  how  they  perform  under  different 
conditions.  The  sessions  are  thorough  and 
continue  over  a  period  of  several  months. 
At  the  end  of  the  term  the  employees  are 
considered  thoroughly  conversant  with  the 
operation  of  the  different  presses  and  have 


PRINTERS  OF  THE  NATION 
HAVE  MADE  MORE  MONEY 
BY  ALWAYS  USING  THE 

FRANKLIN  PRINTING  CATALOG 

TO  VALUE  EVERY  JOB 


Join  the  Successful,  write  today 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  aTY,  UTAH 
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a  practical  knowledge  of  the  use  of  various 
types  of  inks  in  relation  to  the  other  phases 
of  printing. 

This  school  has  just  closed  another  suc¬ 
cessful  season.  It  was  attended  by  all  for- 
mulators  and  more  than  30%  of  the  E.  J. 
Kelly  employees. 

j»  « 

Receives  Highly  Coveted  Award 

★  Miehle  Printing  Press  &  Mfg.  Co.,  Chi¬ 
cago,  was  one  of  the  fourteen  American 
industrial  concerns  that  on  July  25  was 
awarded  the  Navy’s  highly  coveted  “E,” 
which  is  given  to  the  management  and  men 
of  an  organization  for  outstanding  per¬ 
formance  in  the  production  of  Naval  Ord¬ 
nance  Material  for  the  National  Defense 
Program.  According  to  Admiral  W.  H.  P. 
Blandy,  Chief  of  the  Navy  Bureau  of 
Ordnance,  each  of  the  fourteen  industrial 
concerns  produced  one  or  more  ordnance 
items  essential  to  the  arming  of  naval  ships 
or  aircraft  and  are  all  either  well  up  with 
or  ahead  of  their  scheduled  deliveries. 

In  a  printed  announcement  to  the  em¬ 
ployees,  Arthur  Bentley,  president  of  the 
Miehle  Company,  states: 

“These  awards  are  the  first  made  so  far 
and  you  will  doubtless  be  pleased  to  learn 
that  our  company  is  among  the  fourteen 
firms  so  honored  and  that  it  is  the  only  firm 
in  the  printing  press  industry  and  the  only 
one  in  Illinois  to  receive  the  award  up  to 
this  date. 

“The  Navy  ‘E’  has  for  years  been  a 


much  sought  after  award  by  the  ships  and 
planes  of  the  fleet  for  excellence  and  effi¬ 
ciency  in  gunnery,  battle  practice,  engi- 
neering  and  other  activities  and  it  is  dis¬ 
played  on  a  ship’s  funnel,  the  side  of  its 
bridge,  on  the  conning  tower  or  the  gun 
turret.  It  is  the  highest  service  award  the 
Navy  can  make  and  it  is  the  Navy’s  way  of 
saying  ‘Well  Done.’  To  be  among  the  first 
companies  to  receive  this  award  is  a  record 
of  which  all  of  our  employees  may  be 
justly  proud. 

“The  award  entitles  the  company  to  fly 
from  its  plant  flagstaff  the  Navy  Bureau 
of  Ordnance  flag  accompanied  by  the  '£’ 
pennant.  In  addition,  lapel  buttons  carry¬ 
ing  the  ‘E’  and  the  Bureau  of  Ordnance 
seal  may  be  worn  by  all  our  managers 
and  men.’’ 

j»  « 

The  Life  of  Gondy 

★  “Behind  the  Type,’’  recently  published 
by  the  Department  of  Printing,  Carnegie 
Institute  of  Technology,  is  a  delightful 
treat  to  any  one  who  has  had  the  pleasure 
of  meeting  and  knowing  Frederic  W. 
Goudy,  and  to  all  those  who  not  knowing 
him  still  are  interested  in  the  life  and 
works  of  the  foremost  type  designer  of 
modern  times.  It  reveals  the  simple,  lov¬ 
able  nature  of  this  creative  man,  and  also 
pays  tribute  to  Bertha  Goudy,  who  for 
years  had  inspired  and  created  with  him. 

The  book  was  produced  as  a  student 
project  by  the  class  in  printing  production. 
Bernard  Lewis,  1940  printing  graduate, 
wrote  the  text  during  the  summer  of  1939 
and  printing  students  began  work  on  the 
project  that  fall.  It  was  designed  by  Wal¬ 
ter  Pretzat  and  Donald  H.  Opel,  under  the 
supervision  of  Charles  W-  Pitkin,  assistant 
professor  of  typography. 

Machiue  composition  was  assigned  to 
Lewis,  Pretzat,  and  Lip  King  Wong  and 
hand  composition,  make-up,  and  lock-up 
was  the  responsibility  of  Pretzat,  Opel  and 
Kenneth  M.  Macrorie.  Other  students  who 


STEEL  ROLE  DIES  for  Printers  and  Lithographers 


J'  IN  THE  HEART  OF  CONNECTICUT 

29  BRIDGE  ST.,  NAUGATUCK  *  CONN,  * 
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assisted  were  Howard  N.  Keefe,  John  S. 
Anderson  and  Irwin  Cozier. 

Faculty  members  who  supervised  and 
assisted  in  the  production,  in  addition  to 
Mr.  Pitkin,  were  Stanley  Hlasta,  monotype 
composition;  Homer  £.  Sterling,  assistant 
professor,  illustrations  and  binding;  Ken¬ 
neth  R.  Burchard,  presswork,  and  Professor 
Glen  U.  Cleeton,  head  of  department,  proof¬ 
reading. 

“Behind  the  Type”  is  printed  in  a  Goudy- 
designed  type  face,  Monotype  Goudy  Vil¬ 
lage  410.  Included  in  the  volume  is  an 
address  by  Mr.  Goudy  given  at  a  printing 
meeting  at  Carnegie  Tech  in  1938  on  the 
subject,  “The  Ethics  and  Aesthetics  of  Type 
and  Typography.”  The  book  consists  of  128 
pages,  is  6  by  9  inches,  bound  in  paper 
boards,  and  contains  17  illustrations  in 
collotype.  The  preface  is  by  Professor 
Cleeton. 

»  « 

Staffer  on  Mimeograph 

★  The  Howard  Paper  Company,  Urbana, 
Ohio,  has  recently  sent  to  the  trade  an 
interesting  die-cut  stuffer  on  Howard 
Mimeograph.  In  the  stuffer  the  printer 
was  asked  to  “increase  the  eye-appeal  of 
your  mimeographed  announcements,  pub¬ 
licity  releases,  house  magazines,  illustrated 
letters,  programs  and  even  price  lists  .  .  . 
by  changing  their  appearance  frequently 
.  .  .  giving  them  new  life  by  varying  the 
color  of  the  paper  on  which  they  are  pro¬ 
duced.  A  choice  of  six  sparkling  colors  .  .  . 
tested  and  approved  by  mimeograph  oper¬ 
ators  all  over  the  country  ...  is  yours  when 
you  specify  Howard  Mimeograph.” 

The  stuffer,  as  well  as  the  Portfolio  for 
the  year  on  Howard  Mimeograph,  is  avail¬ 
able  to  readers  who  will  write  The  Howard 
Paper  Company. 


Cellar  printing  plant  of  Ta  Kung  Poo  in 
Chungking  air  raid  shelter. 

China’s  Oldest  Daily  Continues 

The  editorial  office  of  Ta  Kung  Pao, 
China’s  foremost  newspaper,  which  has 
moved  its  offices  five  times  since  the  begin¬ 
ning  of  the  Sino-Japanese  war,  was  com¬ 
pletely  destroyed  when  51  Japanese  bombers 
flew  over  Chungking  in  one  of  the  most 
ferocious  air  raids  of  the  entire  “bombing 
season,”  according  to  recent  short  wave 
reports  at  United  China  Relief  national 
headquarters.  Despite  the  raid  the  paper 
appeared  on  the  stands  in  its  regular  com¬ 
plete  edition  the  following  day,  the  report 
said. 

Ta  Kung  Pao,  which  recently  received 
the  University  of  Missouri  Department  of 
Journalism’s  gold  medal  for  outstanding 


WORLD'S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


O.  K.  BLACKARROW- 


0.  K.  BLACKARROW  KNIVES  gives  smoother,  more  efficient,  longer  runs.  A 
new  alloy  steel — heat  treated  by  a  special  process — produces  a  high  quality 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  lives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BLACKARROW  KNIVES  nowl 


OHIO  KNIFE 


CINCINNATI 

OHIO-U.S.A. 
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journalistic  service,  has  been  forced  by 
bombardments  and  siege  to  move  from  its 
headquarters  in  Tientsin,  North  China,  to 
other  quarters  there.  When  this  city  was 
occupied  by  Japanese,  it  moved  its  entire 
establishment  south  to  Shanghai.  Political 
terrorism  forced  it  farther  south  to  Hang* 
kow  and  from  there  to  Hongkong.  Alto¬ 
gether,  Ta  Kung  Pao  has  migrated  a  distance 
of  4000  miles  to  its  present  offices  in  Free 
China  to  keep  its  presses  rolling. 

The  Chungking  plant,  whose  editorial 
offices  were  destroyed  in  the  recent  raid, 
has  its  presses  out  of  the  enemy’s  range, 
in  caves  burrowed  into  the  side  of  Chung¬ 
king’s  granite  hills.  Here,  and  in  dozens 
of  similar  caves,  more  than  380,000  inhabi¬ 
tants  carry  on  their  daily  pursuits  through¬ 
out  fierce  daily  bombings.  The  paper’s  200 
tons  of  rotary  presses  were  carried  in  parts 
to  Chungking  by  500  coolies  while  almost 
500,000  Chinese  press  characters  were 
smuggled  through  Japanese  lines  in  one  of 
the  most  spectacular  treks  of  modem 
journalism. 

Ta  Kung  Pao  is  an  outstanding  pro¬ 
ponent  of  close  Chinese-American  relations. 
It  has  tripled  its  reading  public  since  the 
beginning  of  the  war,  and  has  announced 
that  despite  destruction  of  its  offices,  and 
severe  rationing  of  newsprint,  it  will  carry 
on  as  usual.  It  is  this  spirit  of  courageous¬ 
ness  and  determination  in  the  best  tradition 
of  the  freedom  of  the  press  which  won  for 
it  the  merit  award  conferred  annually  by 
the  University  of  Missouri’s  Department  of 
Journalism. 

»  « 

Timely  Advice 

★  The  New  York  Credit  Men’s  Associa¬ 
tion,  New  York  City,  recently  made  the 
following  recommendation  to  its  2200 
members. 

“Essential  to  safety  in  these  times  are 
adequate  reserves.  You  can’t  calculate  ac¬ 
curately  how  much  of  your  profits  will  go 


for  taxes;  you  can’t  tell  how  much  cash 
you  will  need  to  meet  sudden  changes  b 
your  business  caused  by  the  defense  pro. 
gram.  Your  only  protection  is  a  strong 
current  position. 

,  “Don’t  count  your  profits  now.  Don’t 
distribute  them  without  providing  for  the 
heavy  taxes  you  will  have  to  pay  next 
year. 

“This  is  the  advice  of  the  Officers  and 
Board  of  Directors  of  your  Association: 
Buy  the  new  interest  bearing  tax  anticipa¬ 
tion  securities  to  be  issued  by  the  United 
States  Treasury  or  build  up  strong  reserves 
for  taxes  after  consulation  with  your  ac¬ 
countant.  The  first  course  is  better:  You 
will  help  finance  national  defense;  you  will 
receive  an  income  from  your  reserves. 
Examine  carefully  new  extensions  of  credit; 
collect  slow  accounts ;  avoid  speculative 
commitments.  If  you  do  this  it  will  help 
you  to  keep  your  business  on  an  even  keel, 
regardless  of  conditions. 

“Pass  this  advice  along — it’s  up  to  credit- 
men  to  hold  the  financial  line  of  defense 
against  the  uncertainties  of  the  future.’’ 

»  « 

★  Judson  Type,  Inc.,  119  West  23rd 
Street,  New  York  City,  calls  attention  to 
the  fact  that  “Orplid”  is  now  being  manu¬ 
factured  in  the  United  States  and  is  avail¬ 
able  in  fonts,  sorts  and  lines  from  18 
through  48  pt.  The  60  pt.  is  in  process  of 
manufacture. 

Orplid  is  said  to  make  an  ideal  spot  Hne 
for  titling,  initials,  etc.,  with  any  of  the 
sans  serif  faces. 

»  « 


It  pays  to  advertise  in 
GRAPHIC  ARTS  MONTHLY 


Write  for  our 
folder 

TYPE  METAL 
HELPS 


(as  fine  a  type  metal  as  is  made) 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp’n.  2246  West  Hubbard  Street,  Chicago,  Illinois 
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Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

Tha  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1.00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING 


Increase  Your  Sales  40% 

You  can  do  it  with  “Door  Openers.”  Amaz* 
inar  NEW  method.  No  question  about  re¬ 
sults.  SAMPLE  FREE  —  YOU  HAVE 
NOTHING  TO  LOSE  I  Write  today  to 
Door  Openers,  Box  146,  Station  ‘*C,” 
Toledo,  Ohio. 


CREATIVE  Printing  Salesmen  Wanted  for 
each  trading  area  in  U.  S.  and  Canada. 
Selling  Thru  Advertising  Clinic,  19  South 
Wells  St.,  Chicago,  Ill. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE> 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  222C,  Chicago. 


LEARN  TO  WRITE  ADVERTISING. 
Simplified,  streamlined  advertising  course 
developed  by  successful  creative  salesman, 
$2.00  complete.  Money-back  guarantee. 
Dawson,  4600  W.  Wisconsin,  Milwaukee. 


ACME  SADDLEBACK 
STAPLERS  INCREASE 
YOUR  PROFITS! 

Do  all  types  of  saddle  and 
flat  stapling  with  this  ver. 
satile  Acme  Stapler;  your 
first  job  usually  pays  for  it. 

>1500 

fa  Mfy  Us0  ky  Tt— 1— ds 

•f  hhrtws  md  PwUthtrs 

ACME  STAPLE  CO. 

1183  NAODON  AVE,  CAiaOEII.N.L 


ADVERTISING  BLOTTERS  OR 
BLOTTERS — Timely,  interesting  Blotter 
gives  location  of  major_  defense  training 
centers.^  Army-Navy  insignia  Blotter  tells 
how  to  identify  the  men  in  uniform.  Write 
TODAY  for  samples. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicago 
_ S3B  Park  Place,  New  York  City 


It  pays  to  advertise  in 
GRAPHIC  ARTS  MONTHLY 


AIR  CONDITIONING 


IG 

COOLING 
lUMIDIFYING 

608  South  Dearborn  8t.  Chicat 


NG 

hlet  entitled 
idity  Control” 

ANY 

Chicago,  Illinois 


ANNOUNCEMENTS 


HEADQUARTERS  for  MOURNING  STA¬ 
TIONERY,  Panned  cards.  Wedding  Invita¬ 
tion,  Informals,  Featherweights  &  Vellum 
cards.  Religious  &  Sympathy  cards,  Xmas 
fancy  blanks.  M.  S.  House,  363  Canal  St.,N.Y. 


TAUBER-TUBE 


TAUBER-TUBE  TAU 

Colorful  plastic  tube  bind-  R I  M I 
in*  —  8  colors  —  9  binding  “  ■  ■ 

styles  —  Diameter  sizes 
8/16".  14".  8/18".  WMiwT 

H".  H".  1".  from  % 

(Free  Licenses) 
e  200  HUDSON  STREET 


TAUBER  ROYAL 
BINDING  RING 

Inexpensive  new  plastic  ring. 
Red.  white  and  blue.  Special 
binding  styles.  Diameter  sizes 
from  14  "  to  1". 


NEW  YORK  CITY 
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DESIGNERS  and  MANUFACTURERS 
All  Types  Printed 

Labels  and  Decals 

We  Carry  Over  200  Designs  of  Stock 

Liqaor  and  Wne  Labels 

Ready  for  Imprinting 
Writm  hote  to  get  onr  bemutiful  color 
eatalogtte.  Ltberel  dieeountt 

ALEXANDER  BROWN 
216  West  Kinxie  St.,  Chicago,  III. 


ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 

THERMOGRAPHED  INVITATIONS  includ¬ 
ing  stock,  $2.50  per  100  sets.  Weddings, 
featherweight  and  Veilum  Business  Cards, 
Paneiled  and  Round  Comer  Cards.  Low 
prices.  Normandy  Process  Printing  Co., 
164  Atlantic  Ave.,  Brooklyn,  N.  Y. 


ANNOUNCEMENTS  AND  WEDDING 
INVITATIONS 

1942  WEDDING  INVITATIONS  NOW 
READY.  Free  sample  book.  Thermo- 
graphed  invitations  inc.  stock,  $2.50  per 
100  sets.  Complete  line  of  bonds,  index, 
envelopes,  business  and  round  corner  cards 
at  reduced  prices.  Inter-City  Paper  Corp., 
51  Hoover  Ave.,  Passaic,  N.  J. 


ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  Direct  from  Manufacturer 

Line  Cuts  blocked  min . ^  ^ 

Halftones  blocked  2''x3'' — 

ftS  ROYPPT1 

Coast  to  Coast  Daily  Mali  Oider  Service 

ARTISTIC  PHOTO  ENQRAVINQ  OO. 

40  West  22nd  St.  New  York,  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


line  CTCHincs 

and  HRLFTOneS 


MARSHALL  NLWSPICTURES  INC 

ao  BOX  171  «  IHDIAMAPOLIt  .  IHDIAna 


DANVILLE.  ILLINOIS 


BARGAINS  FOR  PRINTERSl 


$10,000  stock  of  Advertising  Goods  to  be  sold  at 
twenty-five  cents  on  the  dollar! 

1.000.000  Litho  Pictures.  2x3".  20  designs. 
1.000.000  Fancy  Cards,  colors.  7x8  M  ". 

800.000  Round  Comer  Cards.  2x3  India. 
500.000  Litho  Picture  Tip-Ons.  many  sizes. 
300.000  Attractive  Mailing  Cards.  3%x6%". 
200.000  Monthly  Mailing  Folders,  12  dedgni. 
250.000  Calendar  Backs,  several  sizes. 
200,000  Religious  Tip-Ons.  4x6"  Asst,  designs. 
200.000  Football  Players.  Blotters  &  Cards. 
Many  other  Close-out  Bargains. 

Write  for  Free  Bulletin  and  Xmas  Catalogl 
FANTUS.  440  North  Wells  St,.  CHICAGO 


SPECIAL— 60e  PER  100  SETS 
Ivory  Plate  Informal!,  Thermographed. 
Boxed  attractively.  Same  day  mail  serv¬ 
ice.  Counter  display  free.  Ideal  Thermo¬ 
graphic  Service,  51  W.  19th  St.,  N.  Y.  C 


BINDERS— LOOSE  LEAF 


NEW  FLEXIBLE  Post  Binder.  Compact 
Current  or  Permanent.  Write  today !  T.  K 
Loose  Leaf  Bindery  Co.,  608  South  Dear¬ 
born  St.,  Chicago. 


BOOKS 


BOOKS  of  all  publishers,  on  all  methods 
of  printing,  en^aving,  photography,  art, 
advertising,  selling,  etc.  Discounts.  Cur¬ 
rent  copies  of  trade,  technical  and  class 
magazines.  Lists  free.  Commercial  Engrav¬ 
ing  Publishing  Co.,  34D  North  Ritter  Ave., 
Indianapolis,  Indiana. 


$1  BOOKLET  “How  to  Re-grain  Litho¬ 
graphing  Plates  Correctly”  for  only  SO 
cents.  Monarch  Precision  Machinery  Build¬ 
ers,  Washington  at  Sharp,  Spokane,  Wash. 


Pressman's  Pocket  Manual 

still  selling  for  $1.00  but  only  a  lim¬ 
ited  numl^r  left  of  the  first  edition. 
The  revised  edition  will  sell  for  $1.50. 
Better  get  that  copy  NOW  for  $1.00. 

• 

Send  Money  or  Chock  with  Order 

Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  Sf.  Chicago,  IR- 
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Use  SMITH'S 

'SOLVOL" 

TYPEand  CUT  WASH 


INSTANTLY  REMOVES  HARD  INK 

and  verdigris  from  type,  halftones,  fountains, 
roiiers.  patent  bioeks  or  any  surface  where  ink 
aeeumuiatea  and  oxidizes. 

CARRIED  IN  STOCK  BY 

American  Type  Founders  Sales  Corporation 

and  Reputable  Supply.  Ink  and  Paper  Houses  Only 


Sinqip 

linn 

Case  Lots 

$1.50 

(12  gal. 

)  (o' 

Drum  Lot 

$1.40 

(52  qal. 

)  (o' 

F  RANCI 

S  X.  SI 

VtlTH 

CO 

M  PANY 

Canarsie, 

Brooklyn,  N.  Y.  | 

BOOKBINDERS  EQUIPMENT 


bookbinders  equipment.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  E^uip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  irom 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Laiayette  St, 
New  York,  N.  Y. 


BUSINESS  CARDS  AND  SOCIAL 
ANNOUNCEMENTS  (Raised  Printing) 

100  Wedding  Invitations - $2.75 

1000  Business  Cards - $2.00 

New  Type  used  for  every  }ob.  Finest  qual¬ 
ity  Stock  used.  Complete  line  of  Thermo- 
graphed  Business  and  Social  Announce¬ 
ments.  Samples  free.  American  Business 
Card  Co..  142  W.  24th  St.,  New  York  City. 


HRKE  EXTRA  HOHE 

amt  —  j — 

BINGOSUPPUES^^ 

Wiser  (re« 

MORRIS - HRNDCLL 

1113  BAOAOWRy  NEW  YORK. N.y./isS^/ 


BUSINESS  OPPORTUNITIES 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants. 
Strictly  confidential  —  LIQUIDATIONS 
OUR  SPECIALTY,  ANYWHERE. 
PRINTCRAFT  REPRESENTATIVES 
_  305  Broadway,  New  York,  N.  Y. 


MAIL  ORDER  business  is  printers'  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years' 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


OWNER  of  one  of  the  Oldest  established 
Electrot^e  &  Stereotype  Foundries  on  the 
Pacific  Coast  wishes  to  retire  from  the  busi¬ 
ness.  Thoroughly  equipped  plant  in  busi¬ 
ness  for  the  past  33  years.  For  particulars 
write  Box  1164,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St..  Chicago. 


SELL  OR  TRADE,  Newspaper  Trade 
Pressroom,  2  story  Brick  Bldg.,  $25,000. 
Take  ranch,  B.  C.,  Nevada,  Ckilit.  1046 
Maple  Ave.,  Los  Angeles,  Calif. 


FOR  SALEl — Complete  offset  bu.siness  us¬ 
ing  1200  Multilith,  in  thriving  Mid-West 
city.  Box  1162,  G.A.M.,  Chicago,  IlL 


CALENDARS 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen¬ 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 


CALENDAR  HEADQUARTERS  FOR 
Printers,  150  designs  as  low  as  $2.35  per 
100  with  pads  attached.  Samples  $1.50. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


Increase  Old  Verticals’  Output  See  P.  39  | 
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WHCATON,  ILL. 


nnn  a  complete  font  of 

U  J  J  THESE  MONOGRAMS  FREE 
I  I  ^  1  Send  for  Circular  with  all  details 
^  /  Business  Cards  35c.  par  1000 

N  V  Wadding  Invs.  35c.  par  cab.&  up 
Bar.  Cards  $2.25  par  IM  sats  &  up 
BIRTH  ANNOUNCEMENTS.  MOURNING 
CARDS  .  ORDINATION  INVITATIONS 
XMAS  CARDS.  ETC.  .FINEST  LINE  OF 

V  HEBREW  NEW  YEAR  CARDS 
Brenner  Paper  Products,  Inc. 

26-32  West  17th  St..  New  York,  U.  S.  A. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


_ CAI^NDAR  PLATES 

NEW  CATALOft 


■■■  READY  TO  PRINT  MM 

CALENDAR  PLATES 


I 


318  designs — new  modem  ttcatmeats— oU 
favorites.  Yearly — single  months — 3  at  a 
glance — 18  months — 2  yearsat  a  glanoe.The 
most  complete  selection  pracdcal  casr 
to  read  calendars.  Almanac  piates  tcadr  to 
print — accurate  —  authentic —iniocHuiife. 

Send  23/  for  the  37th  catalog  we  Iwveis. 
sued  in  over  75  years  of  service  to 
Credit  will  be  given  on  your  ictt  order. 

OMNI  WOT  coniiog  woooiye 


Largest  atsortmeni  ol  Pads.  Bast  salllnf  line 
of  Art  Blotters.  Write  for  eatalog  In  wbkih  you 
are  Interested.  O'-ders  filled  Imnmdlataly. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


Buy  your  'ZINC  CUTS"  cfirec^B 
from  H*E*A  and  Save  Money! 

I 


EtchingS'Halftoiies  8r£95£ 


Wrif#  for  lllutfratmd  Pricr  liif 

N  E-A  ENGRAVING  SERVICE  . 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready”  Paper 
Cutters — Dealers  in  printing  machinery. 

EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


\AfU  Tou  have  a  Car- 

yy  n  I  •  bon  Paper  problem? 

Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  Auf  tWeS 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  quality,  long- 
lasting  economy.  Expert  technicians  wUl 
be  glad  to  advise  you  on  your  problems. 
Samples  and  prices  without  obligation. 
PEERLESS-KEV  IMPERIAL  MFC.  CO. 
Factory:  401  Mulberry  St.,  Newark,  N.  J. 
Branches:  321  Broadway,  New  York  City 
179  W.  Washington  Blvd.,  Chicago,  III. 


ONE-TIME  and  Printers’  Pencil  Carbons 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


i  increase  Old  Verticals*  Output  See  P.  39 
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The  Reliable  3  Disk  Cam  Wtckershani 

Over  14,000,000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parmlM 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reqlet  or  slug  Is  required. 
It  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CARDS  (HEBREW  NEW  YEAR) 


Largest  and  most  complete  line  of 
HEBREW  NEW  YEAR  CARDS  for  Printing. 
Blank  Cards.  Folders  and  Greeting  Cards. 

HEBREW  PUBLISHING  COMPANY 
77-79  Delancey  St.  New  York  City 

CARD  CASES 

SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 
VARIOUS  STYLES;  different  qualities, 
different  prices ;  some  as  low  as  $3.50  thou¬ 
sand.  Simmons,  325  East  Fifth  Street, 
New  York,  N.  Y. 


CARD  CONTAINERS 


CELLULOID  or  paper;  any  size;  printed 
or  plain.  C.  S.  Mercer  Co.,  Plainfield,  Ind. 


CARD  SPACES 


Economize  with  PkillipA  OIL-DIPT 

CARD  SPACES 

Phillips  Oil-dipt  Spaces  replace  copper  and 
brass.  1 0  to  1 5  times  more  material  for  your 
money.  Sizes  6  to  48  pt.  <nd  1  pt.  thick) 
TRIAL  i  A  TWO-OUNCE  BOXES 

ORDER  I  specify  sizes  and  fhickntts  d*tir*d 

Postage  prepaid  rf  remittance  accompanies.order 

CONTINENTAL  TYPE  ASSOCIATES 

237  East  44lh  $tre«t  NEW  YORK 


CHALK  OVERLAY  PROCESS 
SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company^  let¬ 
terhead  for  free  instruction  books  and  prices. 
A.  M.  COLLINS  MFG.  ZO.,  226  West 
Columbia  Ave.,  Philadelphia,  Pa. 


Have  you  a  plant  problem  or  tech- 
nical  question?  Send  it  in  and  our 
department  editors  will  try  to  an- 
I  swer  you. 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


■■nCEl  wftH.  your 
r"  if  C  C  first  Order 


Jer  end  Brush  FREE  wHh  your  first  order 


i 
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FREE  XMAS  CARD  SAMPLE  OFFER! 


Outstanding  values  in  ONE  GAUGE  50  for  |l 
and  25  for  $1  retailing  rersonal  Xmas  Cards. 

ALL  NEW  AND  COLORFUL  DESIGNS 
Also  beautiful  steel  engraved  folders — 25  for  $1.75 
seller — ^uniform  size  for  quick  printing. 

Stauder’s  low  trade  prices  permit  sale  to  ^^tents  u 
well  as  to  consumer — agents'  kits  available  at 
nominal  cost. 

S  BIG  VALUE  BOX  ASSORTMENTS 
SUPER  ALBUM  OF  PERSONAL  GREETINGS 

Write  on  your  business  stationery  for  FREE  sam* 
pie  mounts  and  literature.  Address  Dept.  X-8. 

STAUDER  ENGRAVING  COMPANY 

4130  Belmont  Avenue  Chicaso,  Illinois 


CHRISTMAS  CARDS 


CHRISTMAS  CARDS 


Qiristmas  Cords  for  thcTrode 

One  Gauge  French  Fold  Christmas  Cards  that 
can  be  sold  with  name  imprinted,  as  low  as: 

50  for  $1 — 25  for  $1 — 25  for  $1.45 
Also  Business  Lines  50  for  $1.45  and  50  for  $2.45 
50  Assorted  Christmas  Cards  with  name  costs 
you  only  45c.  Social  Prices  to  Printers  for 
cards  without  name  Imprinted. 

Write  Today  for  Free  Sample  Portf allot 

FRANKLIN  GREETING  CARD  CO. 
329M  South  Wood  Street  Chicago,  III. 


EXTRA  PROFITS  for  printers.  Name 
imprinted  Christmas  Cards  that  are  win¬ 
ners  for  easy  sales.  Complete  line  SO  for 
$1.  Outstandinj;  line  of  75  designs.  Other 
bargains.  Special  trade  deal.  Write  for 
free  samples  and  low  prices.  W.  C.  Dunbar 
Co.,  Dept.  A,  New  Brunswick,  New  Jersey. 


u///>  CHRISTMAS  CARDS 


Orders  come  thick  and  fast 
with  our  large  selection 
of  outsUnding  Christmas 
card  assortments.  E<xc^- 
lent  values — ^highest  qual¬ 
ity — special  low  price*— 
all  help  to  booflt  your  sales 
and  increase  your  income. 
Also  luxurious  line  of  25 
and  50  for  $1  assorted  Pet^ 
sonal  Christmas  cards  in 
latest  intriguing  designs. 
Newest  printing  processes. 
Elasily  imprinted.  Write  now  for  FREE  sam¬ 
ples,  trade  prices,  catalog  &  $1  box  on  approvaL 
NEW  ENGLAND  ART  PUBLISHERS 
North  AbIngton.  D-201,  Mass. 


15  BOX  ASSOBTMENTS 

Complete  Line  50  for  $1.00,  25  for  $1.00. 
Other  attractive,  colorful  Assortments. 
Lowest  prices.  Catalog  on  request. 

A.  B.  PLATELESS  COMPANY 

243  CANAL  ST.  NEW  YORK,  N.  Y. 


"DISTINCTION  PLUS"  50  for  $1%  one 
gauge,  30c  box.  Selling  helps  galore.  Sam¬ 
ple  Free  I  Also  America's  finest  $1  boxed 
assortments.  Evers,  5156G  Simonson,  Elm¬ 
hurst,  N.  Y. 


Boxes  Dollar  Imprint 
Xmas  Cards  and  Env 
in  boxes  of  fifty,  only 


’375® 


Colorful  Embossed  Imprint  Christmas  Cards 
as  low  as  25c  per  box  of  fifty 
Olhci  C )n  tstiniil itiii  A  in  us  Offers! 
ill  1(1  hill  hi  t't’  J  Smufilc  Hdxes  7 

E.  FANTUS  440  N.  Wells  St.  Chicago 


MANUFACTURERS  ONLY  — Send 
prices  and  samples  on  1941  Xmas  Cards  to 
Box  1158,  GAM,  608  S.  Dearborn,  Chgo. 


COMMERCIAL  STOCK  CUTS 


STOCK  CUTS  for  inexpensive  illustra. 
Our  FREE  catalog  contains  thousands.  Ad¬ 
vertisers  and  Printers  get  your  copy  today. 
Brouillet  Synd.,  30  E.  Sup.,  Duluth,  Minn. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3,  11  W.  42nd  St.,  New  York. 


A  Practical  Touch  System  for 
Operating  the  Linotype 

by  E.  B.  Harding 
Send  ekeek  for  $2.27  to 
GRAPHIC  ARTS  MONTHLY 


I  increase  Old  Verticals’  Output  See  P.  39 
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A  twilt  of  MfOW 
and  it's  Mt 

c.  F.  ANDERSON  &  CO. 

3229  Calumet  Ave.  CHICAGO 


CORDS  AND  TASSELS 


G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. _ 


CUTS 


Oh' 


LITTLE  BLACK 
&  WHITE  CUTS 

(Inexpensive)  helpful, 
add  rip  and  verve  to 
text  for  small  ads.  cir¬ 
culars.  blotters,  house 
organs,  booklets,  an¬ 
nouncements.  etc.  Send 
TODAY  for  FREE 
PROOFS.  B*W  (B) 
CUTS.  232  N.  High 
St.,  Columbus.  Ohio. 


CUTS  (TYPE  CAST) 


NEW  DEFENSE  CUTS 

All  cuts  in  stock 
^  ready  for  delivery. 

V  Send  for  style  sheet 

if  you  are  not  on 
our  mailing  list. 

sterling  Type  Foundry,  Vermontville,  Mich. 


CUTS«"4b 

LOW  POSTPAID 

COmPlITI  RRT  ROD  CUT  SIRVICI 

Etchings  A 100 
OR  Halftones 

NATIONWIDE  ENGRAVERS 

TYLER. TEXAS 


FLEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


CUTTING  DIES 


TOUGH  TEMPERED 
Buy  yours  from 
the  originator  of 
STEEL  RULE  DIES. 
J.  A.  Richards  Co. 
Kalamazoo,  Mich. 


MR.  PRINTER  —  you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


STEEL  RULE  DIES  that  are  accurate, 
dependable.  75c  up.  Quick  Service.  Free 
die-cutting  instructions  with  dies.  Riteway 
Co.,  1617  E.  42nd  St.,  Kansas  City,  Mo. 


DIES  (STEEL  RULE)  DIE  CUTTING 


DIES  (STEEL  RULE)  DIE  CUTTING 
for  printers  and  display  manufacturers,  etc. 
for  75c  up.  We  are  also  equipped  with  an 
art  dept,  to  handle  preliminary  and  finished 
art  for  displays,  etc.  Over  night  service. 
D.  G.  STEEL  RULE  DIE  MFG.  CO., 
114  W.  27th  St.,  New  York. 


EVERSH ARP 


ORDER  FROM 

RALPH  N.  RICHARDS 

DIE-MAKER 

KALAMAZOO  •  MICHIGAN 


CUTTING  DIES 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 
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COLOR  CORRECTED 

NEGATIVES 


WE 

SPECIALIZE 

IN  COLOR  SEPARATION 
WORK  OF  ALL  KINDS 

LETTERPReIsorLITHO. 


W-WACHTER  ENGRAVING  CO). 
383S*4I  OLIVE  ST.  •  •  •  SAINT  LOUl S. MO. 


iiour  f 

Ko^ 


ENGRAVED— WEDDINGS,  ETC. 


FREE  SAMPLE  OFFER 


New  attractive  sample  port-folios  now  ready 
—complete  line  GENUINE  ENGRAVED 
or  EMBOSSO — PROCESS  wedding  sam¬ 
ples — ^also  enclosures,  formal  and  informal 
cards  —  lowest  prices  —  liberal  discount — 
Samples  FREE  to  established  printers. 
WRITE  on  your  business  stationery. 
Stauder  Engraving^  Co.,  Dept.  EW-8,  4130 
Belmont  Ave.,  Chicago,  Ill. 


ENVELOPE  PRINTING  PRESS  (Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — lOM  to  18M  per  hour.  Be¬ 
ing  used  by  U.S.  Govt.  prtg.  office.  _  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


EQUIPMENT  FOR  SALE 


BARGAIHS  FOR  PRINTERS 


Used  Patent  Metal  Bases  and  H9oks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170.  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


Increase  Old  Verticals’  Output  See  P.  39 


Miehle  Presses — all  sizes. 

Kelly  Presses. 

Job  Presses. 

Harris  Offset  Presses. 

Dexter  Suction  Pile  Feeders. 
Cross  Feeders. 

MASON-MOORE-TRACY,  INC. 
28-30  East  4th  St.  New  York,  N.  Y. 
Our  Rebuilt  Machinery  Ha*  a  KnoumValue 


SACRIFICE/ 

Addressogioph  Machine 


Model  A-4  Automatic.  Fully  Equipped 
Suction  Feed,  Ribbon  Print,  Counters, 
Automatic  Envelope  and  Plate  Stop. 
Style  B  Plate.  Excellent  Mechanical 
Condition.  Serial  No.  over  275,000.  Best 
offer  F.O.B.  Chicago.  Write  today! 


Write  Box  1124,  Graphic  Arts  Monthly 
608  S.  Dearborn  St.  Chicago,  HI. 


EQUIPMENT  FOR  SALE 


METAL  FEEDERS  for  Linotype  or  Inter¬ 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade,  write  us 
your  needs.  William  Reid  Co.,  2271  Cly- 
bourn,  Chicago. 


NO  OFFSET  SPRAYS 


Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1133,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  (Chicago. 


MONOTYPE  MATS — $7.50  per  font  up. 
LINOTYPE  MATS— 12  pt.  up  to  30  pt 
including  Gothic  display  mats. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Ave.  Cleveland,  Ohio 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  .P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

Simplest  in  operation — quick  to  lock  u^ 
precision  equal  to  big  machines.  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  0. 


USED  hand  and  pow.  presses.  Cutters, 
type  fonts,  ink,  paper,  cuts,  slugs,  spaces, 
comp,  equipment.  Bulletins.  We  buy  shops. 
Bradshaw,  3214-G  Huron,  Chicago. 


NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  catalog  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kansas. 


UARD  MAPLE 

gSICUTTING  STICKS 


m 


All  sizes  carried  In  stock. 

Lowest  prices,  any  quan¬ 
tity,  5%  disc,  on  3  doz.  carton. 

AMERICAN  WOOD  TYPE  MFQ.  CO. 
618  8.  Dearborn.  Chgo.  270  Lafayette,  N.  Y.O 
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AVAILABLE  NOW 

for  PRINTERS  and  BOX  MAKERS 


Rebuilt  Machines  offered  by  HOOD- 
FALCO  have  a  utility  comparable  to  new 
equipment.  Virtually  all  machines  are 
serviceable  as  new;  thoroughly  reliable 
and  modern.  Satisfaction  is  guaranteed. 


Partial  List  of  Stock  Offerings 
Ready  for  Immediate  Delivery 

CYLINDER  PRESSES 

2 —  5/0  Special  Miehles,  46x68"  bed.  Feed¬ 
er  and  Extension  Delivery  optional. 

4 — 5/0  Miehles,  46x65"  bed.  Dexter  Pile 
or  Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3— 2/0  Miehles,  43x56"  bed.  Feeder  and 
Extension  Delivery  optional.  One  of 
these  machines  particularly  adaptable 
for  four  page,  8-col.  newspaper  work. 

2 — No.  1  Miehles,  39x53"  bed.  Can  be 
furnished  with  Pile  or  Cross  Feeder  and 
Extension  Delivery  if  desired. 

2 — No.  2  Miehles,  35x50"  bed.  One  ma¬ 
chine  particularly  adaptable  for  7  col¬ 
umn,  4-page  newspaper. 

2 — No.  3  Miehles,  33x46"  bed.  One  with 
Dexter  Pile  Feeder  and  Extension  Del. 

2 — No.  4-4R  Miehles,  29x41"  bed.  Feeder 
and  Extension  Delivery  optional. 

2 — Pony  Miehles,  26x34"  bed. 

1 — 5/0  Two-color  Miehle,  46x65  bed; 
Dexter  Suction  feeder  and  ext. 

1 — 1/0  Two-color  Miehle  with  ext.  del. 
Can  equip  with  Dexter  or  Cross  feeder. 

HIGH  SPEED  AUTOMATICS 

1 —  Pony  Miehle  Automatic  Unit,  26x34" 
bed.  Dexter  Swing-away  Feeder  and  Ex¬ 
tension  Delivery. 

2 —  No.  2  Kelly  Automatics,  26x35"  bed. 

2— Style  B  Kellys,  17x22". 

2 —  Miehle  Verticals,  Model  36,  131/2^20". 

3—  C&P  141/2x22"  Craftsman  Auto.  Units. 
Feeds  onion  skin  to  thick  cardboard. 

1 — Miller  Simplex,  20x26".  Modernized 
with  late  type  over-head  tape  delivery 
and  heavy  cylinder. 

1 — Miehle  Horizontal,  completely  rebuilt, 
22x28"  sheet. 

1— C&P  NS  Miller  Unit,  12x18". 

I—C&P  NS  Kluge  Unit,  12x18". 

1— C&P  NS  Kluge  Unit,  10x15". 

1— C&P  Miller  Unit.  10x15". 


OPEN  JOBBERS 

1 — Model  J  John  Thomson  Laureate,  14x 
22". 

1 — Model  5-C  John  Thomson  Colts  Ar-  ; 

mory,  1 4x22".  ] 

1 — Chandler  &  Price  N  S,  14x22".  | 

1 — C&P  Craftsman,  12x18". 

1— C&P  NS,  12X.18". 

1— C&P  NS,  10x15".  i 

TYPESETTING  .|ii 

1 —  Model  C  Intertype,  3  magazines.  3  !  | 

molds.  Electric  or  gas  pot  optional.  I 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  | 

molds.  One  with  Monomelt. 

1 — Lanston  Material  Maker,  5  molds,  elec-  j 

trie  pot,  compressor. 

Monotype  Casters  and  Keyboards.  Large 
assortment  composition  and  display 
matrices. 

PAPER  CUTTERS 

1 — 30"  Oswego  Lever  Cutter. 

1 — 38"  Seybold  Power  Cutter,  Holyoke  ij 

Model.  1 

1 — 44"  Oswego  Power  Cutter,  auto,  clamp.  1 1 

1 —  44"  Seybold  Power  Cutter,  auto,  clamp.  I 

20th  Century  Model. 

MISCELLANEOUS 

2 —  Rosback  Automatic  Index  Cutters. 

2 — Fuchs  &  Lang  Bronzers,  sizes  40  and 
54— -one  with  Hollingsworth  Conveyor. 

Folders,  Saws,  Perforators,  Patent  Base  and 

Hooks.  t 


We  Are  Interested  in  Buying 
Equipment  and  Specialize  in  the  | 
Liquidation  of  Sizable  Complete 
Plants  or  Will  Buy  for  Cash. 


SPECIAL  THIS  MONTH 

1—2/0  Miehle,  bed  43x56. 

1— No.  4-4R  Miehle,  bed  29x41.  Offering 
direct  from  floor  where  now  operating. 
Condition  first  class. 


WRITE,  WIRE  or  PHONE 


HOOD-FALCO  CORPORATION 


York  Office:  225  VARICK  STREET 
Tel.  Walker  5-1554 


Chicago  Office:  343  S.  DEARBORN  ST- 
Tel.  Harrison  5643 
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HEtDELBERGS— 

New  and  Factory  Rebuilt,  with 
new  press  guarantee.  Also  other 
makes,  thoroughly  rebuilt.  Mod¬ 
erate  prices.  Easy  terms. 

Heidelberg  Printing  Machinery  Corp. 
228  East  45th  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 

DEXTER  JOB  FOLDER  Model  189A, 
No.  6177  minimum  size  sheet  12x16,  maxi¬ 
mum  34x46,  with  numerous  attachments, 
no  motor.  One  hand  operated  engravers’ 
copper  plate  press.  Wm.  Mitchell  Printing 
Co.,  Greenfield,  Ind. 

AUTOMATIC  GLUING  MACHINES— 
1  Staude,  practically  new,  1  S.A.M.  Both 
excellent  condition.  Must  sell  due  to  lack 
of  space.  Can  be  seen  operating.  Box  1168, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 

USED  PRINTING  Machinery  for  com¬ 
posing  room  and  bindery.  Many  like  new, 
completely  rebuilt.  Terms,  trade.  What 
do  you  need?  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 

MANIFOLD  &  SALESBOOKS  — Make 
extra  profits  selling  Rotary  Printed  Mani¬ 
fold  &  Salesbooks.  Exclusive  deal  for 
printers.  E.  R.  Salesbook  Co.,  398  Jackson 
Ave.,  Bronx,  N.  Y. 

FULL  AUTOMATIC  Clamp  Power  Cut- 
ters,  32",  38",  40"  with  electrical  equip¬ 
ment — fully  guaranteed — ^J.  Gus  Liebenow, 
608  S.  Dearborn  St.,  Chicago,  Ill.  _ 

ONE  L.  and  M.  Hand  Sheet  Feed  and 
Plate  Gravure  Press.  Size  12x18".  Com¬ 
plete  with  tape  delivery.  Wm.  Gegenheimer, 
78-80  Roebling  St.,  Brooklyn,  N.  Y. 


12x18  Craftsman  Kluge  Unit 
Miehle  Verticals 
Miller  Universal  Saws 
No.  4  Miehle  with  Swingback^ 
Feeder  and  Ext.  Delivery 

THE  M.  L.  ABRAMS  COMPANY 

1639  Superior  Ave.  Cleveland,  Ohio 


Increase  Old  Verticals’  Output  See  P.  39 


FOR  SALE 

1—  No.  3  Miehle,  C.E.D. 

2 —  5/0  single  color  Miehles, 
12000  serial,  C.E.D. 

2 — 1/0  two-color  Miehles, 

1 1 000  serial.  Cross  feeders, 
C.E.D. 

1—4/0  Miehle,  13000  serial; 
Dexter  suction  pile  feeder, 
C.E.D. 

1 — Miller  Major  Simplex  press, 
single  color. 

1 — Miehle  horizontal  press, 
latest  type. 

1 — Model  O  Cleveland  Folder. 

1 — Model  C  Intertype,  8300 
serial,  with  1  extra  magazine 
and  4  fonts  Vogue  mats. 

I — Model  B  Brackett  Trimmer. 

1 — 38^^  Seybold  Oswego  auto¬ 
matic  clamp  Cutter. 

1 — 48'^  Seybold  Holyoke  auto¬ 
matic  clamp  Cutter. 

1 — Hacker  type  high  Gauge  and 
Rectifier. 

1  — 32''  Seybold  automatic  clamp 
Cutter. 

1 — Tatum  Power  Punch. 

1 — Rosback  Power  Pony  Punch. 

1 —  Pearl  Press,  7x1 1 . 

2 —  Blatchford  Patent  Bases, 
271/2^^x35". 

3 —  Blatchford  Patent  Bases, 
41  3/4^x551/2". 

1 — Sterling  Semi-steel  Toggle 
Base,  41  i/4"x553/4". 

800 — Blatchford  Toggle  Hooks. 

400 — Sterling  Toggle  Hooks. 

THE  VANCE  R.  HOOD  CO. 

225  Varick  St.,N.Y.C.  Walker  5-5083 
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Kluge  12x18  C&P  Unit. 

Cleveland  Folder  25x38,  Cont.  Feeder. 
Miehle  Horizontal,  Straight  Line  Del. 
22x34  Miehle  Automatic  Unit. 

Miehle  Pony;  Miehle  No.  4,  2R. 

Kelly  B  Special;  Kelly  A  13x20. 
Intertype,  2  Magazines. 

ABC  MACHINERY  WORKS 

566  West  Randolph  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


GOWDY  Factory  Rebuilt  Envelope  Press. 
Assorted  sizes  Rouse  Page  Frames.  Steven¬ 
son  Furniture  mold,  6,  12,  18,  24,  36  pt. 
liners,  30  pt.,  24  pt.,  18  pt.,  16  pt.  Head 
letter  liners.  Border  .slides.  The  Weant 
Press,  Inc.,  35  S.  Gay  St.,  Baltimore,  Md. 


2  COLOR  HUBER  HODGMAN— 44x62 
converted  to  printing  1st  cylinder  with  flat 
plates,  die-cutting  2nd  cylinder,  one  opera¬ 
tion.  Can  be  seen  operating.  Must  sell 
immediately.  Universal  Folding  Box  Co., 
Inc.,  Monroe  &  13th  Sts.,  Hoboken,  N.  J. 


2/0  MIEHLE  56"  Press  with  Spiral  Gears, 
Push  Button  Control,  New  Rollers,  220 
A.C.  Electrical  Equipment.  A-1  condition. 
$750  cash  if  taken  at  once.  Fey  Publishing 
Co.,  Wisconsin  Rapids,  Wis. 


MULTILITH  1200  excellent  condition, 
$800  cash.  Burr  Printing  Co.,  Norwich, N.Y. 


POST  ENVELOPE  PRESS;  good  condi¬ 
tion.  Federal  Printing  Co.,  Cleveland,  O. 


Rebuilt  Machinery 

Guaranteed  Equal  to  New 

1  Miehle  Horizontal,  22x28. 

2  12x18  Kluge  Units. 

2  Miller  Majors. 

2  Miller  Simplex. 

3  Miller  High  Speeds 

4  Model  E  Cleveland  Folders. 

2  Model  O  Cleveland  Folders. 

1  Model  B  Cleveland  with  continu¬ 
ous  feeder. 

1  Monotype  Giant  Caster  with  com¬ 
plete  complement  of  molds,  80 
fonts  of  mats,  modern  faces,  42  to 
72  pt. 

Large  Stock  Linotypes,  Intertypes, 
Monotypes,  Cutters,  Cylinders,  etc. 

Payne  &  Walsh  Corp. 

82  Beekman  St.,  New  York,  N.Y. 


NEW 

BILL  OF  LADING  | 

Electros  of  the  New  Revised  Bill  of 
Lading  Terms  and  Conditions  Now 
Available.  Price  $12.00 

M  &  L  Typesetting  & 
Electrolyping  Co. 

4001  Ravenswood  Ave.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
uprightgrain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


BETTER  ROLLERS 

All  Season  and  Regular.  Motor  City  Roller 
Co.,  747  Beaubien  St.,  Detroit.  Write  tor 
FREE  OFFER  and  low  prices. 


OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  S8L  28x 
42 ;  Levy  Gallery  Camera  24x24,  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  145  Nassau  St.,  N.  Y.  C. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  0. 


MODEL  B  Cleveland  Folder  with  Cleve¬ 
land  pile  feeder,  double  letterhead  and  all 
attachments.  Thoroughly  rebuilt.  Late  ser¬ 
ies.  Others.  Box  1109,  GAM,  Chicago. 


1 — Margach  Feeder,  2  gas  Monomelts.  1 
Electric  Monomelt,  Brand  new  Assembling 
Elevator.  New  and  used  parts.  G.  S.  Lor- 
ing  &  Co.,  470  Atlantic  Ave.,  Boston,  Mass. 


PAPER  COATING  MACHINERY— For 
Carbon  Paper,  Waxing,  Oiling,  Gumming 
and  Glueing.  _  Fast  Production.  Mayer 
Coating  Machines  Co.,  Rochester,  N.  Y. 


ORTLEB  INK  AGITATORS  for  B  and 
No.  2  Kelly.  Line  Spray  Gun  for  2-color 
Miehle.  Box  1169,  G.A.M.,  Chicago. 


Increase  Old  Verticals’  Output  See  P.  31 


RECLET 
FURNITURE] 


NOW  LIQUIDATING  FOR 
IMMEDIATE  DISPOSAL 

Modern  Printing  and  Bookbinding  Equipment 

Formerly  owned  by  Gillespie  Brothers,  Inc.  and  now  located  in 
the  Composing  Room  and  Plant  of 

GILLESPIE  BROTHERS,  INC. 

258  Atlantic  Street,  Stamford,  Conn. 


LINOTYPES 

3 —  Model  8's. 

2 — Monotype  Casters. 

BOOKBINDING  DEPT. 

1 — 38"  Acme  Cutter. 

1 — 34"  Acme  Cutter. 

1 — Model  F  Cleveland  Folder. 

1 — Model  B  Cleveland  Folder. 

1 — Brown  Folder. 

1 — Dexter  Folder. 

1 — Portland  Punch. 

1 — Latham  Perforator. 

4 —  Latham  Stitchers. 

1 — Liberty  Folder. 

50,000  POUNDS  FOUNDRY  AND 
MONOTYPE  METAL  IN  CASES. 

Approximately  25,000  lbs.  of  Bond, 
Ledger  and  Index  Paper. 


PRESSROOM 

1 — Miehle  Vertical. 

3 — Miehle  Horizontals. 

1—00  Miehle. 

1—0000  Miehle. 

1 — No.  2  Miehle. 

1 — No.  3  Miehle. 

1— B  Kelly. 

1 — 14x22  Chandler  &  Price. 

1 — 1 0x1  5  C  &  P,  Miller  Feed. 

1 — 10x15  Chandler  &  Price. 

MISCELLANEOUS 

Linotype  magazines,  space  bands,  22 
Linotype  fonts,  cabinets,  racks,  17 
Monotype  fonts.  Monotype  molds, 
proof  presses,  galley  racks,  1000 
steel  galleys,  1000  pounds  steel  fur¬ 
niture,  5000  pounds  metal  furniture, 
chases,  quoins,  bases,  etc. 


Terms:  Cash  or  Time  Payments  to  Suit  Your  Convenience 

WRITE  FOR  CATALOG 

Our  Representative,  Louis  Kissin  on  Premises  Daily 


INDUSTRIAL  EQUIPMENT  GO.,  INC. 

71  West  23rd  St.  Telephone  STuyvesant  9-1266  New  York,  N  .Y. 

The  Following  Equipment  Is  in  Our  New  York  Warehouse: 

1 — 00  Miehle,  43x56,  Serial  No.  1 -7-Model  8  Linotype,  Serial  No. 
13320,  with  Dexter  Pile  Feeder  45124. 

and  ext.  del.  1 — 39x63  Hamilton  Imposing  Stone. 

1 — 50"  6Z  Seybold  dutter.  Serial  2 — Monotype  Steel  Storage  and 


No.  6617. 

1 — Miehle  Vertical,  Serial  No.  3824. 
1 — Major  Miller  Simplex,  Serial  No. 
42.  Rebuilt. 


Work  Cabinets. 

1  — Keystone  Cabinet  with  Work 
Top. 


CLEARANCE 

C.  Gr  P.  Auto.  Cylinder,  $350. 
Miller  Master  Speed,  $275. 
8x12  Peerless  Unit,  $265. 
Many  Other  Bargains 

TYPE  fr  PRESS  OF  ILLINOIS 

220  S.  Jefferson  St.  Chicago,  III. 


EQUIPMENT  FOR  SALE 


Type  High  Planer 

Don’t  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 

B  KELLY,  Heidelbergs,  Babcock,  Baum 
folder,  Lino-Intertypes,  Monomelts,  Mag¬ 
azines,  Liners.  Linotype  &  Printers  Repair 
&  Supply  Co.,  270  Lafayette  St.,  N.  Y.  C. 

NON-OFFSET  SPRAY  EQUIPMENT 
Efficient,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. _ 

THOMPSONS  —  and  —  MONOTYPES 
Molds,  Mats,  Casters,  Keyboards. 
Everything  in  Typesetting  Equipment. 
Bert  Frank.  1119  S.  St.  Louis  Av.,  Chicago 

FOR  SALE  —  Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 

JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street  New  York  City 


Improved  Qualify  —  Greater 
Output.  Four  Color  Cottrell 
Presses  —  35  x  46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (all  sizes). 
Kellys  B— 1— 2. 

Harris  Offset — (various  sizes). 
Seybold  and  Oswego  Cutters. 
Linotypes — Intertypes. 

Hamilton  R.  Marsh  Co. 

Philadelphia 


NewSPEEDAUMAT 

CABINETS  AND  TRAYS.  All  sizes,  also 
built  to  specifications.  Sturdy  construction 
— olive  (creen  finish.  Reasonable  Pricoi. 
ADDRESSOQRAPH — Machines.  PUtes 
Frames.  Cabinets  and  Trays,  Bousht.  Sold 
and  Exchanged.  Reconditioned  and 
Guaranteed. 

NATIONAL  ADDRESS  PLATE  CORP. 
900  West  Van  Buren  St. _ Chicago 


EQUIPMENT  FOR  SALE 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold, 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mail^s 
Equipt.  Co.,  40  West  15  St.,  New  York. 


M.  V.  DRYING  TABLE 
All  Steel,  12  removable  slides  to  fit  M.  V. 
Laminated  top  for  jogging.  Ideal  for  Ver¬ 
ticals.  Tompkins  Printing  Equipment  Co., 
705  S.  Dearborn  St,,  Chicago. _ 

FOR  SALE— 2  color  Kidder  15"x30''  Roll 
feed  bed  and  platen  press,  with  slitting,  cut¬ 
off  and  rewinding  attachments.  Box  1160, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 

FOR  SALE — One  30"  American  Roughii^ 
Machine,^  eggshelj  design,  in  good  cona¬ 
tion.  Write  Martinsburg  Paper  Box  Com- 
pany,  Martinsburg,  W.  Va. _ 


36"  SEYBOLD  hand  clamp  power  cutter, 
$350;  25x38  Brown  folder,  folds  16  and  32 
pages,  $150.  Can  be  seen  running.  The 
Mercer  Co.,  Ottumwa,  Iowa. 

It  pays  to  advertise  in 
GRAPHIC  ARTS  MONTHLY 

SAVE  MO 

ON  ELECTRICM 

NEY 

OTORS 

Electric  motors  for  every 
printing  press  requirement— 
adiustable,  variable  and  con¬ 
stant  speed  types.  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  Moreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
any  electrical  equipment  un-  ^ 
til  you  get  our  price. 

30% 

TO 

70% 

LESS 

THE  MOTOR  REPAIR  A  MFQ.  CO. 
1548  Hamilton  Ave.  Cleveland,  Chit 


Increase  Old  Verticals’  Output  See  P.  39 
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flexible  and  permanent 

COMPOUNDS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.,  Inc., 
251  William  Street,  New  York. 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St,,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade,  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill.  ■  ■  - 


GAS  AND  ELECTRIC  HEATERS 


AUTOMATIC  Gas  and  Electric  Heaters. 
Write  for  circular.  Static  Eliminator  and 
Printing  Press  Heater  Co.,  239  Centre  St., 
New  York,  N.  Y.  


GAUGE  PINS 


lai  “FOUR  POINT  ” 


Sample  Free 


3  for  50c 
12-$1.65 


CHAS.  L.  STILES  CO. 

64  Hanford  Street _ Columbus,  Ohio 


GOLD  AND  METALLIC  INKS 


There's  a  Market 
in  your  community  for  our  StocST 
Posters  14x22  We  manufacture  them 
m  fact  nothing  but  I  We  supply  them  in 
striking  colors  out  of  stock  bi  return* 
no  waiting.  We  have  them  for  Dance, 
4t!!  July  .Theatre.FOotball,  Basketball,  etc. 


BOWER  SHOW  PRINTacIcV  FOWLER. INDl 


MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gouge  Pins 

Reg.  U.  S.  Pat.  Office 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GRINDING  SERVICE 


PAPER  KNIVES  expertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago.  Ill. 


Chicago,  HI. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


GUMMED  TAPE— PRINTED 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond,  Half¬ 
tone.  Utility  and  Magazine  A  A 

Black — 5  lbs.  for . 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  St.  Chicago,  III. 
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^^23  Years  of  Practical  Experience 


sSu  LI  NOTYPES-I  NTERTYPES  M^ELS 


WE  NEVER  LOSE  AN  ORDER  WHERE  QUALITY  COUNTS 

Our  Stock  /s  Complete  with  Itemt  Best  for  Composition  Plants 

REASONABLE  TERMS— SATISFACTION  GUARANTEED 


LINOTYPE  MAINTENANCE  COMPANY 


237  Lafayette  St.,  New  York 


CAnal  6-0242 


HEBREW  NEW  YEAR  CARDS 


HEBREW  NEW  YEAR  CARDS 

Panel  Cards — Wedding  Announcements 
for  the  trade 

Uptown  Paper  Cr  Envelope  Corp. 

Envelope  and  Announcement  Mfgrs. 

150  E.  129th  St.  New  York,  N.  Y. 

Samples  on  request 


HOUSE  ORGANS 


HOUSE  ORGANS  2-colors.  $5.00  monthly 
and  up.  Roscoe  Poland,  Clinton,  Illinois. 


INK  CONDITIONER 


For  Process,  High  Gloss  and  Metallics 
STOPS  offset,  nicking,  ink  drying  on  press. 
Fortifies  color.  Unexcelled  for  rubber  plate 
ptg.  100%  satisfaction  or  money  back.  For 
TRIAL  1  lb.  pkg.  of  “33”  Ink  Conditioner. 
Send  DOLLAR  bill  with  order  (add  25c 
beyond  4th  zone).  CENTRAL  COM¬ 
POUNDING  CO.,  1720  N.  Damen,  Chgo. 


INK  DIVIDER 


Flinker  Fountain  Divider 


Permits  extra  colors,  no 
extra  impressions;  also 
saves  ink,  using  only  part 
of  fountain  needed.  Fool 
proof — Leak  proof.  Best 
Divider  on  market. 

Send  for  Circular 


THE  FLINKER  INK  DIVIDER  COMPANY 
P.  0.  Box  868  Cincinnati,  Ohio 


Ou^  a  PHOTO  ENGRAVING 
■HT-  BUSINESS.^ 


I 


(  f  ■  > 


C^i!l 


Own  a  profitable  business  or  work 
for  others.  We  supply  low-cost  auto¬ 
matic  equipment,  teach  you  quickly 
at  home.  E^sm  while  you  learn.  Cuts 
in  this  magazine  made  by  process  we 
teach.  Big  illustrated  catalog  free! 


INK  SAVER 


NO  WASH  UP 

CXADC  COSTLY  AND  MESSY 
O  I  WrO  PRESS  WASHUPS 

Saves  Time,  Ink,  Rags  and  Cleaners.  A  few 

drops  put  on  press  at  night  eliminates 
washup  at  night,  or  next  morning.  Also 
good  for  proof  presses.  Half  Pint,  $1.25; 
One-Pint  Can,  $2.00.  Sold  with  a  Money 
Back  Guarantee.  Used  by  us  for  years. 

MODERN  PRINTING  CO. 

1708-1710  North  3rd  St.,  Milwaukee,  Wis. 


SEALSPRAY  prevents  “Ink  Skinning." 
Saves  money.  Send  for  trial  order  of  1  lb. 
&  sprayer,  $1.75,  Write  on  your  stationery. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  “G." 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 


LABELS 


Serving  the  Trade  for  over  50  years 

PRINTED  IDUrfC  ENGRAVED 

EMBOSSED  Is  n  D  la  la  0  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


^  ^  ^  ^  GUMMIO 

5000  LABELS  *2'** 

BEAUTIFULLY  PRINTED  WITH  ANY  COPY 
1Hx2  Inclwt  -  Black  Ink  on  Hoavy  Whita  Gufnmad  Papar 
CASH  WITH  OKOfl  PlfPAIO  OI  CO  D.  PIUS  POSTACf 


NEWARK  LABEL  CO..  P.  O.  Boa  22.  Nawatk.  N.  |. 


Dept.  528  Aurora,  Mo.  ^  1 11016886  Old  Verticals’ Output  $66  P.  39 

The  Graphic  Arts  Monthly — August,  1941 


"COWAN  be^'Ing 
PERFORATORS 


FOR  CYLINDER 
PRESSES 


SNAPOUT  and 
COMMERCIAL  FORMS 

% _ 

^ _ 


PERFORATED 
PRINTED — 

ONE  IMPRESSION 

Also  for  MIEHLE  VERTICALS 


MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  Calif. 


A  POPULAR  OPINION 

QUOTE  —  “We  have  used 
your  perforators  constantly 
since  we  installed  our  Kelly 
press  a  half  dozen  years  ago 
and  find  them  to  be  entirely 
satisfactory  in  every  respect. 
Applying  them  to  the  press 
and  getting  the  proper  re¬ 
sults  is  now  but  a  matter  of 
a  few  minutes  and  they  have 
certainly  filled  an  urgent 


LETTERHEAD  DESIGNERS 


'^LETTERHEAD  [UTS 


IE  *  M.VWWMITH  BLDC 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu, 
California.  Washington,  Florida,  every¬ 
where.  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.^  (our  own  building),  New 
York.  16  machines;  14’s;  Intertypes.  Li¬ 
censed  by  the  State  of  New  York.  Estab¬ 
lished  1906.  Printer’s  course  $100.  Opera¬ 
tors  supplied. 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 
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MECHANICAL  OVERLAY  PROCESS 


THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora¬ 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Selection  of  Binding  Materials,  Priced  as 
low  as  $2.64  doz.  Buy  direct  from  mfr. 
Act  today.  Sanitary  Menu  Cover  Company, 
910  W.  Van  Buren  St.,  Chicago,  Illinois. 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


i^W^WDDDTYPE 


SORTS 

on 

FONTS 


AMERICAN  WOOD  TYPE  MFC.  CO. 

CHICAGO  NEW  YORK  CITY 


LARGEST  SELECTION  OF 
USED  LINOTYPE  AND 
INTERTYPE  PARTS  FOR 
ALL  MODELS 

Levers,  Cams,  Gas  and  Electric  Pots, 
Frames,  Magazines,  Vises,  Distribu¬ 
tors,  Knife  Blocks,  Assemblers,  Key¬ 
boards,  Levers. 

Write  Vs  Your  Seeds 

LINOTYPE  SUPPLY  COMPANY 

Est.  1914  335  Canal  St.,  New  York 


NUMBERING  MACHINES 


PRESS  &  HAND  NUMBERING  MACHINES 

Bought  -  Sold  -  Rented  -  Repaired  -  Parts 

Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

655  Sixth  Ave.  New  York  City 


HUMBERIKt  MAtHIHESimE(O.^V  S 

^  TRANSPOBTATIOH  tlDg  CHICA&O 


OFFSET  FOR  THE  TRADE 


DON’T  LET  HALFTONE  and  composi¬ 
tion  costs  make  yon  lose  that  difficult  job. 
Get  an  estimate  from  our  complete  Offset 
Department,  and  meet  competition.  Let  us 
quote  on  your  difficult  finishing  operations, 
such  as  strip  gumming,  punching,  perforat¬ 
ing,  etc.  The  Schneider  Printing  Company, 
Palmyra,  Pa. 


PERFORATING  EQUIPMENT 


ROTARY  PERFORATOR— Many  tyjes 
of  perforations,  including  snap-out.  Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 


PICTURE  SERVICE 


NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIXPAGE,  London  Guarantee  Bldg.,  Chgo. 


PLANOGRAPHY 


“PRINTING  PAPERS" 

by  William  Bond  Wheelwright 

tells  the  printer  what  he  ought 
to  know  about  paper, 

• 

Order  from  GAM  Price  $2.50  per  copy 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS.  Vacuum 
frames,  lenses,  cameras,  cold-top  enaniei, 
acid  proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
30%  Largest  screen  stock  in  I’. 

MOORE  LABORATORIES 
4835  Woodward  Ave.  Detroit,  .Mich,- 


WHIRLERS,  Vacuum  frames.  Layout  Ta¬ 
bles,  Phcto-Composers,  Improved  features 
make  our  equipment  worth  investigating. 
Write  for  literature.  WEMCO,  2329  Troy 
Street,  Dayton,  Ohio. 


MAKE  your  own  offset  plates.  Save  money. 
Send  for  circulars.  Cameras,  Printing 
Frames,  Whirlers  and  Accessories. 
LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  Ill. 


PRESS  AND  FOLDER  TAPE 


Red  Line  Press  Tape 

36  Yard  Rolls 

Per  Roll  Per  Roll 

Ya  Inch  . $1.25  1  Inch  . $1.75 

Vs  Inch  .  1.35  1J4  Inch  . 2.00 

Inch .  1.45  1J4  Inch  .  2.40 

All  sizes  from  Y  to  4  inches  in  stock  ready 
for  immediate  delivery.  F.O.B.  Chicago. 
ECONOMY  PRINTERS  PRODUCTS 
COMPANY 

609  S.  LaSalle  St.  Chicago 


I 


PRESSROOM  EQUIPMENT 


PRINTERS 


Let  us  be  the  offset  department  of 
your  business.  Our  arrangement  to  you 
includes  quali^  work,  2-3  day  service 
and  special  prices  to  printers. 

Send  for  full  details  and  Price  Schedule 
No.  74 

RAPID  COPY  SERVICE  CO. 

123  N.  Wacker  Drive  Chicago,  Illinois 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil -proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 


Increase  Old  Veriicals’  Output  See  P.3I 
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SALES  BOOKS 


M  Serre  your  customers ;  increase  your  profits. 
■  Deal  direct  with  plant  established  50  years. 
f  We  help  you  with  wide  variety,  fine  quality. 
’  fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.,  Topeka,  Kans. 


restaurant  and  cafe  checks 


10,000  Restaurant  Checks _ $1.50 

200  Dup.  Salesbooks . .  3.50 

Punch  Checks — Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATE  EQUIPMENT 


NEW  —  RUBBER  PLATE  BASE 

Don't  Mount  Plates  on  Wood  or  Metal 

USE  HAZ-EL-ITE 

Warp-Proof  —  Level  —  Permanent 
Cut  It  on  Your  Saw 
Sises:  12''xl2*  or  12'xl8''— .805  Thick 
Write  for  Sample  and  Prices. 

LOCKWOOD-HAZEL  CO. 

Atchison,  Kansas 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815' 
Irving  Park  Road,  Chicago,  Illinois. 


SALESBOOKS 


ATTENTION  PRINTERS! 

ICO  salesbooks  with  your  own  imprint  $3.40 

You  can  meet  any 
competition.  Com¬ 
plete  line.  Write. 

Free  samples. 

Harrison  Salesbook,  Inc. 

290  Broadway  Boston,  Mass. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave.,  Chicago 


SPECIAL  SALE  PRICES! 

PRESS  NUMBERING  MACHINES 


Buy  several  at  these  low  prices! 


Forward  or  backward  models. 
Order  from : 

NUMBERING  MACHINE  SERVICE  CO. 

618  S.  Dearborn  St.,  Chicago 
AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette  St.,  New  York  City 
NATIONAL  NUMBERING  MACHINES 
1  Beekman  St.,  New  York  City 


SOAP 


PUMICE  SOAP  (Powdered)  50  lbs.  bulk, 
$6.00,  100  lbs.  bulk,  $9.00.  Write  for  sam¬ 
ple.  Colorado  Pumice,  P.  O.  Box  726, 
Lakewood,  Ohio. 


STAPLES 

STANDARD  at  competitive  prices. 
For  Boston  K"  3  bx.  $1.50;  10  bx.  $4.75. 
Bargains  on  Acme  and  Special  Staples. 
Economy  Supply,  15818  Bringard,  Detroit. 

GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  J4",  10  boxes  (50M) 
$3.95;  25  bxs.  (125M)  $8.45.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STEEL  RULE  CUTTING  DIES 

WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu- 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


_ STRIP  GUMMING _ 

DON'T  LOSE  that  difficult  job  because 
you  can’t  handle  the  finishing  operations. 
Years  of  confidential  service  to  the  trade 
on  strip  gumming,  punching,  perforating, 
etc.  assure  you  of  prompt  efficient  service. 
Estimates  cheerfully  furnished.  Complete 
Offset  Department.  The  Schneider  Print¬ 
ing  Company,  Palmyra,  Pa. 
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WANTED 


PRINTERS 


Meet  or  Beat  Competition 

With  Our  Line  of  /^p// 

1  A  A  DUPLICATE  $  Q 
I  U  U  8ALE8BOOK8 
Imprinted  with  your  name  on  every  sheet. 
14  Day  Delivery  8ervlce.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T..  COLUMBU8,  OHIO 


_ TAGS _ 

TAGS — Plain  or  printed.  Buy  Direct  from 
the  Manufacturer  and  increase  your  profits. 
Write  ATLAS  TAG  CO.,  Neenah,  Wis. 


THERMOGRAPHY  SUPPLIES 
STOKES’  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


TYPE 


WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  20 A  Ea.  6  pt.  COPP.  PL..  l-2-3-4,$2.00 
4  FTS.  10 A  Ea.l2ot.  COPP.  PL..  GOTH.. $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.25 
8  PT..  COMPLETE  FONT.  25A-50a.  $1.65 
10  PT..  COMPLETE  FONT.  25A-50a,  $2.60 
12  PT..  COMPLETE  FONT.  25A-50a.  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  ON  REQUEST 
RULEX  TYPE  CO. 

549  8.  Wells  8t.  Chicago,  III. 


WEDDIHB  INVITATIONS 
1  Ft.  14  Pt.  lOA  20a  $3.20  )  30  Day  Special 
1  Ft.  18  Pt.  9A  18a  $3.60  )  At  Only  $5.80 
Other  Faces  at  Savings.  Send  for  Catalogue 
HAASE  TYPE  PORT,  1847  N.  Halstei  SI.,  Cbicate,  III. 


TYPE  by  the  Font,  Lina,  Sorts,  or  individual 
characters.  ATF,  Baltimore  and  Acme  faces. 
"Where  All  Display  Faces  Are  Available." 

APMFtype  foundry 

H  M  m  C  141  W.  Harrison  St.,  Chicago. 


GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


TYPE  (FOUNDRY) 


YOU  CAN  BUY  a  line  of  Genuine  Amer¬ 
ican  Type  Founders  Display  for  50  cents. 
Ask  for  Descriptive  Folder.  Oakdale  Type, 
Germantown  and  Allegheny,  Phila.,  Pa. 


WANTED 

Dealers  to  represent  the  famous 

ACE  OF  QUALITY 

Line  of  Personal  Christmas  Greeting  Cards 

To  established  and  financially  responsible  print¬ 
ers  and  stationers,  we  have  open  in  a  number  of 
communities,  valuable  dealerships  for  the  poou- 
lar  ACE  OP  QUALITY  Christmas  Card  line 
consistiriE  of  50  ultra  modern,  beautiful  and 
exclusive  genuine  engraved  cards  that  will  ap¬ 
peal  and  sell  to  the  better  trade,  retailing  from 
$5.00  to  $30.00  per  100  without  name.  Also  out¬ 
standing  1  gauge  20  card  box  assortment  in 
exclusive  aqua-tone  process  to  retail  $1.00  per 
box  or  $1.90  with  name  imprinted.  50%  dis¬ 
count  on  all  items.  For  complete  information 
and  how  to  obtain  sample  books  write 
ACE  ENGRAVING  A  EMBOSSING  CO. 
422  South  Dearborn  St.  Chicago,  III. 

HIGH-WAGE  SERVICE  MAN  for 
stallation,  service  complete  line  printing 
equipment.  Permanent  position.  Box  1167, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo! 


WANTED— EQUIPMENT 

WANTED — Up-to-date  Ludlow  with  mod¬ 
ern  faces  and  Elrod  for  cash.  No  dealers. 
London  Printing  Co.,  137-36  Jamaica  Ave., 
Jamaica,  N.  Y. 


HIGH  SPEED  MIEHLE  2/0  Flat  Bed 
Perfecting  Press  in  good  condition.  Write 
stating  price.  Box  1159,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago. 


WANTED — To  buy  complete  plate  making 
equipment  for  10x14  or  larger  Multilith. 
Box  1161,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


CHASES,  size  inside  14"xl8"  or  slightly 
larger.  Steel  or  cast  iron.  RS&W,  1217 
Cherry  Street,  Philadelphia,  Pa. 


WANTED  small  rotary  press  with  Stereo¬ 
type  equipment.  Shulman  Publications, 
1650  Broadway,  New  York. 


LUDLOW,  Supply  of  mats,  cases.  Write 
full  particulars  THE  DAILY 'TRIBUNE, 
Dubuque,  Iowa. 


HARRIS  two-color  Press,  15x18,  No.  426- 
Sl,  without  motor.  Box  1165,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


“AUTOMATIC”  Mod.  4  Label  Press. 
“Printator”  Mod.  5  for  Export.  Box  1166, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


MODEL  51  New  Jersey  Combiner,  25" 
size.  State  condition.  Box  1163,  GAM. 


REBUILT  Saw.  Margach  Pig  Molds,  Gal¬ 
leys,  etc.  S.H.  Neel,  Rt.  3,  Jacksonville,  Fla. 


BARGAIN  in  2700  Addressogp-aph  for 
cash.  Cosby  Harrison,  Crossville,  Tenn. 

RUBBER  STAMP  OUTFIT.  State  price, 
cond.  P.  O.  Box  556,  Anderson,  S.  C. 
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WANTED— EQUIPMENT 

linotype  split  or  full  magazines. 
Model  3  Vandercook  Proof  Press.  Matrix 
Storage  Cabinets.  39x63"  Steel  Imposing 
Table.  51x75"  Steel  Imposing  Table  (Pre¬ 
fer  one  with  galleys).  Wire  or  write  Box 
1171,  Graphic  Arts  Monthly,  608  S.  Dear- 

bwn  St.,  Chcago. _ 

WANTED  FOR  CASH — Small  Chambers 
varnishing  machine,  or  other  make  equal  in 
performance.  Must  take  sheet  12"  x  18". 
Write  full  particulars.  Address  Box  1156, 
GAM,  608  South  Dearborn  St.,  Chicago. 
MACHINERY  for  a  complete  Job,  ad  and 
publication  printing  plant.  Seymour  Gendal, 
Attorney.  305  Broadway,  New  York  City. 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 


Sold  by^Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFG.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


The  latest  book  on 
presswork 

by  FRED  W.  HOCH 
.  entitled 

PRESSROOM  PROBLEMS 
and  ANSWERS 

gives  the  answers  to  334  press 
problems. 

Contains  637  cross  references  of 
printing  operations  and  processes; 
and  is  6''x9V2''/  with  cloth  cover, 
case  bound. 

• 

Price  $3.00 

Please  send  money  with  order 

The  Graphic  Arts  Publishing  Co. 

608  South  Dearborn  Street,  Chicago 


MISCELLANEOUS 

KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


PRINTERS — Star  Make-Up  Rules,  with 
pica  and  agate  scales  are  more  popular  than 
ever;  25c  or  5  for  $1.  Two  sizes,  12-  and 
13-ems.  Edw.  Reider,  Pleasant  Hill,  Mo. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia. 


_ WOOD  TYPE _ 

BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


50  NEW  Letterhead  Ideas  $2.00.  Tucker, 
Box  494,  New  Philadelphia,  Ohio. 


Increase  Old  Verticals’  Output  See  P.  39 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  St.,  Chicago,  III. 
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TO  DISPLAY  ADVERTISERS 


Acme  Staple  Co .  79 

Acme  Type  Foundry .  22 

American  Numbering  Machine  Co .  43 

American  Roller  Co .  60 

American  Type  Founders .  32 

Anderson,  C.  F.,  &  Co .  85 

Automatic  Transfer  Table  Service .  39 

Baltimore  Type .  63 

Barnes-Crosby  Company .  66 

Barnes,  Edwin  C.,  &  Bros .  32 

Baum,  Russell  Ernest . Back  Cover 

Beckett  Paper  Co.,  The .  29 

Bingham’s,  Sam’l,  Son  Mfg.  Co.... .  35 

Blatchford,  E.  W.,  Co .  41 

Bolton,  John  W.,  &  Sons,  Inc .  44 

Brackett,  The,  Stripping  Machine  Co .  56 

Challenge  Machinery  Co.,  The .  5 

Chalmers  Chemical  Co .  54 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  7 

Chicago  Lino-Tabler  Co .  39 

Chicago  Printers’  Machinery  Works .  70 

Christensen,  The,  Machine  Co .  19 

Coes,  Loring,  Company .  46 

Commercial,  The,  Paste  Company .  46 

Compo  Rule  Co .  26 

Consumers  Printing  &  Paper  Co .  62 

Craftsman  Line-Up  Table  Corp .  60 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The .  1 

Devere  Company .  44 

Driscoll,  Martin,  &  Co .  32 

Economy  Printers  Products  Company....  42 

Ever  Ready  Label  Corp .  24 

Goes  Lithographing  Company .  59 

Gummed,  The,  Products  Company .  28 

Hamilton  Manufacturing  Co .  64 

Hammermill  Paper  Co .  21 

Hammond  Machinery  Builders,  Inc .  23 

Harris-Seybold-Potter  Company  .  31 

Holloforms  Co . Insert 

Hood-Falco  Corporation .  87 

Hood,  The  Vance  R.,  Co .  89 

Huber,  J.  M.,  Inc . 2,  3 

Ideal  Roller  &  Mfg.  Co .  68 

Industrial  Equipment  Co.,  Inc .  91 

Jacques,  John,  &  Son .  71 

Janes,  Rodney  B.,  &  Company .  27 

Kelly,  E.  J.,  Company .  60 

Kimble  Electric  Company .  51 

Lassco  Products,  Inc .  34 

Levey,  Fred’k  H.,  Co.,  Inc .  33 


Linotype  Maintenance  Co . 94 

Linotype  Supply  Co . 95 

Ludlow  Typograph  Company . 52,  S3 

M  &  L  Type  Foundry . 65 

Masterpiece  Studios . 43 

Mid-States  Gummed  Paper  Co . 34 

Milwaukee  Saw  Trimmer  Corp . .  24 

Montgomery  &  Bacon  Co . 22 

Morgan  Expansion  Roller  Truck  Co . .  95 

Morgans  &  W’ilcox  Mfg.  Co . 73 

Munising,  The,  Paper  Co . 56 

National  Numbering  Machine  Co . 97 

Naugatuck  Steel  Rule  Die  Co . 76 

Nelson,  C.  B.,  &  Co . 22 

New  Era  Manufacturing  Co . 25 

Nolan  Machinery  Corporation . 59 

Nu-Era  Photo-Engravers,  Inc. 

. Inside  Front  Cover 

Nygren-Dahly  Company  . 49 

Ohio,  The,  Knife  Co . 77 

Ortleb  Machinery  Co . 41 

Payne  &  Walsh  Corporation . 90 

Pitt,  J.  W.,  Inc . 30 

Plastic  Binding  Corp . 74 

Porte  Publishing  Company . 75 

Printing  Machinery  Company,  The....28, 38 

Production  Standards  Corporation . 60 

Rapid  Roller  Company . 45 

Redington,  F.  B.,  Company . 54 

Riegel  Paper  Corporation . 58 

Roberts  Numbering  Machine  Co . .  61 

Rosback,  F.  P.,  Company . 47 

Rouse,  H.  B.,  &  Company . 11 

Sampson  &  Ollier  Electrotype  Co . 36 

Scott  Linotyping  Co . Insert 

Seybold  Division .  15 

Shane-Beever  Co . Insert 

Simonds-Worden-White  Company . 42 

Stauder  Engraving  Company . 84 

Stripfounders . .  28 

Tarrant,  Jack,  School  of  Estimating —  30 

Transportation  Building  . 24 

Triangle  Ink  &  Color  Co.,  Inc . —  72 

Type  &  Press  of  Illinois . 92 

United  American  Metals  Corp’n . -  78 

U.  S.  Envelope  Co .  17 

Universal  Mono-Tabular  Corp . .  26 

Vandercook  &  Sons .  9 

Vavra-Frey  Ink  Co . 40 

Verner,  B.,  &  Company . 39 

Wells  &  Co . Insert 

Western  States  Envelope  Co . 67 

Wood,  Nathan  &  Virkus  Co.,  Inc . 55 
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The  Navy's  new  "mosquito 
boats"  are  swarming  down  the 
icays.  These  small,  light  craft 
carry  four  torpedoes,  four 
machine  guns  and  are  capa¬ 
ble  of  speeds  over  60  m.p.h. 


American  engineering 
skill  gives  us  better  torpedo 
boats  in  bigger  numbers 


CROMWELL  TYMPAN 

gives  you  better  printing  at  bigger  profits! 


Improve  your  press  work — cut  your  make- 
ready  time  and  costs  by  using  precision- 
made  Cromwell  Special  Prepared  Tympan. 
See  how  quickly  and  easily  you  produce 
finer  impressions  and  realize  actual  dollar 
and  cents  savings  on  your  time  sheets  and 
job  tickets.  Then  you'll  appreciate  the  true 
value  and  economy  of  Cromwell's  cali¬ 
pered  uniformity,  high  tensile  strength 
and  unyielding  resistance  to  oil,  moisture 
and  atmospheric  variations. 


Join  the  thousands  of  profit-wise  printers 
everywhere  who  specify CrcmwellTympan. 
Convince  yourself,  right  in  your  own  press¬ 
room,  on  your  toughest  job,  that  Cromwell 
Tympan  completely  eliminates  makeready 
troubles  due  to  tympan  failure  and  thereby 
helps  you  realize  bigger  profits.  Remem¬ 
ber  this — it's  unconditionally  guaranteed! 
Cromwell  Tympan  comes  in  rolls  or  sheets 
accurately  cut  to  fit  any  high  speed  press. 
Phone  your  local  distributor  today. 


T  H  E  :  C  R  O  M  W  E  L  PA  P  ERG  O . 


4801-39  S,. WHIPPLE  STREET  1,  .'"r  J.  -  J  CHICAGO,  ILL 


Play  Safe— 
Order  Now 


